e Economics and Business Management

JANAGEMENT

15(3), 72-86
Journal homepage: https://economicscience.com.ua/en
Received: 29.01.2024 Revised: 11.06.2024 Accepted: 15.08.2024

UDC 338.640 DOI: 10.31548/economics/3.2024.72

Oksana Morhulets”

Doctor of Economic Sciences, Professor

National University of Life and Environmental Sciences of Ukraine
03041, 13 Heroiv Oborony Str., Kyiv, Ukraine
https://orcid.org/0000-0001-6530-1478

Daryna Hryhorchuk

Doctor of Philosophy in Economics, Executive Director
Association of Hotel Organisations and Hotels of Ukrainian Cities
02192, 26 Kniaz Roman Mstyslavych Str., Kyiv, Ukraine
https://orcid.org/0009-0003-9885-4417

Olena Nyshenko

PhD in Economic Sciences, Specialist of the Production Department
Limited Liability Company “Axicorp Pharma”

61381, 11 Marie-Curie-Stralie Str., Friedrichsdorf, Germany
https://orcid.org/0000-0001-5045-3022

Hotel business in the context of global trends

Abstract.The hotel business plays an important role in the development of the country’s economy,
as it provides jobs, stimulates tourism, and promotes cultural exchange. In the context of global
change, in particular post-Soviet reconstruction and military aggression, its importance is only
growing. The relevance of the study of the state and prospects of development of the hotel business
is conditioned by significant changes taking place in this area and the need to adapt to new
realities. In 2024, there was an active introduction of digital technologies and sustainable practices
at the international level, while in Ukraine the hotel industry faced unique difficulties related to
the security situation. Comparing the International and Ukrainian hotel services markets helps
to identify key trends and challenges and develop recommendations for the development of the
industry. The purpose of the study was to analyse the impact of global events on the global hotel
industry, identify the main trends and problems, and suggest ways to improve the situation in
the Ukrainian hotel sector. Research methods included analysis of statistical data, a systematic
approach, case-study, comparison of international and national indicators and practices,
generalisation, abstract and logical method, and synthesis. The results of the study showed that
despite the positive dynamics of the international hotel business, the Ukrainian hotel industry
is experiencing significant difficulties due to the war in the country. Against the background of
negative trends, the success of the international hotel business is conditioned by the availability of
government programmes, support for business development, investment in new technologies and
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innovations. To restore and develop the Ukrainian hotel business, it was important to introduce
positive foreign practices, in particular sustainable development, and adapt them to the realities
of the modern Ukrainian market. The practical value of the study was to provide recommendations
for improving the situation of the Ukrainian hospitality industry in the market, adapting to new
conditions and using international experience for the development of the hotel business

Keywords: hospitality industry; international service market; crisis; adaptation; sustainable

development

INTRODUCTION

The hotel business is one of the key sectors of
the hospitality industry, which plays an impor-
tant role in shaping economic stability and re-
gional development. The relevance of hotel busi-
ness research in the context of global changes
is extremely high, especially for the Ukrainian
market. The COVID-19 pandemic and subse-
quent economic and social crises, including mil-
itary aggression, have significantly affected the
tourism sector, in particular, the hotel business.
Global trends in recovery and adaptation, such
as innovative technologies and new business
models, have a significant impact on the devel-
opment of the industry. In Ukraine, where the
hotel business faces unique challenges, studying
these trends and comparing them with interna-
tional experience is crucial for developing effec-
tive recovery and development strategies. Anal-
ysis of the current state of the hotel business in
Ukraine in comparison with the global trends of
the hotel industry will identify key problems and
prospects for the development of the industry
and provide recommendations for improving its
competitiveness on the world stage.

The COVID-19 pandemic, which can be con-
sidered one of the largest socio-economic crises
of the beginning of the 215 century, affected all
spheres of life; so many researchers have in-
vestigated its impact on various sectors of the
economy, including the hotel industry. M. Brei-
era et al. (2021) note that the crisis is a trigger for
the development of innovative business models
that allow not making a profit during the crisis,
but also ensuring the long-term development
of the enterprise. Therefore, entrepreneurs in
the hospitality industry should actively and
constantly develop and adapt their business
models. According to E. Coban § C. Ozel (2022),
effective communication, unity, and solidarity
of the hotel company’s team is important in the
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fight against the crisis. V. Magnini et al. (2020)
concluded that industry disruptions caused by
COVID-19 highlight the importance of using key
performance indicators (KPI), reliable data to
compare competitors and accurately identify
competitive groups for hotels, which are prereqg-
uisites for adapting and improving efficiency in
an unstable environment. N. Korzh & N. Onysh-
chuk (2020) and A. Singh § V. Singh (2022), who
investigated the impact of the pandemic on the
development of the hotel market, agree that
this challenge has led to a leap in the develop-
ment of online information and communica-
tion technologies in this industry. According to
RTR. Qiu et al. (2021), the impact of fluctuations
in demand during crisis events is crucial for dy-
namic management in the hospitality industry,
so hotels should choose demand forecasting
methods responsibly and not be limited to con-
sumer surveys on social media, which has be-
come a very popular feedback tool recently.
Considerable attention of researchers was
paid to the analysis of the international hotel
services market, with an emphasis on testing
positive practices, in particular, the introduc-
tion of modern information technologies and
innovative approaches to hotel business man-
agement. Thus, Gursoy et al. (2022) suggest that
the meta-universe has already changed and
continues to change the way the hospitality and
tourism industry works. The study by V. Puru-
shothaman (2023) reflects the main trends and
forecasts for the development of the global hotel
business, which indicate a significant growth of
this market segment in the near future and rap-
id innovative development towards increasing
the competitiveness of modern forms of hotel
business. A. Methli (2024) argues that the mod-
ern hotel industry is a dynamic environment for
business leaders and investors to implement
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and support innovation. In order to navigate the
changing hospitality landscape and benefit, it
is necessary to follow the latest trends, market
data, and clear growth forecasts. According to
W. Zheng et al. (2024), increasing competition
and uncertainty create the need for highly effi-
cient forecasting models and offer a proprietary
spatiotemporal forecasting model that expands
the application of artificial intelligence-based
models in hotel forecasting. Their forecast indi-
cates the rapid dynamics of endogenous devel-
opment of the Chinese hotel market.

