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Abstract. Taking into account the current crisis conditions of economic activity, the
formation issues of investment activity perspective directions of the enterprise and, in
particular, formation of investment strategy are especially urgent. Strategic investment
planning is an effective tool for solving this problem. At the present stage, implementation
of investment strategy at enterprises is limited mainly by real investments. But with the
development of the global investment market, the potential of enterprises to increase
their efficiency through expansion of investment activity is growing considerably. The
investment strategy is the basic plan of the enterprise’s activities in the field of its
investment activity, which defines the priorities of its directions and forms, the nature of
investment resources formation and the sequence of stages of realization of long-term
investment goals that ensure effective development of the enterprise.

The process of formation of investment strategy was considered at LLC ASTARTA-Kyiv,
one of the largest vertically integrated agro-industrial holdings of Ukraine. The activities
of which have a significant impact on the social development of the population and the
environment. That is why, in order to support sustainable environment and community
welfare, the company applies and constantly improves sustainable agricultural practices
aimed at mitigating climate change, protecting the environment and investing in social
protection of people in regions where its own assets are concentrated.

It has been proved that in determining the economic efficiency of measures from
investments of Astarta-Kyiv LLC it is necessary to take into account the effect in all forms
of development: Increase of profit of farms, decrease of production costs, improvement
of quality of environment, decrease of consumption of natural resources, increase of
living standards of population, decrease of disease, improvement of working conditions
and rest of employees.

It is justified that the main directions of improvement of investment activity of
Astarta-Kyiv LLC are the perfect investment strategy of the enterprise. Due to which
the company receives high stable profit from direct and financial investments, the
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risk of investment investments is reduced, which contributes to modernization and
improvement of investment activity of the enterprise.
Key words: Investment strategy, formation stages, agroholding, capital investments,

social programs, welfare of the population.

Introduction.

In the conditions of the Ukrainian
crisis military situation, the issues of
formation of perspective directions for
investment activity and formation of in-
vestment strategy of economic entities.
Strategic planning of investment activ-
ity is an effective tool for solving the
given problem. At the present stage of
implementation of investment strategy
at enterprises is limited mainly by real
investments [21]. However, with the
development of the investment market
of Ukraine, the potential opportunities
of enterprises to increase efficiency of
functioning by expanding the volume of
investment activity, using new various
types of financial instruments and intan-
gible assets are significantly increased.

Literature review.

The definition of the essence of in-
vestment strategy is considered in the
scientific works of I.A. Blank, G.V.
Kozachenko, A.P. Duki, O.D. Vovchak,
Klivets P. G., Illyashenko S.M. The
questions of formation and realization
of the investment strategy of the enter-
prise were investigated by scientists:,
Mayorova T.V., Oseytsky V.L., Rogoz
M.E., Tkachenko T.P., Fedorenko V.D.
Yet, despite the considerable amount
of research on this topic, the issues
concerning the principles and process
of formation of investment strategy of
enterprises under the current econom-
ic conditions remain not sufficiently
worked out and controversial.

The purpose of the article is to re-
veal the economic content and to define
the peculiarities of investment strategy
realization at the enterprise, to base the
main stages of its formation.

Research methodology.

A set of special methods of economic
research is used in the work. Using the
abstract-logical method, in particular,
techniques of analoguey and compari-
son, direction and dedukation, clarified
the concept of "investment strategy". In
the process of analysis of the current state
of development of the enterprise statisti-
cal and economic methods are applied, in
particular its methods — graphical, com-
parison, dynamic, structural analysis,
which made it possible to clearly define
the factors that influence investment ac-
tivity in agricultural production..

Results and Discussion.

Investment activity of any enterprise
is carried out through concretization of
innovative directions taking into ac-
count prospects, that is, formation of
investment strategy. Formation and de-
velopment of the investment strategy of
the enterprise should be considered as a
strategy of providing its resource base
for realization of one of the concrete
variants of the innovative development
of the enterprise. The complexity of the
formation of investment strategy of the
enterprise development is that its choice
is connected with the search for the op-
timal variant of alternative projects of
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innovative solutions, which correspond
to the company's purpose and prospects
of its development. Under these con-
ditions, the investment strategy is not
invariable, but requires revision and
refinement, taking into account both
changes in the internal and external en-
vironment of the enterprise and the fact
that innovations always have elements
of uncertainty and risk.

There are different definitions of the
term “investment strategy”. I.A Blank
emphasize the form considers the in-
vestment strategy as a process of form-
ing a system of long-term goals of in-
vestment activity and choosing the most
effective ways of their achievement [1].
A.P. Duka clarifies this meaning, taking
into account the purpose of the strategy,
which is to ensure further development
of investment activity on the basis of
forecasting conditions of realization of
investment ideas, taking into account
the situation of the investment market
in general and in certain segments [2].

The content of the investment strat-
egy of the enterprise is determined By
0O.d. Vovchak [3, sec. 337] as a system
of long-term goals of investment activ-
ity of the enterprise and choice of the
most effective ways of their achieve-
ment taking into account the situation
of the investment market in general and
its segments.

The specificity of the strategy of in-
vestment activity of the enterprise, as
pointed out by P. G. Klivets [9, p. 194],
appears in formation of investment
portfolio (a sum of securities belong-
ing to legal or physical person), which
provides maintenance of material and
technical base, commodity and materi-
al reserves of the enterprise at the level
necessary for constant increase of its
competitive status. During the forma-
tion of investment strategy the necessity

of technical re-equipment, moderniza-
tion, reconstruction of the enterprise,
effective directions of these works, the
terms of their realization, the volume of
necessary funds, the sources of their re-
ceipt are found.

As for investment strategy of inno-
vation development of the enterprise,
S.M. lllyashenko defines it not just as
a set of measures and indicators, which
should be achieved, but as a dynam-
ic process of resource provision of the
enterprise, which is developing on the
basis of new technologies, ways of or-
ganization of production and manage-
ment, new goods and ways of their re-
alization in the environment changing
[10, C. 180].

In the Law of Ukraine "on invest-
ment activity", the investment strate-
gy is interpreted as part of the general
strategy of the enterprise development
(functional strategy) - it is a system of
long-term goals of investment activity
and selection of the most effective ways
of their achievement [11]. At the same
time, a number of scientists refer to the
concept of “strategic planning of invest-
ment activity” and “investment strate-
gy” [9, 15]. In particular, according to
the authors’ team, strategic planning of
investment activity is one of the most
important components of strategic man-
agement of the enterprise and consists
in development of a system of measures
coordinated by time, resources and ex-
ecutors aimed at getting profits through
investments in the most promising areas
of activity of the enterprise [12, 17].

Summarizing the scientists' opinion,
the investment strategy is part of the
company's overall strategy, as well as:

—is based on the long-term develop-
ment goals of the enterprise;

— defines priorities of investment ac-
tivity for specific time intervals;
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1. The concept of “investment strategy”

j;(fl Definition content Author, source
1 The investment strategy is a system of long-term goals and means of their Kg:tléllzﬁ%’v
' achievement, which are realized in the investment activity of the enterprise. [4,p yl 8] o
The investment strategy is a system of long-term goals of investment activity |
) of the enterprise, which are defined by the general tasks of its development | Vidomenko 1.O.
) and investment ideology, and also the choice of the most effective ways of [5,p.13]
their achievement.
Investment strategy is a system of long-term goals of investment activity of
3 the enterprise, which is determined by long-term tasks of its development | ~ Speaker LA.
’ and investment ideology, and also provides a choice of the most effective [6, p. 375]
ways of achievement of the set goals.
The investment strategy is the process of forming a system of long-term
4 goals of investment activity and the choice of the most effective ways of Mayorova
’ their achievement on the basis of forecasting the conditions of this activity, | T.v.[7, c. 29]
the situation of the investment market in general and in certain segments.
5 Investment strategy is a system of selected long-term goals and means of Fezi}(z)rell(ll;?\\;G.,
' their achievement, realized in the investment activity of the enterprise. [ 8yp ) 0] ’

— determines the nature and volume
of necessary investment resources to
achieve the set goals;

— defines the orientation of invest-
ment strategy on accelerated growth of
the enterprise, i.e. the support on inno-
vations in production and management;

— is an instrument of realization of
the chosen mission of the enterprise.

Thus, the investment strategy is one
of the most important types of func-
tional strategy of the enterprise, which
provides all the basic directions of de-
velopment of its investment activity and
investment relations by forming long-
term investment goals, choosing the
most effective ways of their achieve-
ment, adequately adjusting the direc-
tions of formation and use of investment
resources while changing the conditions
of the external environment [13].

According To Dankeyev O.M. "For-
mation of the investment strategy of
the enterprise provides complex and
complex analysis of all elements of
the internal and external environment

of the enterprise functioning, as well
as coordination of the stated goals and
measures of their achievement with the
general strategy of the enterprise [13].

The process of development of the
investment strategy of the enterprise is
carried out by the following stages:

1. Determination of the general pe-
riod of investment strategy formation.
The main condition of its definition is
the duration of the period adopted to
form the general strategy of the enter-
prise development, because the invest-
ment strategy is subordinate to it, it
cannot go beyond this period (a shorter
period of formation of the investment
strategy is permissible).

2. Study of factors of external in-
vestment environment and investment
market situation. Such research deter-
mines the study of the economic and le-
gal conditions of investment activity of
the enterprise and their possible change
in the future period.

3. Assessment of strong and weak
sides of the enterprise, which determine
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peculiarities of its investment activity.
In the process of such evaluation it is
necessary to determine whether the en-
terprise possesses sufficient potential to
take advantage of the investment oppor-
tunities opened, and what internal char-
acteristics of the enterprise weaken the
effectiveness of investment activity.

4. Formation of strategic goals of
investment activity of the enterprise.
The main purpose of this activity is to
increase the level of well-being of the
owners of the enterprise and to maxi-
mize its market value.

5. Analysis of strategic alternatives
and choice of strategic directions and
forms of investment activity. This stage
includes the search for alternatives to
the solution of strategic investment
goals, their respective assessment from
positions of external opportunities and
risks, as well as the actual internal in-
vestment potential and the development
of the most acceptable decisions.

6. Definition of strategic directions
of investment resources formation.
During this stage of investment strategy
development, the total amount of neces-
sary investment resources is predicted,
ensuring realization of strategic direc-
tions and forms of real and financial in-
vestment.

7. Formation of investment policy
on basic aspects of investment activity.
This stage of formation of investment
strategy allows to ensure integration
of goals and directions of investment
activity with the basic mechanisms of
their realization in the considered per-
spective.

8. Development of a system of or-
ganizational and economic measures to
ensure implementation of investment
strategy. The system of these measures
envisages formation of new organiza-
tional structures for managing invest-

ment activity at the enterprise; creation of
“investment centers” of different types.

9. Evaluation of the effectiveness
of the investment strategy developed.
This phase completes the process of de-
veloping an investment strategy. Such
assessment is carried out on the system
of special economic and non-economic
criteria established by the enterprise.

The choice of investment strategy
depends on the peculiarities of invest-
ment activity and the general strategy
adopted by the enterprise. A well-de-
fined investment strategy will provide
the enterprise with clarity in the tasks
set, the setting of target targets and more
effective implementation of them [15].

We will consider formation of in-
vestment strategy on the example of
LLC Astarta-Kyiv. It is one of the larg-
est vertically integrated agro-industri-
al holdings in Ukraine. The company
is engaged in processing and trade of
agricultural products, as well as pro-
viding domestic industrial consumers
and the population with high-quality
sugar and milk. ASTARTA holding in-
cludes agricultural enterprises with land
bank about 220 thousand hectares in 7
regions of Ukraine: Poltava, Vinnyt-
sia, Zhytomyr, Ternopil, Khmelnytsky,
Chernihiv, Kharkiv.

The basic strategy of economic de-
velopment of the corporate structure is
the basic precondition for formation of
investment strategy of enterprises. As
for it, the investment strategy is sub-
ordinated and should be coordinated
with it at the goals and stages of im-
plementation. The investment strategy
is considered as one of the main fac-
tors of ensuring effective development
of the corporate structure according to
the general economic strategy chosen
by it. Taking into account the invest-
ment strategy, the algorithm (sequence)
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Determining the period of investment strategy formation
"Astarta-Kyiv" Ltd.
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"Astarta-Kyiv" Ltd.
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-
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Evaluation of the developed investment strategy

Fig. 1. Algorithm of formation of investment strategy of LLC "Astarta-Kyiv"

Source: created by the author [14, 16]

of formation of investment strategy of
LLC "Astarta-Kyiv" (fig. 1).

Astarta-Kyiv LLC has a number of
its own strengths and weaknesses. Let
us look at them in Table 1. According
to the results of SWOT-analysis we
see that the company is quite competi-
tive, but despite the existing threats and
weaknesses, the company has opportu-
nities and strong potential for further
growth and development. ASTARTA-
Kyiv holding includes 14 companies,
each of which is unique.

The main mission of ASTARTA-
Kyiv is to build a strong Ukraine and
strengthen its trust in it in the world,
opening up and strengthening the poten-
tial of Ukrainian land and people, and
encouraging society to do business on
the principles of fair partnership, ethics
and development.

e The company performs its mis-
sion based on such values as [20]:

e impeccable business reputa-
tion;

*  social responsibility;

e respect for human dignity;

e synergistic partnership with
result-oriented approach;

»  personal effectiveness;

e striving for the impossible to
reach the maximum;

e deprivation of conformism and
fear before changes, a gentle attitude to
the company's resources and the pre-
dominance of their own interests over
the team.

Astarta’s success and growth have a
positive impact on Ukraine’s economy.
Expanding, the company is increas-
ing the scale of production, providing
more workers with jobs and wages,
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2. SWOT analysis of LLC Firm "Astarta-Kyiv"

Strong sides

Weak sides

v" Serious position on the market (is included in
the top 5 agricultural holdings of Ukraine).

v Wide range of activities of the company.

v" Since 1993, the company has been operating
in the Ukrainian market.

V' Availability of qualified personnel.

v' High level of technical support.

V" The policy of minimization of production
waste and reduction of use of water and energy
resources.

v" High level of corporate social responsibility
of the company.

v Depending on the season, demand for the
company’s products is dependent.

v We have reduced the effectiveness of the
company over the last three years.

v Lack of qualified and competent personnel
(mainly because of the unwillingness of young
people to develop in the agro-sector).

v Depending on changes in world prices.

v Depending on climate change.

Opportunities

Threat

v" The company’s activities are expanding.
V' The possibility of rapid cooperation and
effective functioning with other agricultural
holdings.

v' The increase in demand for the company’s
products.

v' Expansion or entry into new markets.

v" Opening of enterprises in other regions of
Ukraine.

V" Positive change in the national currency
exchange rate.

V" The expansion of market share.

v’ Strengthening competition in domestic and
foreign markets.

v Adoption of unfavorable land legislation.

v' Strong unstable economic situation in the
country.

v Reduction in demand for company products.
v’ Political situation in the country is unstable.
v' Strengthening inflation.

v' Strong unfair competition.

Source: created by the author [18]

and increasing the volume of tax pay-
ments. The growth of Astarta’s needs in
raw materials and materials prompted it
to intensify its procurement activities,
which in turn stimulated the economic
development of other domestic produc-
ers of related industries (Fig.2).

Attraction of financing at the War-
saw Stock Exchange has become a
powerful impetus to the development of
LLC «Astarta-Kyiv». Now ASTARTA
is a leading agro-industrial company,
which provides transparency of its ac-
tivity and maintains reputation of reli-
able business partner. The company in-
vests in infrastructure development and
makes social investments, pays tax pay-
ments and fees to the local budget, and
thus contributes to the improvement of
the welfare of local communities.

LLC "Astarta-Kyiv" is a good tax
payer. Due to tax payments, the com-
pany fills the state and local budgets
of Ukraine. Also, during the period of
its activity, Astarta has implemented a
number of large-scale investment pro-
grams, which contributed to introduc-
tion of new technologies and increase
of efficiency of production processes
(fig.3).

In 2020, the volume of capital in-
vestments made up UAH 457 million,
and during 2018-2020 the Company in-
vested UAH 2 670,1 million in capital
projects. Astarta's capital investments in
2020 amounted to 0,09% of total capital
investments in Ukraine, and in 2018-
2020 this figure was 0,16%. Astarta’s
share in capital investments in the entire
agricultural sector in 2020 was 1,25%.
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Fig. 2. The amount of expenses of LLC «Astarta-Kyiv» for land lease, million
USD

Source: created by the author [19]
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Fig. 3. Tax payments by LLC "Astarta-Kyiv", million USD

Source: created by the author [19]

The volume of capital investments
of Astarta in 2020 is in line with the val-
ue of capital investments of all branch-
es, such as forestry and other activities
(416,6 million UAH), passenger avi-
ation transport (470,5 million UAH),
production of film and video films, TV
programs (476,2 million UAH). 1,25%
- Astarta's share in capital investments
of the whole agricultural sector in 2020
(Fig.4).

In 2020, the first priority of the
investment program was launched,
which includes two directions: Techni-
cal re-equipment and implementation

of management it instruments. During
2020, 31 tractors with the capacity of
345 horse power, 21 seeders (grain,
seed and beet), 10 sets of vacuum sys-
tems for the conversion of sewers, 2
self-propelled sprayers, 4 cultivators, 3
tooth-plumes were purchased as part of
the program. The tractors are equipped
with accurate navigation and teleme-
try systems, which helps to gather the
necessary information for making more
effective management decisions. One
of Astarta's subsidiaries (AgriChain it
Company) is engaged in development
of 8-module it system for agribusiness
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Fig. 4. Capital investments of Astarta-Kyiv Ltd., USD mln

Source: created by the author [19]

management. In 2020, 2 modules have
been developed:

* AgriChain Land — contains consol-
idated mapping and accounting data on
land and land use;

* AgriChain Farm — contains the
necessary information on all stages and
processes of the production chain.

Astarta-Kyiv Ltd. is one of the larg-
est agricultural holdings in Ukraine,
whose activities have a significant im-
pact on the social development of the
population and the environment. That
is why, in order to support sustainable
environment and community welfare,
the company applies and constantly
improves sustainable agricultural prac-
tices aimed at mitigating the effects of
climate change, protecting the environ-
ment and investing in social protection
of people in the regions of presence of
own assets.

In 2020, LLC ASTARTA-Kyiv took
the third place among 89 agricultur-
al companies in the ESG rating from
Sucainalytics, thus confirming the ef-
fectiveness of its practices in the field
of social protection and environmental
protection during 2020, the company's
social and charitable expenses amount-
ed to UAH 53,7 million, that is 20,6%
more than in 2019. ASTARTA continued

to invest actively in the development of
local communities as one of the com-
pany's main priorities, while helping to
overcome the consequences of the coro-
neronally ill pandemic COVID-19.

The largest share of Astarta's so-
cial investments (24,6 million UAH
or 45,8%) was directed to the central-
ized help to fight the consequences
of the spread of coronalous disease
COVID-19, which caused severe quar-
antine restrictions all over the world.
Significant amounts were directed to
charitable foundations and public orga-
nizations (6,7 million UAH or 12,5%),
infrastructure development and im-
provement (6,1 million UAH or 11,4%)
and medicine (3,9 million UAH or
7,3%).

In 2020, ASTARTA actively helped
the country overcome the coronalous
disease COVID-19, constantly direct-
ing funds to purchase the necessary
equipment, means of individual protec-
tion and preparations. During the whole
year, 27,4 million UAH were allocated,
of which 89,8% came within the frame-
work of centralized assistance to fight
COVID-19, and 10,22% at the expense
of budgets of regional enterprises. For
these funds were realized projects of
repair of buildings of rural hospitals,
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@ Materials and contributions - 3.7
& Education - 2.9
Medicine - 3.9
& Culture - 1.5
@ Infrastructure and improvement - 6.1
@ Sport - 0.9

@ Charitable foundations and pu-
blic organizations - 6.7

& Communication events - 1.3
Unturning financial assistance - 2.1
@ Centralized assistance to fight COVID-19 - 24.7

Fig. 5. Social investments of LLC "Astarta-Kyiv" in 2020, million UAH.

Source: created by the author [19]

purchased protective means, medical
devices and equipment (fig. 1).

In autumn 2020, ASTARTA provid-
ed Poltava Regional Laboratory Center
of the Ministry of Health of Ukraine
with temporary use of equipment (ther-

moshaker and thermostat), which was
used at the Global Refinery for analysis
of GMO content in soya. This equipment
made it much easier to diagnose corono-
virus disease COVID19, while maintain-
ing accuracy and quality of research.