However, Ukrainian researchers focus on
adapting the hotel industry to the challenges of
war, analysing the impact of the security situa-
tion on tourist flows and finding new strategies
for business survival. Thus, V. Danylenko-Kul-
chytska (2022), studying the impact of the war
on the hotel business, came to the conclusion
that any crisis leads to the emergence of new
opportunities, and that the combination of the
principles of consistency (understanding stra-
tegic goals, timely control, transparent internal
processes and analytics) and flexibility (speed of
making creative, non-standard decisions) con-
tributes to the economic survival of enterprises
in modern conditions of total unpredictability.
In addition, many studies are devoted to finding
ways to develop the Ukrainian hotel business
in the context of global changes. According to
I. Chuieva (2023), the Ukrainian hotel industry
is characterised by the development of special-
isation of hotels and hotel services, the creation
of international alliances and hotel chains, the
development of small businesses in the hotel
industry, and the increasing involvement of new
information technologies in the technological
process of hospitality. Given the multidimen-
sional nature of the existing studies, it is feasi-
ble to discuss the prospects of researching this
issue and the need to deepen knowledge of how
global challenges such as the pandemic and
military aggression have affected the hotel busi-
ness in Ukraine compared to global trends in the
recovery and development of this industry.

The purpose of the study - identify the main
trends and problems of the modern hotel ser-
vices market and develop recommendations for
the restoration and sustainable development of
the Ukrainian hotel business in the post-Soviet

¢

period and during military aggression, consid-
ering the international experience. To achieve
the goal, the analysis of the impact of global
changes on the hotel industry was carried out,
key trends and challenges faced by hotels in the
international and Ukrainian services market
were considered, the need for the introduction
of digital technologies and sustainable practic-
es, in particular, in the Ukrainian context, was
proved, which will contribute to improving the
competitiveness and adaptation of the hotel in-
dustry to new realities.

MATERIALS AND METHODS

The study applied an integrated approach and
used general scientific and special methods, the
main of which were: statistical and economic
analysis to identify trends and patterns in the
development of the hotel industry; a systematic
approach to consider the relationships and in-
teractions between various aspects of the hotel
business, including the impact of international
trends, public policy, and economic conditions
on the development of the industry. In addition,
comparative analysis was used to investigate
international experience; abstract and logical
method, synthesis and generalisation to sub-
stantiate the main results and conclusions of
the study.

The main focus was on data collection
methods and analytical tools that allowed for
representative results. The study was conduct-
ed in 2024 at the National University of Life and
Environmental Sciences of Ukraine (Kyiv) in co-
operation with the Association of Hotel Unions
and Hotels of Ukrainian Cities The main focus
was on the analysis of official statistics of the
State Statistics Service of Ukraine on the activ-
ities of Ukrainian hotels in the period from Jan-
uary 2018 to December 2022 (Official website of
the State Statistics Service of Ukraine, n.d.). This
allowed tracking changes in the hotel services
market in Ukraine in the context of post-Soviet
recovery and military aggression. Analytical cal-
culations on global trends in the hotel industry
were carried out based on statistical data of the
international hotel market, which are presented
on the official websites of international organi-
sations and consulting companies, in particular:
Bismart consulting (2024), Statista (2024), MMR
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(Maximize Market Research, 2024). Salary ex-
pert (2024), MKG Consulting (2024), and UNW-
TO (2024) were also involved for the actual peri-
0d 2018-2023 and forecast for 2024-2028.

To collect information about current trends
in the hotel business and the hospitality in-
dustry, the survey method of expert managers
of Ukrainian hotels was used. This provided a
deeper understanding of the market situation,
and helped to identify the real problems faced by
hotel companies. The surveys were conducted
using the Google Workspace cloud software and
Google Forms. Representatives of 18 hotels from
the central (Kyiv Region), southern (Odesa Re-
gion) and western (Lviv Region) parts of Ukraine
tookpartinthe survey,whichensuredrepresent-
ativeness and objectivity of views on the state of
the hotel industry. All experts were informed
about the study and gave their consent to the use
of personal data (Declaration of Helsinki, 1964).