3. Results of cooperation between Astarta-Kyiv Ltd. and territorial

communities in 2020

The direction of
activity

Description of projects

Medicine

— 258 medical institutions received assistance
— 11 implemented health care facilities

Education

— 68 schools and 29 kindergartens are equipped with educational and
other means

— 1503 children are provided with travel and food

— 7254 children took part in educational subjects

Charity

— 590 people received unturning financial assistance

Infrastructure

To ensure traffic safety, the Company repairs public roads (interregional
and national) and roads inside the villages through social investments and
local community involvement.

— 25 km of roads within the village repaired

— 88,5 km of roads of general use repaired 8 streets lit

— 14 waterfons/wells 76005 beneficiaries of development and
improvement projects have been installed/repaired

Culture

— 33 cultural houses and 1 library,
— 8 monuments have been repaired295 y4acHHUKIB TBOPUHX KOJCKTHBIB
received support

Sport

— 5 teams and 135 participants received support during preparation for
various competitions

— 3 sports grounds have been installed

— 3 competitions supported

Source: created by the author [18]
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Also, together with the partner com-
pany, local hospitals were given over 2
liters of disinfection agents to ensure
the protection of doctors. LLC "Astarta-
Kyiv" actively cooperates with the Kyiv
volunteer headquarters, allocating 1
million UAH for delivery of necessary
equipment and means of individual pro-
tection in the hospital of Kyiv. In gen-
eral, the Company gradually helped 36
medical institutions in Poltava, Khmel-
nytsky, Vinnytsia, Zhytomyr, Ternopil,
Kharkiv and Chernihiv oblasts, provid-
ing effective direct communications for
timely assistance in overcoming CO-
VID-19.

In 2020, apart from social projects,
Astarta-Kyiv Ltd. actively raised funds
in the programs of environmental pro-
tection and labor protection. The compa-
ny makes significant efforts to preserve
the environment and improve the well-
being of both its own employees and
representatives of local communities.
The total amount of investment of the
company in environmental protection
and labor protection in 2020 amounted
to UAH 39 million. Of these, the most
funds were directed on means of indi-
vidual protection (8,0 million UAH or
20,5%), permits in the sphere of labor
protection and environment (5,1 million
UAH or 13,1%) and the OJSC-program
(program on energy and resource effi-
ciency at the Central Bank) (4,7 million
UAH or 12,1%) (fig. 2.10).

Social policy of Astarta-Kyiv Ltd. is
aimed at creating motivation and favor-
able conditions of work for employees
of the company. The policy also defines
social benefits to provide comfortable
working conditions and incentives such
as: Financial incentives; additional holi-
days; partial compensation of the cost
of children's camps for children of em-
ployees; assistance in improving living

conditions. There are also additional
benefits related to covering the costs of
treatment COVID-19.

When planning the development
strategy of LLC "Astarta-Kyiv" took
into account economic, ecological and
social risks for stable and sustainable
development of the enterprise.

Conclusions and prospects of
further research.

Thus, the investment strategy is the
basic plan of the enterprise’s activities
in the sphere of its investment activ-
ity, which defines the priorities of its
directions and forms, the nature of in-
vestment resources formation and the
sequence of stages of realization of
long-term investment goals that ensure
effective development of the enterprise.

It has been established that the
formed investment strategy of LLC
"Astarta-Kyiv" will provide solution of
a number of tasks:

— support of high rates of enterprise
development due to investment sup-
port;

— obtaining the highest levels of
profit from direct and financial invest-
ments of the enterprise and all invest-
ment activity, taking into account pres-
ent investment risks;

— reduction of investment risks in
investment activity without influence
on the level of investment income;

— support of investment assets at
sufficient liquidity level, as well as pro-
viding the fastest level of capital rein-
vestment;

— search and development of ways
that promote modernization and im-
provement of investment activity of the
enterprise;

— support of the company’s financial
balance in the course of investments.
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It is well-grounded that in conditions
of unstable economy, military situation
of Ukraine, high inflation rates, changes
in tax policy, the effectiveness of real
investment is considerably reduced.
Financial investments become more
effective. The portfolio of securities
formed by Astarta-Kyiv LLC under cer-
tain conditions can be used as a finan-
cial reserve for further development of
the company.
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AHomayis. BpaxoBytoun Cy4acHi KpU30Bi yMOBYM BeLleHHA rocnofapcbKoi AianbHOCTI, 0cob1u-
BO aKTya/IbHUMM CTalOTb NUTAHHA GOPMYBAHHA MEePCNEeKTUBHUX HAaNPAMIB iHBECTULAHOI Aianb-
HOCTi NiANPUEMCTBA i, 30KpeMa, popMyBaHHSA iHBECTULLIMHOT cTpaTerii. CTpaTeriyHe iHBeCcTULiNHe
nNaHyBaHHA € eGEeKTUBHUM IHCTPYMEHTOM BUPILLEHHSA Liel npobnemun. Ha cyyacHomy eTani pea-
ni3auin iHBeCTULIMHOI cTpaTerii Ha NiANPUEMCTBAX OBMENKYETLCA NEePEBAXKHO peasbHUMM iHBeC-
TULiAMKU. Ane 3 PO3BUTKOM CBITOBOTO iHBECTULLIMHOIO PUHKY NOTEHLian NiANPUEMCTB MiABULLMUTK
CBOH ePEeKTUBHICTb LIAAXOM PO3LUMPEHHA IHBECTULLIMHOT aKTMBHOCTI 3HA4YHO 3POCTaE.

IHBECTULiiHA cTpaTeria € OCHOBHMM NAAHOM AiM NiANPUEMCTBA Y chepi oro iHBECTULiNHOT
AiANbHOCTI, AKWIA BUSHAYa€E NpiopuTeTM 1Oro HanpAMKIB Ta popm, Xxapaktep GopmMyBaHHA iHBeC-
TULiIHMX pecypciB Ta NOCNIAOBHICTL eTaniB peanisaLii 4OBrOCTPOKOBUX iHBECTULIMHMX Linen,
o 3abe3neyytoTb eGeKTUBHMI PO3BUTOK NiJNPUEMCTBA.

Mpouec popmyBaHHA iHBECTULIMHOI cTpaTerii po3rnaHyTo Ha TOB ®ipma «ActapTa-Kuis» -
OZHOTO 3 HaNBINbLLUMX BEPTUKANBHO iHTErPOBAHMX arpONPOMMUCIOBUX XONAMHTIB YKpaiHu. Aianb-
HiCTb AKOrO 3HAYHOIO MiPOIO BMIMBAE Ha COLiaNbHMUIA PO3BUTOK HAaCeNEHHA KPaiHW Ta HAaBKONLL-
He npupoaHe cepesosuile. Came Tomy, 33419 NIATPUMKM CTaNOCTi JOBKINAA Ta 6aarononyyys
rpomag, KOMNaHia 3aCTOCOBYE i NOCTIMHO BAOCKOHA/IOE CTiliKi CiNbCbKOrOCNoAapchbki NPaKTUKK,
Lo CMPAMOBAHI Ha NOM’AKLLIEHHA HACAIAKIB 3MiH KNiMaTy, 3aXMCT HaBKONMULIHLOTO cepesioBMLLa
Ta iHBECTYE B coLia/IbHMI 3aXMCT NtoAeN B perioHax, B AKMX 30CepeaKeHHI BNaCHi aKTUBM.

JoBeaeHo, Lo Npy BU3HAYEHHI eKOHOMIYHOT edeKTMBHOCTI 3ax0AiB Big, iHBecTMLii TOB dip-
ma «AcTtapTa-KuiB» HeobxigHO BpaxyBaTh edeKT y BCix dopmax nponsy: 36inbweHHA NpubyTRy
rocrnoAapcTB, CKOPOYEHHA BUTPAT BUPOOHMLTBA, MOAIMNLWEHHA AKOCTI HABKOIMLLHBOTO CepesioBu-
LA, 3HUKEHHA 0BCAry CNOXKUBaAHHA NMPUPOAHMNX PECYPCiB, NiABULLEHHA PIBHA KUTTA HACeNeHHS,
3HUKEHHA 3aXBOPIOBAHOCTI, MOAINLEHHA YMOB NpaLii i BigNOYMHKY NpaLiBHUKIB.

O6rpyHTOBAHO, LLO OCHOBHUMM HAnNpAMamM MOKPALLEHHA iHBECTULiMHOI aisnbHocTi TOB
dipmun «AcTapTa-KuiB» € LOCKOHANA iHBECTULiMHA cTpaTeria NiAnpUeMCTBa. 3aBAAKM AKiN KOM-
naHie OTPMMYE BMCOKI CTabinbHi NpUBYTKK Big NpaMMX Ta GiHAHCOBUX IHBECTULLIN, 3MEHLLYETLCA
PU3MK IHBECTULINHMX BKNAAEHD, LLLO CNPUAIOTb MOAEPHI3aL,ii Ta YA0CKOHANEHHIO iHBECTULLIMHOI
AiANbHOCTI NiANPUEMCTBA.

Kntouoei cnoea: iHBecTuLiiHa cTpaTeria, eTanu GOpMyBaHHS, arpOXONAMHT, KaniTanbHi iHF
BECTWLT, colianbHi nporpamu, 4O06PO6YT HaceneHHs.
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PO/b NIAEPA MNMPU YNPAB/IHHI
OPTAHI3ALIMHUMU 3MIHAMM B NIANPUEMCTBI

O.M. TABPULL
KaHOuOdam eKoOHOMIYHUX HayK, doueHm,
doueHm Kagedpu meHednmeHmy im. npog. M. C. 3asadcbKozo
HauioHanbHoe20 yHigepcumemy biopecypcie i npupodoKopucmysaHHs YkpaiHu
oksana_havrysh@ukr.net

K.MN. APAMAPELIbKA
KaHOUOam eKoOHOMIYHUX HAYK, cmapuwuli UKAa0ay Kageopu meHedHmeHmy
im. npogp. M. C. 3asadcbKkozo
HauioHanbHoe20 yHigepcumemy biopecypcie i npupodoKkopucmysaHHs YkpaiHu
kristinadramarecka@gmail.com

AHomayis. B ceoili disnbHocmi nionpuemcmea 3Haxo0ambcA nid 8rau8om YUHHUKIG
308HIWHbBO20 Ccepedosuwd, W0 8UMA2AE 8i0 KepiBHUKI8 pO3pobKU ma 8rnposaoHeHHsA
sidnosidHux 0ill. [lJosedeHo, W0 epekmusHe yHKUiOHYBAHHA Op2aHi3auii Hemoxcuse
6e3 cmabinbHO20 PO3BUMKY, 20/108HUM e/eMeHMOM 8 AKOMY € Mpoyec YnpaesniHHA
opaaHizayiliHumu 3miHamu. Tomy, 8UHUKAE HeobXiOHicmb y npuliHAMMI 8i0no8ioHUX
YrpasaiHCbKUX pillueHb, AKI 8KAYAOMb peanizayito op2aHi3ayiliHuUX 3miH.

Y cmammi po3kpumo posnb nidepa npu ynpassiHHi opeaHi3ayiliHumu 3miHamu 8
nionpuemcmsi. HasedeHO mpakmysaHHA 8iMYU3HAHUMU U 3apybiXHUMU HaYKOBUAMU
MOHAMb «nidepcmea» mMa «KepieHUUMBA», 8CMAHOB/AEHO CriflbHE MA B8iIOMIHHE Mic
Humu. MpoaHaniz08aHO MeopemudYHi i MPaKmMuyYHi nioxoou 011 po3sumKy nidepcmea
8 nionpuemcmsax. HasedeHo mMmodeni ynpasniHHA opaaHi3ayiliHumu 3miHamu i
MOXIUBOCMI  IXHO20 30CMOCY8AHHA 8 nidnpuemcmeax. [lpedcmasneHo wicme
30800Hb, WO 8UPIWYE KepisHUYUMBO npu 30ilicHeHHi 0p2aHi3ayiliIHUX 3MiH, KOXHE 3 AKUX
8uMazae 0cobs1u8020 CMUIHO YrIPABIHHA.

JocnioxeHo ponb KepigHuKa-nidepa 8 opeadizauiliHux 3miHax i AK (io2zo 0docsid
8rnausae Ha b6avyeHHA Moz2o, AK nompibHo ernopamuca 3i samiHamu, wob ompumamu
yeniwHul pe3ynemam. BcmaHoeneHo, w0 asmopumem nidepa MA€ 3HaYeHHA O
ycniwHo20 nodosIaHHA Oropy Op2aHi3ayiliHux 3MiH, 30Kpema, (o020 HeghopmManbHO20
81/1UBY HA KO/IEKMUSB.

Knrouosi cnoea: kepisHuK, nidep, nidepcmeso, modesi 3MiH, op2aHi3ayiliHi 3miHu,
ynpasniHHA 3MiHaMU.
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Ponb nidepa npu yrnpaeniHHi opaaHizayiliHumu 3miHamu 8 nionpuemcmasi

Axmyanvnicme.

Ha cworomni HeOOXigHICTIO € BU-
BYEHHsI IMTaHb JIiJEPCTBA 1 PO3BUTKY
JIePCHKOTO TOTEHINANy B TiAMPHEM-
CTBax, IO 3a3HAIOTHL IMOCTIHHUX 3MiH
B ixHbOMYy cepenoBuili. OueBHIHO,
0 YCHiX OpraHi3aliii 3HaYHOK MipOko
3aleXuTh Bif iX JigepiB. Cy0’ekTH ro-
CIIOZIAPIOBAHHS  MOCTIHHO  3IIITOBXY-
FOTBCSI 3 MOTPEOOIO MPHCTOCOBYBATHCS
JI0 HOBHMX BHKJIMKIB BILIMBY 30BHIIIIHBO-
ro cepenosuina. s 3aJ0BOJIEHHS BCE
OLIBII 3pOCTAIOUUX Ta OOIPYHTOBAHHX
BHMOTI' CIIOKHMBa4iB, B IiANPHEMCTBAX
MOTPIOHO BIPOBAKYBATH HEOOXiIHI
OpraHizamiiHi 3MiHH, [0 CHPHUATH-
M€ MiJIBUIICHHIO PIBHS SKOCTI TOBapiB
(mocnyru), mpu IOMY 3a0e3meuyroun
e(heKTUBHE YIIPABITIHHS.

Ananiz ocmanuix 0ocrioncenv ma
nyénixauii.

[TuTanHsIM podi JTiiepa B yrpaBiiHHI
MiAPUEMCTBOM 0araro yBarm y CBOiX
JOCII/DKEHHSIX TPUAUISIIA Taki BYEHI,
sk: M. Ans0epr, B. I1. Konaparbesa, A.
Macnoy, M. Meckon, I. B. OcoBcbka,
O. A. Ocoscbkuii, JI. M. Cepreesa, P.
Takep, @. Xenoypu, II. dpykep, M. 4.
Xpomeit Ta iH. TIpoOnemarnka ympas-
JiHHS 3MiHAMHM Cy0’€KTa TOCIHOAapIO-
BaHHS po3mIsiHyTa y podortax: JI. I'peid-
Hepa, €. JI. I'punp, O. B 3axaposoi, O.
A. Kapmrok, B. K. Jle6enesoi, K. JIepina
Ta iH. Pa3oM 3 TuM, npoBeicHNI aHai3
HAyKOBHX TIpallb JIa€ IMiJCTaBU CTBEp-
JDKYBaTH, IO BU3HAYCHHS POI Jimepa
MpY YIPaBJIiHHI OpraHi3alliiHIMHU 3Mi-
HAMH B TIINPUEMCTBAX MOTpedye Ie-
TANBHIIIOTO BUBYCHHS.

Memoro 0ocnioricenns € po3KPUTTS
CYTHOCTI Ta poJIi JIijiepa MpH yIpaBiiH-
Hi Oprasi3aiiiHiMu 3MiHAMH B ITiIPH-
€MCTBI.

Mamepianu i memoou.

VY mporieci JoCTiKeHHS s 300Dy,
aHaJizy, OIiHKK iHpopmamii i Gopmy-
BaHHsS BHMCHOBKIB OyJI0O BHMKOPHCTaHO
JUAJIEKTHYHUHA METOJ HAyKOBOTO Iii-
3HaHHs, a TaKOK 3araJbHOHAYKOBI Me-
TOJM: aHalli3y, CHHTE3y, MOPIBHIHHSA 1
y3araJbHEHHSI.

Mamepianu i memoou.

VY mporieci JoCTiKeHHS 1S 300Dy,
aHaJizy, OIHKHK iHpopmanii i Gopmy-
BaHHsS BHMCHOBKIB OyJI0O BHKOPHCTaHO
JUAJIEKTHYHUHA METOJ HAyKOBOTO Iii-
3HaHHs, a TaKOK 3araJbHOHAYKOBI Me-
TOJIM: aHalli3y, CHHTE3y, MOPIBHIHHSA 1
y3arajbHEHHS.

Pesynvmamu docniosnenHs
ma ix 062060peHHA.

Po3insemMo IyMKY, 10 «y Cy4acHUX
E€KOHOMIYHHMX yMOBaxX Ha e¢()EeKTHBHICTb
JUSUTBHOCTI MiAIPUEMCTB ICTOTHO BIUTH-
BalOTh YMHHHUKH 30BHIIIHBOIO CEpPEO-
BHIIA, KUILKICTL Ta IHTEHCHBHICTH il
SIKMX IIIOPOKY 3pocTae. HeBu3HaueHiCTh
1 CKJIaTHOTIPOTHO30BaHICTh 30BHIIIHBO-
ro CepefoBHINa 3HAYHO YCKIIIHIOIOTh
BHOIp cTpaTerii MOBEAIHKH Cy0’€KTiB
rOCIIOAPIOBAHHS Ha PHHKY Ta Hera-
THUBHO MO3HAYAIOTHCS Ha €(PEKTUBHOCTI
iX gisutbHOCTI. HecnpusATivBi 4YMHHU-
KM CTAaHOBJSTH 3arpo3y €KOHOMIiYHIH
Oe3meri MiAMPHEMCTBA, CTBOPIOIOTH
KPH30BY CHTYyaIlifo, sIKa 3HIKYE HOTrO
KOHKYPEHTHI IO3HIIii B PUHKOBOMY Ce-
penoBuii» [1, c. 143]. HaykoBui 3a-
3HAYAIOTh: «B XOHI CBO€l MisVIBHOCTI
MIAMPHEMCTBA CTHKAETHCS 13 BIUTMBOM
0ararbOX YMHHHKIB 30BHIIIHBOTO cepe-
JIOBHIIIA, III0 BUMArae peaizarii i mis
3a0e3MeueHHs HaJC)KHOTO PiBHS ajar-
tarii. /lnHaMika BIUTUBY [IUX YHMHHHUKIB
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O.M. laspuwi, K.lM. Apamapeybka

€ BHCOKOIO, 1110 00YMOBIIIOE TIOTPEOy Y
3MIACHEHHI TOCTIHHOTO MOHITOPUHTY
Ta TPUAHATTS HaJCKHUX YIPaBIiH-
CBKUX DIlIeHB, SKi BKIIIOYAIOTH BIIPOBa-
JOKEHHS Ta peatizalliio opraHi3aiifHux
3MiH. BHyTpillIHE cepeoBHILE MMiANIpH-
€MCTBA TaKOX B XOJIi HOro (pyHKIIIOHY-
BaHHS BHCTYIA€ [DKEPEIOM IPOTHPIY,
SIK1 3HIKYHOTh €(DEKTHBHICTH HOTO [Ii-
SIIBHOCTI Ta BHMAralOTh BHUPIIICHHS.
3a3HaueHI YMHHUKU 30BHIIIHBOTO Ta
BHYTPIITHBOTO CEPEIOBUIIA OOyMOB-
JFOIOTH KOHTEKCT 31HCHEeHHs OpraHiza-
midHUX 3MiE» [3]. BBaxkaemo, 1o y cy-
YacCHUX yMOBaxX €(eKTHUBHE IiIEPCTBO
€ HEOOXiIHUM eJIEMEHTOM YCIIIIHOT
oprani3zaiii, He3Ba)KAIOYH Ha TE, UM L&
KOpHoparlis, MaJiiit 6i3HEC Yi Meramnpo-
ekT. Tepmin «iigep» (Bix anri. leader) B
MepeKIIai 03HAYaE «KEPIBHUKY», ajie IIi
MOHATTS HE € TOTOXHUMHU. Y 1948 pori
BU3HAYCHHS ITOHATTS <JIiIEP» aB BiZ0-
MU (axiBelb B Taiay3i JOCTIKESHb Ji-
nepctea P.-M. Crormimn (Ralph Melvin
Stogdill), a came: «wrigep — 1ie JHOIUHA,
sika OepeThes 3a cIpaBy cama abo po3-
TOALISIE 3aBIAHHS MK WICHAMH TPYITH
Tax, 100 KOJKEH 3 HUX MIT BUSBUTH 1HI-
miaruBy. Ile mronuHa, sika GaYUTh KOH-
KpETHY METY Ta LIJISAXH 11 JOCATHEHHS, a
TaKOXK Ma€ JOCHUTh CHII 1 MOKITHBOCTEH
e 3pooutn» [13, c. 12].