An important element of the research was
familiarisation with the laws and regulations
governing the activities of the hotel business
in Ukraine (Law of Ukraine No. 325/95-BP “On
Tourism”, 1995), procedure for providing tem-
porary accommodation services (Resolution of
the Cabinet of Ministers of Ukraine No. 297 “On
Approval of the Procedure for the Provision of
Temporary Accommodation Services’, 2006),
rules for the use of hotels and similar means of
accommodation and provision of hotel services
(Order of the State Tourism Administration of
Ukraine No. 19 “On Approval of the Rules for the
Use of Hotels and Similar Means of Accommo-
dation and Provision of Hotel Services”, 2004).
It was also important to get acquainted with the
strategies that support the development of the
industry (Decree of the Cabinet of Ministers of
Ukraine No. 168-r “On Approval of the Strategy
for the Development of Tourism and Resorts for
the Period Until 2026”, 2017).

To perform analytical calculations, the MS
Excel software tool for processing statistical data
and plotting graphs was used, which allowed
making accurate calculations, assessing mar-
ket trends, and visualising the results obtained,
which increased the clarity of the information
presented. The case-study method was used to
analyse positive practices in the hotel business.
This has facilitated the study of the experience
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of other researchers and the development of
proposals for implementing the experience in
Ukrainian realities. The use of comprehensive
methodological tools, including statistical and
economic analysis, a systematic approach and
expert surveys, provided a comprehensive anal-
ysis of the hotel industry. This helped to identify
current trends and problems and formulate rec-
ommendations for adapting the Ukrainian hotel
business to new business conditions, in particu-
lar, through the practice of rapid response to
consumer needs and responsible management.

RESULTS AND DISCUSSION

In the context of global economic and political
changes, the analysis of trends, challenges, and
opportunities for the development of the hotel
business allows optimising management strat-
egies, increasing competitiveness, and ensuring
sustainable development of the sector. In 2024,
the international hotel services market demon-
strated effective practices for Ukrainian busi-
nesses to follow. It was established that when
the Ukrainian hotel services market faced seri-
ous problems due to Russia’s military aggression
against Ukraine, the international hotel services
market showed an impressive recovery from the
COVID-19 pandemic. Already in 2023, there was
anexcess of the volume of the international hotel
services market forthe pre-ice period by 11%, and
the forecast for the next 5 years indicates a rapid
growth of the international hotel market (Fig. 1).

According to Statista (2024), in 2024, reve-
nue in the international hotel services market
was expected to grow by almost 9% compared to
the previous year, 2023, and more than 2 times
compared to the year before COVID, 2020, and
would amount to approximately USD 446.5 bil-
lion. Experts expected the annual growth rate of
the international hotel services market to reach
3.32% in 2024-2028, with an indicator of USD
508.9 billion in 2028. It was also expected that
the number of consumers of the hotel product
will grow to 14 billion customers by 2028. It was
projected that in 2028, 82% of hotel revenue will
be achieved through online sales. It was also ex-
pected that in 2024, the United States of Ameri-
ca would receive the largest income from hotel
services compared to other countries (Statis-
ta, 2024). This is not surprising, since the rating
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of the Top 10 largest hotel chains in the world in
2023 included six representatives of the US ho-
tel business (Ist place in the rating - Marriot, 3
place - Hilton, 4" place - IHG, 5% place — Wynd-
ham, 8t place - Choice, 10% place - BWH), three —
China (2™ place - Jin Jiang, 6™ place - H World
Group, 9™ place - BTG), one - France (7% place -
Accor). In addition, in the Top 5 countries that

600
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218.1
143.9

USD billions

355.4

are projected to receive the largest revenue from
hotel services in 2024, in addition to the United
States, included the following: China, Japan, the
United Kingdom, and Germany (MKG, 2024).
North America (USA, Canada, and Mexico)
occupied, at the end of 2023, a dominant posi-
tion in the international hotel services market
with a market share of more than 30% (Fig. 2).
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Figure 1. Volume of the international hotel services market, 2018-2028

Source: compiled by the authors based on Statista (2024)
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Figure 2. Regional structure of the hotel services market, 2023

Source: compiled by the authors based on Maximize Market Research (2024)

The 27 place in terms of market share is
occupied by the Asia - Pacific region (China,
South Korea, Japan, India, Australia, Indonesia,
Malaysia, Vietnam, Taiwan, Bangladesh, Paki-
stan, etc. countries of the region), the 3" place is
occupied by Europe (Great Britain, France, Ger-
many, Italy, Spain, Sweden, Austria, and other
European countries), the 4t - by the countries
of the Middle East and Africa (South Africa, the
United Arab Emirates, Egypt, etc.), and the last,
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with a share of less than 10% - Brazil, Argentina,
and the rest of South America (Maximize Market
Research, 2024).

A comparative analysis of the projected vol-
umes of hotel services markets in North Ameri-
ca, as the leader, and Europe, to which Ukraine
belongs, shows that the North American hotel
services market will reach USD 126.9 billion in
2024, and the European market — USD 1134 bil-
lion, which is USD 13.5 billion (10.63%) less (Fig. 3).
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Figure 3. Hotel services market size in North America and Europe, 2018-2028

Source: compiled by the authors based on Statista (2024)
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It is expected that in the period 2024-2028,
the annual growth rate of the hotel services
market in North America will be at the level of
378%, in Europe - 1.76% and, respectively, USD
147.2 billion and USD 1216 billion in 2028 The
expected growth in the number of hotel users in
North America by 2028 will reach 26710 million
people, Europe - 293.10 million people. Accord-
ing to forecasts, in 2028, 81% of North American
hotel revenue will be achieved through online
sales, while hotels in Europe will increase by 5%
withanindicator of 86%.1tis expected that by the
results of 2024 North America will be the world
leader in the international hotel services market
with a market volume of USD 110.500 million. In
Europe, the largest increase in the volume of the
Spanish hotel services market is projected due
to the activation of international tourism (Sta-
tista, 2024). Using the classification of hotels by
stars, today the world has the most 3-star hotels
(50%) of the total number, 4-star hotels are 23%
less compared to 3-star hotels (27%), and 2-star
hotels - 14%. 5-star (7%) and 1-star (2%) hotels
have the lowest share, which is respectively due
to the high cost in the first case and poor quality
of services in the second case (Fig. 4).