[lepconan opranizaiiii MO3UTHBHO
pearye Ha KEpiBHHIITBO, SIKC BHKIIHKAE
JIOBIpY 1 TOBary, He3ajaexHo Bij QyHa-
MEHTaJIbHOT Micii mianpueMcTBa. Bapto
3a3HAYUTH, 10 MIXK IMOHATTIMHU KKEPiB-
HUITBO» 1 «JIIEPCTBO» € CIUIbHE Ta
BiaMmiHHE (Ta0m. 1).

['pyma HayKOBIIiB 3a3HAYAIOTh: «BBa-
JKAEThCSA, 10 3aBJAHHS KEPIBHHUKIB
— BIUTMBATH HAa Te, K CIIBPOOITHUKU
JyMaroTh 1 MpPalOTh, & PO3YMITH 1
CIIPSIMOBYBaTH B TOTPIOHE pyCIIO IO-
YyTTS, SKi CHIBpOOITHUKH BiIdyBa-
I0Th 1 BUPQXKAIOTh Ha po0OTi, — HE iXHI

000B’s13kM» [2]. B HaykoBiii JiTepaTypi
BKa3aHO, IO «i KEepPIBHUIITBO 1 Jijep-
CTBO € 3aco00M KOOpIWHAIlii, OpraHi-
3aii, ynpaBJiHHS CTOCYHKAMH YJICHIB
COILIaIbHOI TPYyNHU, 0OUIBA pealli3yroTh
MPOIIECH COLIATBHOTO BIUIHBY Ta 000M
(heHOMEHAM BJIaCTHBA CYOOpIUHALIS
cTOCyHKIB. [IpuoMy B KEpiBHMIITBI 1€
MPOCTEKYETHCS TOCHTh BUPA3HO 1 3a-
KPITUIEHO TIOCAIOBUMH 1HCTPYKIIISIMH, a
B JIJIGPCTBI € MEHIII TOMITHO 1 3a371aJie-
TiIb HE € OKpeciieHO. BiIMiHHICTh MiXk
JIepOM 1 KepiBHUKOM — I1€ TPUPOIa MO-
THBAI] CMiBpOOITHHUKIB 1 camoro ceoe,
MPOTHOCTHYHE OAUeHHST CBOTO KOJICKTH-
BY, BITUYTTS CUTYyaIlil, 0COOIMBOCTI pO-
Jielt Ta PyHKIIIH, SIKI BOHHM BUKOHYIOThY
[15, c. 16]. BBaxkaemo, 1o st edek-
TUBHOTO (DYHKIIIOHYBAHHS Ta PO3BUTKY
KOJICKTHBY B IIJANPUEMCTBI HEOOXiHI
obuzaea miaxoau. KepiBHUIITBO MOTPiO-
He, 100 YIIPaBIATH PECypCaMH i JTFOIb-
MH BIAMOBITHO J0O BU3HAYCHUX HOPM.
ToOTO, 100 AOCATTH YCHiXy OpraHi3a-
1ii BApTO MaTH JUHAMIUHE 1 e(heKTHUBHE
KEpIBHUIITBO, SIKE YiTKO JOTPUMYETHCS
odiniiHux npuHIMIiB. BomHovac, ke-
PIBHUIITBY He OOIWTHCH Oe3 JiIepcTBa,
a came 0e3 TBOpUOi pPYINIHHOI CHIIH,
0e3 JOBipH Ta MIHHOCTEH, sKi 00’€THAa-
71 O CHiBpOOITHHUKIB 1 CHIOHYKAH O iX
0 HOBHX 3BepHIcHb. KepiBHHK MOe
OyTH, a MOXKe 1 He OyTH JiiepoM, 5K i
HaBITaku. BaxxiBe 3aBIaHHs JizepcTBa
— BCTAQHOBHUTH HAIIPSIM PYXY TisUTBHOCTI,
a KepiBHUITBA — PO3IUIUTH PECypCH
IUTSL JIOCSITHEHHSI TIOCTaBJICHOI METH 1
3aBIaHb.

Ha ocHoBI aHasizy HaykoBOT JliTepa-
TYPH BCTaHOBJICHO, IO JIiIEpU MOTHBY-
I0Th Ta BIUTMBAIOTH HA 1HIIHX MPAI[iBHH-
KiB y TPyI JUIsl JOCATHEHHS LIJCH, 110
4acTo BKIIIOYA€ NPUHHATTS 3MiH. 30-
KpeMa, poJib MOTHBYIOUOTO JIiJepCTBa
€ KPUTHYHO BaXXJIUBOIO JJIsI 3a0e3re-
YeHHs HaJIHHOT KOMYHIKaIlii B MiANIpH-
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1. ITopiBHATBbHA XapAKTEPUCTHKA NOHATH «KEPiBHULITBO» i «IiepcTBoO»*

ABTOp BuznavyeHHs1 NOHATTS ABTOp BusnaueHnHs1 NOHATTS
«KepiBHULITBO» «Ii1epcTBO»
1 2 3 4
[Mpumak M., I[Ipouec ynpasninus tpyrosoro | bizo JL., Le Te, 4omMy HaBYaIOTh,
Jlecko O. TSUTBHICTIO TPYTIH, SIKHUH 3iiic- | IOparimoBa I., | mpuHIMIL, KM CHIOBIYIOTB,
[11, c. 69] HIOETBCS KEPIBHUKOM IIUTIXOM Kixots O., 1 KOMIICTEHIIisl, SIKY PO3BHBA-
COLIAJIEHOTO KOHTpOio 1 Biagn | bapans €., TOTb 1 OIiHIOIOTH, SIK TIPH Ha-
Ha OCHOBI aiMiHiCTpaTuBHO-MIpa- | Demopis T. Oopi Ha KepiBHi MOCAH, TaK i
BOBHUX [IOBHOBAKEHb. [12,c. 15] i Jac peanizanii mocafoBux
000B’sI3KIB.
Cepreesa JL., IIpaBo ocobu naBatu odiuiiiai | Cepreesa JI., Bwminns npoOyauty B moneit
KonnparseBa | mopyueHHs mijreriM 1 BuMara- | Konnparsesa B., | Mpito, 10 ko1 BoHH HaOmmKa-
B., TH 1X BukoHaHHA. KepiBHi pyHk- | Xpomeit M. THMYThCSI, «BIUXHYTH» B HUX
Xpomeii M. i 3yMOBITIOKOTECS 3aranpHumMu | [13, ¢. 12] HOTPIOHY [ pyXy €HEprIito.
[13,c. 10] (byHKIISIME MEHEDKMEHTY 1 Ilig ninepcTBOM po3yMieThCA
peai3yloThCsl B TAKOMY TiICHOMY CIIPOMOYKHICTD BILTHBATH
B3a€MO3B 513Ky, IO 1HOZI HEMOX- Ha OKpeMi 0COOHMCTOCTI Ta
JIMBO HaBITh NPOCTEXKHUTH, KON CoL{iaIbHI IPYIIH, TPYJIOBI
OJHA TIEPEXOAUTH B JPYTY. KOJIEKTHBH, CHIPSIMOBYBATH
XHI 3yCHJIIS HA IOCSTHEHHS
MeTH opranizanii, Gipmu,
HiANPUEMCTBA.
Ocogcpka [, IIponec BrnmBy Ha mignermux, | Takep P. 3HayHO OLIbIITE, HIK
Ocoscbkuii O. | SIKUH € crI0coO0M 3MyCHTH 1X [5,c. 311]. HPUHHSTTS YIPABIIHCHKUX
[10] TMPAIIOBATH HA JTOCSATHEHHS piIeHb, 1€ BILUIUB HA PO3YM
€ZIMHOT METH. Ta EHEepriro THX JIIOJEH, sIKi
MaroTh 3irpaTH CBOO POJIb B
TOMY YH IHIIIOMY MPOIICCI.
Jlazopenxo T., | Bux ympasnincekoi misuteHOCTI, | dpyxep I1. BrockonaneHe 6aueHHs
IMepminosa C. | sikuii Ha 3acajiax Jifepcrsa Ta [5,c.311]. i foro mepexia Ha HOBUI
[8,c. 138] BIaM 3a0e31eyy€e BUKOHAHHS PpiBEHb, MiABHUIICHHS eek-
(yHKLiiT MeHeDKMEHTY, GopMy- THBHOCTI ITpalli CriiBpOOiTHH-
BAHHS METOJ[iB MEHEIKMEHTY Ta Ka, TIOJ[OJTAHHS TIPHPOTHIX
iX TpaHcdopmallito B yrpasJiit- oOmexeHb ocobu. | Haiikpa-
CBKI PIMICHHS MIIIXOM BUKOPH- I[OI0 OCHOBOIO JUISI TAKOTO
CTaHHs KOMYHiKalIliif. JiIepCTBa € yX YIPaBIIiHHS,
SKHH 3aBISKH IOACHHOMY
3aCTOCYBAHHIO PAKTHYHHUX
METO/IMK YKPIIUTIOE BUCOKI
TIPUHIIAITH TTOBEIHKH 1 BiMO-
BIJIAJIBHOCTI, BUCOKI CTaH/Ap-
TH e()eKTUBHOCTI 1 TIOIIAHY 10
KOXKHOI KOHKPETHOI JIIOIMHI
1 i mparyi.

Ipumitka* chopmoBaHo aBTOpaMu

€MCTBI, 100 MMO3UTHBHO BILUIMHYTH Ha
peaxuito Ha 3miHu. [Ipu opranizamii-
HUX 3MiHaX KePIBHUKY HEOOXITHO OyTH
e(DeKTUBHUM JIiJIEpOM, 00 BYACHO
aianTyBatd Cy0'€KT TOCHOTAPIOBAHHS
ITi/1 BUKJIMKU ChOTOJICHHS Ta 3a0e31eyn-
TH #1010 3pOCTaHHsI B epcrekTusi. [Ipu
VIpaBIiHHI OpraHi3aliiHIMKA 3MiHAMH

KEpIBHUK BHPIIIY€E COIIalbHI, €KOHO-
MiYHI 1 TeXHIYHI mpoOiieMH, a, OTXKe,
MpUiiMae KOMIUIEKC pillleHb. PO3yMiHHs
podi Jinepa Ta GyHKIIN JigepcTBa npu
VIpaBIiHHI OpraHi3alifiHIMKA 3MiHAMH
B MiJNPUEMCTBI € OJHUM 3 KIFOYOBHX
ACIIEKTIB  YCMIIIHOTO MEHE/DKMEHTY.
HaykoBIli MPOMOHYIOTh Take BH3HA-
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YEHHS «YMPaBIIiHHSA OpraHi3aliiHUMU
3MiHAMH — IIe CTPYKTYPOBAHUH MpoIiec,
OCHOBHHUM 3aBIaHHAM SIKOIO € 1HILFO-
BaHHS, OOIPYHTYBaHHs, IUIAaHYBaHHS
Ta BINPOBAPKECHHS 3MiH BiJIOBITHO IO
TEXHIYHUX Ta CKOHOMIYHUX MOMKJIUBO-
cTell opraHizarii. YopaBisiTH opraHiza-
MIAHUMH 3MIHAMH, — 3HAYUTh YIIOBHO-
BOXUTH Ta MEPEKOHATH OpraHi3alliio B
IIJIOMY 1 KOKHOTO 3 ii IpalliBHUKIB B35~
TH Ha ce0e BIANOBiAAJbHICTh 3a BIIACHE
MaiOyTHE WDIIXOM PE3YJIBTaTHBHOTO
BUKOPUCTAHHS TIpalli, iHTEJICKTY Ta MO-
TUBIB TOBeIiHKHU. [Iporiec ympaBaiHHS
3MiHAMH B Oprasizailii MOBHHEH OyTH
ITOCJIIIOBHAM, 1 HOro Jis Ma€ IOCH-
JroBaTucs abo ciiabIuaTH 3aJeKHO Bif
HasBHUX MOTPeO 1 pe3yabTaTiB MisIbHO-
ctin [7, c. 7-8].

Jlxopmx  Jlemma y cBoiii mparri
«3pocranHs abo cMepTh: 00’ €mHYIO-
YU TPUHIUT TPaHCHOPMAIIiD» BKa3ye,
0 (PYHKIIOHYBaHHS OpraHizaiii € 1u-
KJIIYHE i B3a€EMOIIOB’sI3aHE 3 BIIPOBAJI-
JKCHHSIM 3MiH. HaykoBeIh BHOKpEMITIOE
(hasu AisUTBHOCTI Cy0’€KTa TOCIOAapio-
BaHHA. BianmosigHo, Ha eTari CTaHOB-
JICHHSI OpraHi3allii XapakTepHUH mepiof
HEBU3HAYCHOCTI, BiIOYBA€THCS TOMIYK
Ta anpoOarlisi BIaCHOT YCIIIITHOT isThb-
HOCTI Ha puHKY. Ha apyromy erami mif-
MPUEMCTBO HAMAra€ThCSI BIOCKOHAIUTH
Ta PO3IIMPHUTH CBOIO TiSUTBHICTH OpPi€H-
TYFOYKCh Ha 1HJAMBIyadbHI 0COONIHUBOC-
Ti Ta aKIEHTYE CBOIO yBara Ha BHYTPIIII-
HIX mporecax. Ha HacTymHomy eTarmi
opraHizaimis JOCsATa€ MaKCHMAIBHOTO
PiBHS JTiSTTBHOCTI, 3pOCTa€ KOHKYpPECH-
i1 1 MOXKJIMBE 3HMDKCHHS THTEpeCy 0
IpOAyKIii i mocmyr. HacTymae MOMeHT,
KOJIM T IIPUEMCTBO O0HMpae MPOTOBKY-
BaTH TYX JSUTBHICTH a00 3MiHIOBATHCH
1 MOYMHATH HOBHUH IUKJI YCIIXy, TaK
3BaHa TOYKa Oidypkarii [6]. Po3poOHuK
MOJICITI JKUTTEBOTO LMKy OpraHizamii
JI. T'peitrep y 1967 porii 3anmpornoHyBaB

MOJEJb MPOIECY YCIIIIHOTO YIPaBIiH-
Hs OpraHizaiifHuMu 3MiHamu (puc. 1).
3a MOZEIUTIO YCHIIIHOTO IPOBEICH-
Hs opraHizanidaux 3miH JI. I'peiinepa
OCHOBHHMH TpPHUHIAMH E(EKTHBHOTO
(DYHKIIIOHYBaHHS MIANPHEMCTBA € PO3-
MO TIOBHOBAKEHb MK YYaCHHKAMHU
MpoIecy 3MiH, MOCHIIOBHI [ii KepiB-
HUNTBA [UI1 BIAJIOTO BIIPOBAKCHHS
3MiH, JeJeTyBaHHsS IIOBHOB&KCHb 3
METOI0 3HHM3HTH PiBeHb MaiOyTHHOTO
OIIOpy HOBOBBEICHHSIM. HaykoBIi BBa-
JKAFOTh, IO IS TUTAHYBAaHHS 3MiH Ta
iX BIIPOBAJKEHHS MOXE OyTH KOPUCHO
BUKOPUCTOBYBATH HAOYHY MOJEINb, SKa
BHOKPEMJIIOE TPU KIIFOYOBI €Tamd: Mij-
TOTOBKA OCHOB, TIAHYBaHHS peaji3arlii,
a TaKOXX BITPOBAKEHHS T MOHITOPHHT,
SIKi TPYHTYIOTBCSI Ha TPHOX KHTaX IPO-
BaJKEHHSI 3MiH, SKMMH € Jijaep (Jiaep-
CTBO), BIJIKpUTA MOCTIi{HA KOMYHIiKaIlis
Ta 3aJy4eHHS IEPCOHAIY, 3aIliKaBICHIX
cTopin. CepleBHHOIO MPOIIECy € PO3BH-
TOK 1 MIATPUMKA JOBIpH, a TAKOX MeTa
nporecy 3min» [12, c. 135] (puc. 2).

Y cydacHOMY CBITi, IIIO 3MIHIOETHCS,
nepen MiANPHEMCTBAME IOACHHO BH-
HUKa€ HEOOXIIHICTIO pearyBaTi Ha HOBI
BUKIIUKH Ta 3a0e3redyyBaTH BiAMOBIII
Ha HUX. OUYiKyBaHHS CHOXKHBAYiB ChO-
TOIHI € BHCOKHMH, a2 HECIIPOMOXKHICTh
iX 3aOBOJBHUTH MOXE HPU3BECTH IO
CEpHO3HUX HACIIJKIB SIK 3 TOUYKH 30py
3HW)KEHHS PIBHS 33J0BOJICHHS iX IIO-
TpeO, TaK 1 y CEHCl 3arajbHOI JOBIpH
kiieHTiB. [lpu 3a0e3nedeHHi HeoOXin-
HUX 3MiH MIANPUEMCTBA TIOBUHHI Opi-
€HTYBATH CBOIO MOJITHKY 1 MiIXOIH HA
3aJJOBOJICHHSl OYiKyBaHb CIIO)KUBAYiB.
Taki mii BUMararoTh MOCHJICHHS PO
JiiepiB 3MiH, aIalTHBHOTO YIIPABIIHHS
Ta Oe3nmepepBHOrO MOHITOPHHTY YHH-
HUKIB BIUTMBY Ha TIAMPHEMCTRO.

HayxoBi 3a3Ha9a0Th: «EKOHOMIYHA
e(heKTUBHICTD JISUTBHOCTI BITUU3HSHUX
MiAMPUEMCTB Ta 1X OpraHi3aliitHo-mnpa-
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4

Eran 1
Tuck Ha BuIE
KepiBHUITBO

CroHyKaHHS

10 il

Ertam 2
IMocepeAHUIITBO HA BUILOMY
PiBHI KEpiBHHLITBA

Ilepeopienramis Ha
BHYTpilIHI pobaemMu

po0IeMHOT chepu

Eran 3
JliarHocTHKa

. Eran 4
Y ceBioMIIEHHS
.. 6 3HaX0HKEHHS HOBOTO
KOHKPETHOI po0aeMu e
OO0O0B’SI3KH 111010 Eran 5

BHUKOHAHHS HOBOT'O KypCy

ExcriepumeHT i3
HOBHM piLlIEHHAM

Bcranosnenns
pe3yibTariB

=

I:] - Jis Ha CTPYKTYpY BIAAN
[:] - peaxlist CTPYKTypH Blagu

IlixkpinueHHs Ha OCHOBI
MO3UTUBHHX PE3YJIBTATIB

Eran 6

J

IpuitHATTS HOBUX

METO/IiB

Puc. 1. MoaeJns ycnilmHoro nposeaeHHst opranizauniiinux 3min JI. I'peiinepa*

Ipumitka*[7, c. 41]

Yomy?

3MiH.

U]o?

Xmo/Ak?

Miaroroska rpyHry
1. BusHaueHHs py1uiiB 3MiH.

2. Bu3HaueHHs 3arajlbHOrO HaNpPSMKY

3. CTBOpEHHS CTPYKTYpPH TEPEXOy.

BnpoBagxenus Ta
MOHITOPHHT
1. BuHaropoukeHHs rporpecy;
Bi/JI3HAQUCHHS KJIFOYOBHX BiX.
Xmo/Konu/Ax?
2. Orysi MOMITHKY, CHCTEM Ta
CTPYKTYp 3 METOI0  iXHBOIO

JTOBIPA

Meta
3MiH

000B’I3KIB.
Xmo/Ax?

Y3TOIKEHHS 31 3MiHAMH.
Llo/Ax/Xmo?
3. Iocriiiuuit MOHITOPHHT,

—

Lo/Ak?

OLIIHIOBAHHSI Ta KOPEKILis B pa3si
norpedu.

Ar/Konu?

JlinepctBoO

Xmo/ll[o/Konu/Sk?