Next, the study considers the salary level
of hotel workers in different parts of the world
according to the regional structure of the mar-
ket: North America (using the example of the
United States and Canada), Asia-Pacific (China,
Australia), Europe (Germany, Ukraine), the Mid-
dle East and Africa (South Africa, Egypt), South
America (Argentina), using official statistics
(Salary expert, 2024).

The United States is the leader of the global
hotel industry in terms of wages. Thus, the sala-
ry of an American employee working in the ho-
tel business is one of the most competitive in the
world, with an average monthly income of USD
4,454.25. Thus, America, Germany, Australia, and
Canada have the most competitive salary levels
in the labour market: on average, an employee
receives more than USD 20 per hour and has an
average of more than USD 3,000 per hour of op-
eration USD CILIA per month. China and South
Africa are in an intermediate position: on aver-
age, an employee receives up to USD 10 per hour
of work and has an average of up to USD 2,000
per month. The worst wage situation has devel-
oped in Argentina, Ukraine, and Egypt: on aver-
age, an employee receives up to USD 5 per hour
and has an average of USD 1,000 per month (Sal-
ary expert, 2024). Despite the fact that a particu-
lar country belongs to the same region, the level
of remuneration differs significantly (Table 1).

2%

7% *
14%
.**
% %k
50% * k% k
] % %k k %k k

Figure 4. Share of hotels by star rating
in the international hotel market, 2023
Note: * - hotel classification by stars
Source: compiled based on Statista (2024)

Table 1. Salary of employees of the hospitality industry
in different countries of the world, as of June 2024, USD

. Annual income of an
Annual income Average N Average Annual Average
Country N employee with work
for a beginner | annual salary . monthly salary | bonus | hourly wage
experience
USA 39,531 53,451 65,089 4,454.25 1,144 25.70
Canada 31,044.93 41,975.86 51,115.35 3,497.99 898.26 20.18
China 14,160.72 18,942.70 23,315.62 1,578.32 405.33 9.11
Australia 35,928.45 48,499.85 59,727.17 4,041.65 1,038.19 23.31
Germany 36,946.43 49,955.86 60,832.69 4,162.98 1,069.00 24.01
Ukraine 4,334.96 5,767.24 7,137.48 480.60 123.42 2.77
South Africa 11,745.92 15,746.10 19,339.57 1,312.70 336.96 7.57
Egypt - 2,617.04 - 218.09 56.00 1.26
Argentina 5,548.17 7,268.19 9,135.03 605.68 155.54 3.49

Source: compiled by the authors based on Salary expert (2024)

Economics and Business Management (15)3
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According to the results of the study, inter-
national players in the hotel industry quickly
emerged from the crisis and adapted to new con-
ditions, using innovative technologies and stra-
tegic approaches to overcome the consequences
of the pandemic. This allowed them to restore
their previous indicators and also exceed them,
demonstrating stability and dynamic growth.

29.06

At the same time, the Ukrainian hotel services
market faces unprecedented challenges that
significantly slow down its recovery and devel-
opment. According to the official website of the
State Statistics Service of Ukraine (n.d.), the vol-
ume of services sold by hotel business entities in
2022 amounted to UAH 7,830.84 million, which
is 29.97% less than in 2020 during COVID (Fig. 5).

25,000 30
20,000
15,000 20
10,000 163273 1748044 20,120.45 10
5000 94700  7,042.82 10 7,830.84
2012 2015 2018 2019 2020 2021 2022

The volume of services provided by the hotel business in Ukraine, million hryvniasThe volume
of services provided by the hotel business of Ukraine (UAN million)

==@-=_ The volume of implemented services of the hotel business in Ukraine as a share of the total volume
of services implemented by the hospitality industry (hotel and restaurant business) in Ukraine (%)

Figure 5. Volume of services sold by hotel business entities in Ukraine, 2012-2022
Source: compiled by authors based on the Official website of the State Statistics Service of Ukraine (n.d.)

For the international hotel business, the
post-holiday period is characterised by pos-
itive dynamics. At the same time, due to the
full-scale invasion, this trend was not rele-
vant for Ukraine. In 2022, hotel companies in
Ukraine received a loss of UAH 6,526.76 million.
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The share of hospitality companies that made
a loss was 55.4% and, accordingly, 44.6% made
a profit, while 59.1% of companies in the res-
taurant business remained profitable - UAH
3,850.10 million or 60% of the loss was account-
ed for by small businesses (Fig. 6).

The share of unprofitable enterprises
in Ukraine (%)

The share of profitable enterprises

in Ukraine (%)

44.6 === The share of profitable enterprises
of the hotel business in Ukraine (%)

34.2

o
2 The share of profitable enterprises
2022 in the restaurant business in Ukraine (%)

Figure 6. Net profit (loss) of hotel business entities in Ukraine, 2012-2022*
Note: companies that provide temporary accommodation and catering services are taken into account
Source: calculated by the authors based on Official website of the State Statistics Service of Ukraine (n.d.)