IlanyBaHHs peasizanii
1. CrBopeHHs HEOOXiJHOCTI.
Yomy/Konu?
2. 3aTBepIKeHHs poilel Ta

3. Po3pobka Ta KOMYyHiKallis
GadeHHs i cTparerii.

4. Po3poOka ruiany peasizarii.

Puc. 2. MaTpuns miiroTOBKH Ta BIPOBA/KEHHsI 3MiH*

IMpumitka*[12, c. 135].
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BOBa CTPYKTypa — JMHaMIYHI SBHIIA,
IO 3HAXOISTHCS B TOCTIHHOMY pO3-
BUTKY Ta HOTpPeOyIOTh Oe3NepepBHOIO
BJIOCKOHAJICHHS. BITUM3HSHI KEPIBHUKH
MIAPUEMCTB TOCHTH YaCTO BUKOPUCTO-
BYIOTh CTaHIAPTHI, KJIACHYHI METOIN
VOpaBIiHHSA, IO HE CIPOMOXHI IOB-
HOO MIpOFO peai3yBaTH MOXKJIMBOCTI Y
BUPOOHHMIITBI Ta peamizarii mpoayKIiii»
[14]. JocmikeHHsI pI3HUX acCIHEKTIB
VOpaBIiHHA 3MiHAMH B MiIPUEMCTBI
CBiUaTh, IO II¢ MPOIEC Opraxisa-
miffaux i ocobucrux 3miH. OcobinBe
3HAYECHHS HEOOXiTHO TPHUIUTATH -
TaHHSIM KOMYHIKAIlil Ta mepcoHay, sKi
noTpeOyloTh PO3BUTKY Y KEpIBHHUKIB
soft skills, opieHTOBaHUX Ha yIpaBJiH-
HS JIFOJICBKUMHE pecypcamu. Bpaxaemo,
IO «TOJIOBHHM 3aBIaHHSIM KEPiBHOTO
CKJIaJy MIANPHEMCTBA € BIPOBAIKCH-
HS TIPOJIYKTUBHUX OpTraHi3aliiHuX i1ei
Ta HAayKOBUX 3HaHb» [4, c. 49]. s
e(PEKTHBHOTO YIIPABIiHHSI NEPCOHAIOM
BaXXJIMBO CTBOPUTH CHPHUATIUBI (i3Hy-
HI Ta TICHXOJIOTIYHI YMOBH Iparli, T0O-
TO 3a0e3neyuTH OalaHC MiX POOOTOrO
i IIPUBAaTHUM KHUTTSAM, IO Tependadae
OpIEHTAIIIO TOJITHKKA HA OCHOBHI (has3u
JKUTTSI TIPALiBHUKIB (HApPOLKEHHS Ta
BUXOBAHHS JITCH, OAPYXKCHHS, MIKIy-
BaHHS MO JITHIX 0aTbKiB TOIIO). J{ist
I[LOT0 HEOOXITHO CTBOPIOBATH YMOBH
JUTS IIOCTIHOTO HABYAHHS MPAIliBHUKIB,
PO3BHUTKY JiIEPCHKUX SKOCTEH KepiBHH-
KiB ycix piBHiB. ToOTO, KEpIBHHK IiJI-
MPUEMCTBA Ma€ YCBIJIOMIIIOBaTH HEOO0-
X1JIHICTh YIPABIIHHS 3MiHAMH, BEICHHSI
3MiH, PO3YMITH, SIK CIIPHUMAIOTHCS 3Mi-
HH, [0 MOXYTh OyTH NPUYUHH OHOPY
3MmiHaM. KIIF04oBOIO € CIpPOMOXKHICTB
HAJMXaTH 1 3aJyyaTd MpaiiBHUKIB, 3a-
IIKaBICHUX CTOPIH IO BIPOBAKCHHS
3MiH B oprasizamiiiHiii kyneTypi. [Ipu
e(heKTUBHOMY yIpaBIIiHHSA OpraHisa-
IAHUMH 3MIHAMH B T ITPHEMCTRBI BaXK-
JMBE 3HAYCHHS 3aliMae KOHILEITYyalbHE

MUCJICHHS Jijiepa, TOOTO HOro BMiHHS
(opmyBaTH Oa4eHHS METH 1 PO3yMiH-
Hs, SIKI peCypcH HEOOXiTHI AJIs JOCST-
HEHHSI Oa)KaHOTO pE3yNbTaTy Ta YUM
HOBA 1J1es1 BIJIPI3HIETHCS BiJ] ICHYIOUHX.
HaykoBui [7, ¢. 32], BUAUIAIOTH HIICTh
3aBIaHb, IO BUPINIYE KEPIBHUIITBO PU
3MIHCHEHHI OpraHi3aliiHuX 3MiH, KOX-
HE 3 SIKAX BUMarae 0CcoOIMBOTO CTHITIO
yrpasiiHHA (Tad. 2).

Craryc KepiBHUKa-JiJiepa B IIiIpH-
€MCTBI cepell MiIIerux 0a3yeThcsi Ha
MocaioBOMy cTaTyci (ciyx0oBUil aB-
TOPHTET) 1 HAa 3aBOHOBAHOMY IMPECTIIKI
(ocobuctuit apropurer). [ng ycmim-
HOTO TIOOJIAHHS OIOpY 3MiH Ma€ 3Ha-
YeHHSI aBTOPHUTET JiJepa, a caMme Horo
He(OpMaIILHUI BIUIHB Ha KOJIICKTHB, IO
IPYHTYETHCS HE JIUIIE Ha HOTO 3HAHHSX,
MOpAaJBHAX SKOCTAX Ta JOCBifi, a i Ha
HAJIaHHI MAJIETIIAM 3MOTH JUTS caMope-
aiizarii i caMOBHPaKCHHI, palliOHaJb-
HOMY BHKOPHCTaHHS poO0OUYOro 9acy, 3a-
OXOUECHHI MPALIBHUKIB 70 MOCTAHOBKH
Ta TOCATHEHHI BUCOKHX PE3YJIbTaTiB.

[loromkyemocst 3 TyMKOIO HayKOB-
IiB, II0 «B CYYaCHUX yMOBax OpraHi-
3aliiiHl 3MIHM SIK YUHHUK YHPaBIIHHS
PO3BUTKOM KOMIIaHII BH3HAYAIOTHCS SIK
OCBOEHHS KOMIIAHICK0 HOBHUX 11eill Ta
Mojesel mopeaiHku. OpraHizamiiHi 3mi-
HU BH3HAUYarOTh Ti peopMH, B MpoIieci
SKAX JIOCATAETHCS 3MiHA IIHHOCTEH,
IparHeHb Ta NOBEIIHKHU JFOACH TpH of1-
HOYACHHX 3MiHaX METOJIB, CTpaTErii Ta
cuctem» [9, c. 6]. Opranizauiitna pyTHH-
HICTh, KOHCEPBATU3M 1 MEPEHIKOAN TIPU
peaizarii HOBOBBEICHb € MpoOIeMaMu
VCHINIHOTO ~ yNPaBIiHHSA —OpraHi3amii-
HUMH 3MiHAMH B MiANpHEMCTBI. Brao
MPAIFOBATH 3 OMOPOM 3MiH, IO BiAOy-
BAKOTHCS MPU TpaHCcopMarlii Ha THIUBI-
JyalbHOMY Ta OpraHi3alliifHOMy piBHI,
OIIHE 3 HAMCKJIAIHIIINX 3aBIaHb KepiB-
HUKIB, 110 € HACIIJKOM MpPOIECIB MpH-
WHSITTS pillieHb Ta BUPIIIICHHS MTPOOIeM.

24| 1SSN 2707-3823

ECONOMICS AND BUSINESS MANAGEMENT

Vol. 14, Ne3, 2022



Ponb nidepa npu yrnpaeniHHi opaaHizayiliHumu 3miHamu 8 nionpuemcmasi

2. 3apaaHHs KepiBHMKA NpH 31iliCHeHH] 3MiH**

3aBiaHus Busnauenns Koy Buxkopucrosysaru Hepnouiku mixxoxy
1 2 3 4

Hapuanns KepiBHuk 3a0xo0uye Ta Kounu BcTanoBieHO, 1110 [Tizxin He TOAUTHCS, SKIIO
MATPUMYE CIiBpOOITHH- | IpalliBHUKaM HEIOCTaT- | MEHEDKEp € MOTaHuM Ha-
KIB Ha IIISIXY 10 3100yTTs | HO TOTO PiBHS 3HAHD CTaBHUKOM UM MOTHBALLis
4Oroch HOBOTO. PO3BUBaE | Ta BMiHb, SKi OTPUMAHO CriBpoOITHUKA HA TOCHUTb
X BMIHHS | HABUYKH. HHMH I1iJT Yac HABYAHHS TA | HU3bKOMY PiBHI.

MPaKTUIHOT POOOTH.

3aaBaHHs KepiBuuk miasuiye mias- | Komy wieHn komanm Bucnaxye cunmm npu

TOHY Ky Ta YeKae BiJ CIiBpo- JIEMOHCTPYIOTh BHCOKY HaJMIpHOMY B)KHMBaHHI.
OITHHKIB TPOXH OLIBIIOTO. | MOTHBAILO Ta Ipodeciit- | He miaxoauTs, kim0
[Tpuckoproe Tem. Hy KOMIIETEHIIIIO. YICHN KOMAH/IH HE MAIOTh

MPAKTHYHOTO JIOCBITY.

Jemoxparis | KepiBuuk 3armtye qymxy | Konu wienn komanmm Mo- | Moske Hi 10 4oro He
KOMaH/IH Ta BPaxoBye il | KyTh BHECTH CBiif BHECOK | IPHBECTH, SIKIIO WICHH
TIPY IPHIHATTI PIlICHHS. | Y JOCSATHEHHS METH. KOMaH/I1 HE MarOTh

TIOCBITTY.

SanmydeHHs Kepisuuk Bcranosmoe i3 | [Ipu po3pusi uu ocna- Heedexruauii, K10
CITIBpOOITHUKAMHY JIPYXHi | OJIEHHI MDKOCOOHCTHX BUKOPHCTOBYETHCS CaM
BiJTHOCHHH, 3aCTOCOBYIOUH | 3B’sI3KiB, MOTipIICHHI 1o co0i, 6e3 3acTocyBaH-
TIO3UTHBHHUIT 3BOPOTHUI | MOPAJIBHO-TICHXONOTIYHO- | HSI IHIINX IHCTPYMEHTIB
3B’SI30K. O KIIiMary. YIIPaBIiHHA.

Asroputapmsm | Kepiauk BMoBiste ciiiB- | [Ipu noctymosux 3Minax. | Mae HeraTHBHUIT e(exT,
PoOITHHKIB Ta 3amydae iX | MeHemkep MposBISE €H- | AKIIO MEHEKEp He
TIpUBAOIMBUM MalfOyTHIM. |Ty3ia3M Ta KOPUCTYETBCSI | KOPHCTYETHCS JOBIPOIO Y

JIOBIPOIO. KOJIIEKTHBI.