In 2022, 6,275 hotel business entities op-
erated in the Ukrainian hotel services market
(80.30% of them were individual entrepre-
neurs - 5,039 units), which took a share of 0.36%
in the structure of all existing business entities
in Ukraine and 10.87% in the total structure of all

@

existing business entities in the hotel business
of Ukraine (Official website of the State Statis-
tics Service of Ukraine, n.d.). A decrease in the
number of hotel businesses in the near future
is expected, which is due to a number of factors:
physical loss as a result of military operations,

Economics and Business Management (15)3
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lack of demand for services, a decrease in the
tourist flow, and an increase in the cost of pur-
chasing energy products etc. (Fig. 7). As of the
beginning of 2023, the number of employed em-

ployees in the hotel business entities of Ukraine
amounted to 27,934 people, of which 35.89%, or
10,025 people, were employed by individual en-
trepreneurs (Fig. 8).

10,000 1 78.77 78.29 80.30 100
9000 g8 78.00 78.14 77.43 30
8,888 ’/ e 9 — 4———-" 88 The number of
(73:000 20 active hotel
5,000 50 business entities
4000 8,055 8,203 8,838 8,419 8,127 40 (units)
3,000 6 6,275 30 es=The share of
%:888 ig individual
0 entrepreneurs (%)
2012 2015 2018 2019 2020 2021 2022

Figure 7. Number of operating hotel business entities in Ukraine, 2012-2022
Source: calculated by the authors according to the Official website of the State Statistics Service of Ukraine (n.d.)

37.35 36.86 36.80 35.89
60,000 30.35 3541 40
50,000 24.52 23 The number of hotel
40,000 25 employees in Ukraine
30,000 58,376 20 _(rr;‘ers;)ns) .
=@=The share o
20,000 37597 45636 46586 40514 38269 5 .
g 27,934 10 employees in
10,000 5 individual
0 0 entrepreneurs (%)
2012 2015 2018 2019 2020 2021 2022

Figure 8. Number of employees employed by hotel business entities of Ukraine, 2012-2022
Source: calculated by the authors according to the Official website of the State Statistics Service of Ukraine (n.d.)

The share of employed employees in the ho-
tel business in the structure of the total number of
employed in the Ukrainian economy in 2022 was
0.37%. The indicator shows a downward trend,
started as a result of restrictions imposed during

2022 586,891.1

2021 465,437.4

2020 431,405.1

2019 563,244.2

2018 541,128.0

2015 477,480.0

2012 308,059.5 194,454.3

COVID-19 and continued by martial law in Ukraine
(Official website of the State Statistics Service of
Ukraine, n.d.). It was established that the cost of
purchasing energy products and payments to
contractors in Ukraine tends to increase (Fig. 9).

111,054.4
638,94.4 The costs of purchase energy
products (UAN thousand)
657,07.1
167,305.9 Payments to contractors
196,292.9 (UAN thousand)
726,32.1

Figure 9. Expenses for the purchase of energy products
and payments to contractors of hotel business entities of Ukraine, 2012-2022
Source: compiled by the authors based on Official website of the State Statistics Service of Ukraine (n.d.)

Total expenses in 2022 amounted to UAH
697,945.5 thousand (84.09% - energy products

Economics and Business Management (15)3

and 15.91% - payments to contractors). Accord-
ing to Official website of the State Statistics
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Service of Ukraine (n.d.) in 2022, the amount
of capital investments of Ukrainian hotel busi-
ness enterprises amounted to UAH 747,230
thousand, of which UAH 731,684 thousand
(97.92%) - capital investments in tangible as-
sets and UAH 15,546 thousand (2.08%) - in in-
tangible assets.

Investments in fixed assets had the follow-
ing structure: UAH 513,840 thousand (70.23%)
invested in the construction and reconstruction
of buildings; UAH 164,299 thousand (22.45%) -
in machinery and equipment; UAH 46,615 thou-
sand (6.37%) - in other; UAH 6,550 thousand
(0.90%) - in existing buildings and structures;
UAH 380 thousand (0.05%) - in land. Capital
investments in intangible assets amounted to:
UAH 14,300 thousand (91.99%) in the purchase
of software; UAH 1,056 thousand (6.79%) in other
assets; UAH 190 thousand (1.22%) in concessions,

40

patents, licenses, trademarks, and similar rights.
In 2022, the least material capital investment
fell on the land of UAH 380 thousand, when in
2012 - UAH 57217 thousand (associated with
the European Football Championship), 2015 -
UAH 41,894 thousand, 2018 - UAH 17,861 thou-
sand, 2019 - UAH 19,471 thousand, 2020 - UAH
88,39 thousand, 2021 - UAH 32,983 thousand
(Official website of the State Statistics Service of
Ukraine, n.d.).

During the study period 2012-2022, the
share of capital investments in intangible as-
sets did not exceed 2.47%, which does not cor-
respond to trends in the international hotel ser-
vices market. The profitability of operating and
all activities of Ukrainian hotel businesses in
2022 took a negative value (-22.3% and -42.5%,
respectively), which indicates negative trends in
the industry (Fig. 10).

253 281
30 19.8 222 599
20 13.0 The level of profitability
10 of the operating activities
0 of enterprises (%)
-10 2012 2015 2018 2019 2020 2021 2022 The level of profitability
-20 45 g1 of all enterprise activities (%)
-30 -25.0 -22.3
40 -25.0
-33.9 357
-50 -42.5

Figure 10. Profitability of operating and all activities of hotel business entities in Ukraine, 2012-2022
Source: compiled by the authors based on Official website of the State Statistics Service of Ukraine (n.d.)

According to the results of a survey of man-
agers of a number of Ukrainian hotels, it was
found out that the key problem of the hotel busi-
ness in Ukraine is related to functioning under
martial law. Against this background, there are
problems with the current management and de-
velopment of the hotel business. Experts identi-
fied and ranked the following problems: lack of
security guarantees; reduced tourist flow; insta-
bility of the exchange rate, deterioration of the
investment climate, and unpredictable chang-
es in legislation. Free access to energy prod-
ucts; changing (disrupting) the usual logistics
chains; reducing the purchasing power of the
population; providing professional personnel,
in particular top managers (due to migration
and outflow abroad and to other industries).

©

Quality of training of young specialists; ensur-
ing the competitiveness of employees in the la-
bour market and wages. Thus, it was found out
that the security situation related to martial law
is the main problem and a serious challenge for
the functioning and development of the hotel
business in Ukraine. The study considered the
listed problems from the standpoint of strate-
gic management in the context of the recovery
economy of Ukraine, because the opinion of the
experts of the survey on the ranking of problems
has changed and the following three have be-
come critical: attracting investment for the res-
toration and modernisation of the infrastruc-
ture of the hotel industry and the business itself;
the quality of training of specialists and the
provision of professional personnel; ensuring
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competitiveness through the introduction of
modern technologies and digitalisation of busi-
ness processes. One of the most significant
problems that the hospitality industry can face
is the lack of qualified hotel specialists.

This issue requires active cooperation be-
tween higher education institutions and hotel
companies to develop educational programmes,
improve the level of professional training, and
attract young people to the industry. Analysis of
the international experience has shown that the
success of the hotel business is ensured by: the
availability of a state target programme for the
development of the industry; regulatory sup-
port that meets the requirements of modernity,
availability and diversity of state lending pro-
grammes; state grants for the establishment,
support, and development of business; collabo-
ration with other sectors of the economy; devel-
opment of international hotel chains; promo-
tion of tourism; promotion of the development
of green hotels and access to the latest develop-
ments, in particular, in the field of information
technologies (virtual and augmented reality, ar-
tificial intelligence, etc.).

It was established that an important place
in the development of the Ukrainian hotel in-
dustry is occupied by state support, reflected in
the programme of the Strategy for the develop-
ment of tourism and resorts of Ukraine for the
period up to 2026. In the context of the problems
discussed above and their solution, it was noted
that the existing order of the Cabinet of Minis-
ters of Ukraine requires modernisation and im-
provement from the standpoint of an integrated
approach focused on the integration of inter-
national experience, because it is necessary to
create mechanisms that will ensure close coop-
eration between government agencies, business
and educational institutions to train qualified
personnel for hospitality industry enterpris-
es. It was emphasised that it is also necessary
to develop programmes to support innovation,
in particular, in the field of digital technologies,
which would allow introducing new solutions. It
was found out that the third important step is to
ensure the availability of lending and grant sup-
port for new projects in the field of green tour-
ism and hotel business. The strategy should in-
clude active promotion of Ukrainian resorts and
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tourist destinations on the international mar-
ket, which will help attract foreign tourists and
investors in the post-war period. It was argued
that the success of international players in the
hotel business is based on their ability to quickly
adapt to changes and use new technological and
business opportunities for development.

In this context, the research focused on the
analysis and comparison of economic indicators
of the International and Ukrainian hotel ser-
vices market, which helped to identify the key
problems faced by the Ukrainian hotel indus-
try and expand previous knowledge about the
problems of the industry, highlighted in the pa-
pers by I. Rumiantseva & I. Mendela (2024) and
0. Olshanska et al. (2024), focusing on the prob-
lems of staffing and low wages of employees. It
is noted that this is one of the underestimated
factors of slowing down the strategic develop-
ment of the hotel industry, which will have more
serious consequences in the future. This is also
confirmed by the results of a study of employ-
ment in the hotel business conducted by L. Bez-
ruchko et al. (2023), which indicate negative
trends and causes related to military aggression
and economic crisis. The proportion of workers
leaving the industry poses a serious threat to
the sector’s recovery. One possible solution is to
develop retraining programmes for employees
who are out of work, and create conditions for
attracting new specialists through higher wag-
es. The analysis of wages in different countries
also indicates the need to review the compensa-
tion system in the Ukrainian hotel business. At a
time when the average salary in the industry is
significantly lower than in countries with devel-
oped markets, Ukraine should introduce strat-
egies that will increase the competitiveness of
employees in the market.

Special attention in this study was paid
to the aspects of financial stability and com-
petitiveness of the Ukrainian hotel business,
since in the literature, in particular in the pa-
pers by O. Morhulets & O. Nyshenko (2023) and
0. Nikolaichuk et al. (2021), who investigated
these aspects, did not sufficiently highlight the
role of government support programmes in the
development of the hotel business. Based on the
findings of other researchers, the study suggests
the introduction of targeted programmes that
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consider the specifics of the Ukrainian economy
and the needs of the hotel sector. It is necessary
to step up state support for small and medi-
um-sized businesses, because these enterprises
suffered the most during the crisis. The study
also pointed out the importance of international
experience in the field of hotel services manage-
ment, which can serve as a template for imple-
menting successful practices in Ukraine. For ex-
ample, studies have shown that in high-income
countries such as the United States and Aus-
tralia, investing in the latest technologies and
innovative solutions significantly contributes to
improving the quality of service and customer
engagement (Ugurluay § Kirikkaleli, 2022). This
aspect can become a key one for the Ukrainian
market, where modern technologies have not
yet received sufficient development.

In addition, the results of the study indicat-
ed that online sales are becoming the dominant
channel for selling hotel services, which under-
lines the importance of digitalisation for the
Ukrainian sector. In the face of limited opportu-
nities for traditional businesses, the active use
of online platforms using artificial intelligence
can help attract new customers and reduce the
cost of promoting services. The study confirms
the opinion of I. Breukelen (2023), R. Wiastutti et
al. (2024), D.J.-E. Pelet et al. (2021), according to
which the successful functioning of the hotel
services market requires the introduction of the
latest information and communication technol-
ogies. Concretising the findings of researchers,
itis noted that among the information and com-
munication innovations can be: the creation of
various applications for hotels (such as Booking.
com or HotelTonight), which provide conven-
ient access to hotel services); the use of virtual
reality (virtual hotel tours that allow potential
guests to get acquainted with rooms and terri-
tory, as Marriott does in its VR tours) and artifi-
cial intelligence (chatbots for customer service,
as in the Hilton, which help to solve issues and
book services). The introduction of contactless
registration (systems such as Mobile Check-In,
which allow guests to register via mobile devices
without having to visit the front desk) can also
be updated and included in the list of the latest
information and communication technologies
in the industry. In addition, the introduction of

©

innovations not only increases the convenience
for guests, but also allows hotels to optimise
their business processes, reduce costs and in-
crease management efficiency. Using data an-
alytics will help to better understand the needs
of customers and adapt offers to their prefer-
ences, which contributes to improving the level
of service. In addition, it is argued that the inte-
gration of the latest technologies can be an im-
portant factor in attracting new customers and
increasing the loyalty of existing ones, as tour-
ists increasingly appreciate innovative solutions
that provide convenience and safety. Therefore,
adapting to technological changes is critical for
the sustainable development of the hotel busi-
ness in the face of global challenges.

The results of the study indicate that the
Ukrainian hotel services market requires active
actions to improve the situation. They can be
used for: developing adaptive strategies (recom-
mendations for collaboration with educational
institutions, introducing modern technologies
and flexible business models will help hotels
adapt to new market conditions); improving
competitiveness (studying international prac-
tices will allow Ukrainian hotels to integrate the
best solutions and increase their attractiveness
for tourists). For social responsibility (identi-
fied cases of successful adaptation of services
can serve as an example for other enterprises
in the field of hospitality, contributing to the
development of socially responsible business)
and support for public policy (the results can
be used by government agencies to form poli-
cies that support the development of tourism
infrastructure and contribute to the restoration
of the hotel business). The successful experi-
ence of international companies can become
the basis for adapting new strategies and prac-
tices that can contribute to the recovery of the
industry in Ukraine (Karolop § Revenko, 2021).
Introducing innovative technologies, develop-
ing online sales, raising wages, and supporting
small businesses are all aspects that can sig-
nificantly change the situation for the better.
However, to achieve success in the face of con-
temporary global challenges, it is important not
only to adapt international experience, but also
to actively implement changes that consider the
features of the national context and the needs
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of the internal market (Ugurluay & Kirikkale-
li, 2022). This is the only way to ensure the sus-
tainable development of the hotel business in
Ukraine and increase its competitiveness in the
international arena.

CONCLUSION

The international hotel business has overcome
the effects of COVID-19 and is showing posi-
tive development trends. The study integrated
the analysis of the impact of global changes,
such as the pandemic and military aggression,
on the Ukrainian hotel business, considering
international experience and current indus-
try trends. The unique challenges faced by the
hotel industry in Ukraine were identified, and
recommendations were formulated based on
a comparative analysis of world practices. In
particular, the focus was on the introduction
of innovative technologies, such as artificial
intelligence, virtual reality, and new business
models that can increase the competitiveness
of Ukrainian hotels.

The international hotel industry is forecast
to see annual revenue growth in 2024-2029,
with revenues expected to increase by more
than 20% in 2028. It was found that online sales
will play an important role in hotel revenue,
reaching 82% in the forecast year for 2028. The
largest total revenue in the international mar-
ketin 2024 is expected from hotels in the United
States, China, Japan, the United Kingdom, and

Australia show the highest rates, while in
Ukraine, Argentina, and Egypt the level of wag-
es is low. In Ukraine, the hotel services market
has suffered serious losses. In 2022, the volume
of services sold decreased by 30% compared to
2020, and hotel businesses suffered losses in
the amount of UAH 6,526.76 million. The share of
enterprises that received a loss reached 55.4%.
The number of employees employed in this in-
dustry has significantly decreased, while energy
and payment costs have increased significantly.

The investigation of successful practices in
the global hospitality industry allows develop-
ing relevant cases for Ukraine, considering the
realities of today. The transfer of many business
processes to the virtual world is a trend that will
continue to grow and develop, so businesses
need to pay attention to the development of in-
formation technology and its widespread use in
hotel operations. It was proved that the strategic
development of the hotel industry will depend
on the availability of highly qualified special-
ists. Therefore, it is important to cooperate with
higher education institutions and hotel compa-
niesin developing educational programmes that
integrate modern technologies and innovative
methods of work in the industry. The prospect
for further research of the hotel business is the
study of foreign experience in managing enter-
prises, analysis and assessment of the prospects
for implementing positive practices.

Germany. In North America, the market is ex- ACKNOWLEDGEMENTS
pected to grow at 3.78% by 2028, while in Europe  None.
this figure will be 1.76%. The analysis of wages
in different regions of the world showed signifi- CONFLICT OF INTEREST
cant differences: the United States, Canada,and None.
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MoTenbHUM 6i3HEeC B KOHTEKCTI rnmo6anbHUX TeHOAEHLUIN

AHoTauiqa. FoTenbHUM 6i3HeC Bifiirpae BayKJIMBY POJIb ¥ PO3BUTKY €KOHOMIKM KpaiHU, OCKiIbKU
3abe3rneuyye poboui Miclis, CTUMYIIOE TYpPU3M i CIIpUsAe KyJIbTYPHOMY O6MiHY. Y KOHTEKCTi
r7106aJIbHIMX 3MiH, 30KpeMa ITIOCTKOBiIHOTO BiZHOBIeHHS Ta Bi¥ICbKOBOI arpecii, #oro sHayeHHd
JIMIIe 3pOCTaE. AKTYaJIbHICTb [AOCHiAKeHHA CTaHy 1 IepCleKTUB PO3BUTKY TOTEIbHOIO
6i3Hecy 3yMoOBJIeHa 3HAaYHUMU 3MiHaMmu, W0 BifbyBaioTbcs y Ui coepi Ta HeobximHicTio
ajanrTaliii o HoBUX peasid. Y 2024 poli Ha MiDKHapoZHOMY PiBHI ciocTepira€Tbcsi akTUBHE
BIIPOBAJI>KeHHA TUPPOBUX TEXHOJIOTIH i CTaIMX IIPAKTUK, TOA1 K B VKpaiHi roTesbHa iHAYCTpisg
CTUKAETHCA 3 YHIKaJIBHUMU TPYAHOILIAMH, TIOB'I3aHUMHU 3 6e311eK0BOI0 CUTyallieio. [IopiBHAHHSA
MIDKHapOZHOTO Ta YKPalHCBKOTO pUHKY FOTeIBHUX IIOCIYT JO3BOJISI€ BUABUTHU KIIIOYOBI TeHIeHIIi]
i BUKJIMKYM Ta pO3po6UTH peKOMeHZallil AjI pO3BUTKY raniysi. MeTa cTaTTi — IpoaHaIi3yBaTu
BIUIUB I7I06AJIbHUX ITOAIM HAa CBITOBY TOTENBHY iHAYCTpifo, BUSHAUUTU OCHOBHI TeHZeHIi i
po6JyieMH Ta 3alIpOTIOHYBaTU LIIAXY IJIS TOKpAlleHHs CUTYallil B yKpaiHCbKOMY TOTEIBHOMY
CeKTopi. MeTonu IOCHiIXKeHHS BRJIIOUAJNIM aHalli3 CTaTUCTUYHUX JAaHUX, CUCTeMHUM Miaxin,
case-study, mopiBHAHHSA MiKHapOOHUX i HAL[iOHAJIBHUX ITOKA3HUKIB i IPAKTUK, y3araJbHEHHS,
abCTpPaKTHO-JIOTIYHUN MeTOZ, Ta MeTOZ, CUHTe3y. Pe3ynbTaTu AOCTIIKEHHS CBiAUMIH, IO
[IOIIPY TIO3UTHUBHY AWHAMIKy MIKHapOZHOIO TOTENBHOTO 6i3Hecy, yKpaiHCbKa TOTeIbHA
immycTpiag 3a3Hae 3HAYHUX TPYLHOIIIB Yepes BiliHY B KpaiHi. Ha ¢oHi HeraTuBHUX TeHAEHLIN,
yCIix MDKHapOZHOTO TOTENbHOro 6i3Hecy O6YMOBIIEHUN HAABHICTIO IEpKaBHUX IIporpam,
M ATPHUMKOIO PO3BUTKY Hi3HeCy, iIHBECTULIIAMU Y HOBi TeXHOJIOTiI Ta iHHOBaILii. [1J151 BiTHOBIEHHS
Ta PO3BUTKY YKPaiHCHKOTO TOTEIBHOTO Hi3HEeCy BaykKIMBO BIPOBAIKyBaTH ITO3UTUBHI 3apy6iKHi
TIPaKTUKY, 30KpeMa — CTaJIOTO PO3BUTKY, Ta aAallTyBaTH iX 0 peaslili Cy4acHOTO YKPalHChKOIO
puHKy. [IpakKTU4YHA IiHHICTh CTATTi IonAraja B HaZaHHI peKOMeHJALil AJjid IIOKpalleHHS
cuTyauil iHAycTpil TOCTUHHOCTI YKpalHU Ha PUHKY, afanTallil 0 HOBUX YMOB i BUKOPUCTaHHI
Mi>KHApPOJHOTO JOCBiZAYy AJIs pO3BUTKY IOTENIbHOTO 6i3HECY

Knwou4oBi cnoBa: iHAYCTpis TOCTUHHOCTI; MDKHApPOOHUN PUHOK ITOCIYT; KpU3a; afalTyBaHHSI,
CTaJIUY PO3BUTOK
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