[Mpumymrennst | KepiBHuK BKasye cIiB Iin gac kpu3u abo Ha 3a0x04ye 3aJeKHICTh
PpOOITHMKAM, KOV Ta IO | TOYATKOBHX €Tarax BIPO- | MPAI[iBHUKIB BiJl KePiB-
pobutH. BAJDKEHHS 3MiH. HuKa. Jlronu nepecTaioTh

TyMarH.

pumitka*[7, c. 32].

Bucnosexu ii nepcnekmuéu
nooanvuux 00cnioHeHv.

BceraHoBneHO, MmO Cy4acHi 3MiHU
BIUIMBAIOTh HA MOSIBY 1HHOBAI[IHHOTO
OadyeHHs 1 MoOJEpHi3alii cy0’€KTIB TO-
CIIOJIAPIOBAHHS, SIKE HEMOXIHBO 0e3
KEpIBHUKIB 13 JIJIEPCHKUMH SKOCTSMHU.
Ki1r04oBUM 3aBIaHHAM JiJepa, Y KOH-
TEKCTI yMpaBJIiHHSA 3MiHAMH IiIIpH-
€MCTBa, € MO0 CHOPOMOXKHICTH 3a0e3-
MCYUTH YCHIIIHY # e(eKTHBHY poOoTy
CTPYKTYPHUX TIJPO3IUTIB JJIs JOCSAT-
HEHHS BCTAHOBJIEHUX LJIeHd. AHaII3
HAyKOBO1 JTepaTrypd IIOA0 pOJi JIii-
JIepCTBa B MiJANPUEMCTBI TOBOAUTD, IO

3aM0pYKOK0  €(DEKTUBHOTO YIPaBIiHHS
3MiHaMH Mae OyTH BJIACHWH MPUKJIAJ
CIY)XIHHS 1 TPHUXHIBHICTh BU3HAHUM
MIHHOCTSAM OpraHi3amiiHol KYJIBTYpU B
MOBE/TIHIII KepiBHUKA.

CnNMUCOK BUKOPUCTAHUX ArKepen

1. BanaHoscbKa T., foryna O., ApamapeLbKa K.,
Bockonynos B., lonik B. BukopucTaHHa map-
KETUHIOBOTO MeHeLKMeHTy A/1a 3abesne-
YeHHA KOHKYPEHTOCMPOMOMXHOCTI Ci/IbCbKO-
rocnoAapcbkmMx  mignpuemcts. Agricultural
and Resource Economics. 2021. Vol. 7. Ne 3.
c. 142—161. DOI: https://doi.org/10.51599/
are.2021.07.03.09
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Abstract. In their activities, enterprises are under the influence of external environmental factors,
which requires managers to develop and implement appropriate actions. It has proven that the
effective functioning of the organization is impossible without stable development, the main element
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of which is the process of managing organizational changes. That is why, there is a need to make
appropriate management decisions, which include the implementation of organizational changes.

The article reveals the role of a leader of organizational changes management in the enterprise.
The interpretation of the concepts of "leadership" and "management" by Ukrainian and foreign
scientists is given, common and different between them are established. Theoretical and practical
approaches to the development of leadership in enterprises are analyzed. Models of organizational
changes management and the possibilities of their application in enterprises are presented. Six tasks
are presented, which management solves when implementing organizational changes, each of which
requires a special management style.

The role of the manager-leader in organizational change is investigated and how his experience
affects in the vision how to deal with change in order to obtain a successful result. It was established
that the leader's authority is important for successfully overcoming resistance to organizational
changes, in particular, his informal influence on the team.

Key words. manager, leader, leadership, change models, organizational changes, change
management.
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NMEPEBATM OPFAHIYHOIO 3EM/IEPOBCTBA TA CTAH
MOro PO3BUTKY B YKPAIHI

B.M. BYTEHKO
00KMop eKoHOMIYHUX HaykK, doueHm HauyioHanbHO20 yHisepcumemy
biopecypcis i npupodoKopucmMysaHHA YKpaiHu
butenkovera25@gmail.com

M.C. ACTPEEOB
acnipaHm HayioHaneHo20 yHisepcumemy biopecypcis i
npupoooKopUCMYB8AHHSA YKpaiHu
pasha93mi11@gmail.com

AHOomauyia. Y cmammi po3ensaHymo nepesaau rnposaoxeHHs op2aHiyHo20 3emne-
pobcmea Ha mepumopii YKpaiHu, po38UMOK K020 € 00CUMb aKMYydsabHUM HABIMb
Cb0200Hi, y BOEHHUU Yac. BusHayeHo HeeamueHUll 8MaAU8 HA CMAH CibCbKo20Cnooap-
CbKUX y2i0b BUKOPUCMAHHA 3CMapinux azpomexHonozili ma HeAoOMpPUMAHHA nNpPasu
CifnlbCbK020Cn00apcbKoi 0idabHOCMI. 303HAYEHO, WO OCKiflbKU OCHOBHUMU es1eMeHma-
MU Op2aHi4H020 3eMsaepobcmed € cucmema HayKoeo obrpyHmoeaHoz2o o0bpobimky
rpyHmy, cmaeneHHsA 00 Hb020, AK 00 8i0HOB/MHOBAHO20 PECYPCY, BMPOBAOHEHHSA nep-
MaKynbmypHUX mexHo02ili, Mynb4y8aHHA Ma IHWUX mexHonoeil, mo ece ue npu-
800umsb 00 36inbWeHHA podroyocmi rpyHmie. BcmaHosesneHo rnepesazu op2aHiyHo20
3emnepobcmea neped mpaduuiliHumM, a came: eKono2iyHi, CoX ueYi, EKOHOMIYHi, co-
uianoHi, AKi NPoABAAIOMbLCA 8 OCHOBHOMY Yepe3 eKos02i3ayito supobHUUMBa, 3MiHy
mexHiKu ma nidxoodie 00 8UCAOMCEHHS POCAUH, 3aMiHy mpaduuyiliHux XimiyHux 0obpus,
ompym, necmuyuodie Ha opaaHivyHi. EKonoziyHi nepesaau noas2arome y 36epemeHHi
podroyocmi ma cmpykmypu rpyHmis, 3HUMceHHi pimonamoaeHHo20 hoHy, npu3synu-
HeHHi npouecie deepadayii rpyHmie ma 8i0Ho8neHHi biopizHomaHimms. Croxcus4yumu
nepesazamu 8 OCHOBHOMY € MOAIMNWEHHSA AKICHUX XapaKmepucmuk npoodykmie xapyy-
BOHHSA, BUPOWEHUX OP2aHIYHUM crnocobom. EKOHOMIYHI nepesazu 3HAX00AMb Mposs
y nidsuweHHi egpekmusHocMi 8upobHUYMEa opaaHiyHoi Npodykyii, 3pocmaHHs BBI1
ma pisHa 3aliHAmocmi. []Jo coyianbHux nepesaes 8i0HeCeHo 3HUMEHHSA PU3UKIi8 pi3HO20
poOy 30X80PHOBAHb CIIOHUBAYIB OP2AHIYHOI NPOOYKUII.

30ilicHeHo aHani3 OUHAMIKU OCHOBHUX MOKA3HUKI8 pO38UMKY 0p2aHiYHO20 3emse-
pobcmea 8 YKpaiHi, a came: Kinbkicmb onepamopie (8upobHUKi8) op2aHiYHUX MpooyK-
mie ma naowi 3emessb nio op2aHiyHO NPoOyKUierD. Bid3HaYeHo no3umueHy OUHAMIKY
3POCMAHHSA KiflbKOCMi 8UPOBHUKIB Op2aHiYHUX MPOOYKMie ma naowi 3emesns, Ha AKUX
8UPOWYEMbCA OP2aHiYHA MPOOYKUis.

OCKinbKu opeaHiyHe 3eMsaepobcmeo crpuse noodanbomy 3MiuHEHHIO eKos102iYHO-
20 6anaHcy, mo (io2o po3suUMok crocmepieaemscsa y binbwe, Hix y 180 KpaiHax ma
gidizpae saxcaugy posb y 00CA2HEHHI yineli cmanoz2o po3eumky. BusHa4yeHi nepeesa-
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2u 8edeHHsA op2aHiYHo20 3emaepobcmea hopmyrome HeobxiOHicmb Po38UMKY OaHOT

cepepu i 8 YKpaiHi.

Knw4oei cnoea: opeaHiyHa npodyKuisi, opaaHiyHe 3eMaepobcmeo, eKOHOMIYHI rne-
pesaau, croxugyi nepesazu, ekosn02i4Hi nepesaau, coyiansHi nepesazu.

Axmyanvnicmo.

Opraniuae 3emMIIepoOCTBO Ta HOTO
PO3BHUTOK € IOCUTH AaKTyaJbHUM Ha
CBOTOIHI Yepe3 HH3Ky HOro eKOHO-
MIYHHX, EKOJOTIYHHUX Ta COI[aIbHUX
mepeBar, sKi € JOCUTh OYCBHIHHMHU B
Hamr yac. HaporyBaHHs 0OCSTIB CiJib-
CBKOTOCITOaPCHKOTO BUPOOHUIITBA, SIKE
MOCTIHHO BiZ0OYBAETHCS B YChOMY CBITI,
MOCTIIfHO TiIBUINY€E HABAHTAKCHHS Ha
HABKOJIMIITHE CEPEIOBUINE, BHUCHAXKYE
IPYHTH, TPUBOAUTH OO 3a0pyIHECHHS
IPYHTIB, BOOWM 1 MPOAYKIIii XiMiKkaTa-
MH, 110 B Pe3yJbTaTi MOTIpIIye SIKICTh
CLIIBCBKOTOCIIONAPChKOI TPOayKInii. Sk
BiZIOMO, OpTraHiYHE 3eMJICPOOCTBO Mae
CKOJIOTIYHI TIepeBaru, sKi 3HAXOIATh
MPOSIB TIEpII 3a BCE Y MPHHIMUII 00po-
OITKYy IPYHTY Ta BHECCHHI NOOpUB, BU-
KOPHCTaHHI PeCypCOOIIaINBUX TEXHO-
JIOTi#, MiHIMI3aIliT MEXaHI9HOI 00POOKH
IPYHTY Ta BUKIIIOYCHHI BUKOPHUCTAHHS
CHHTETHYHUX PEUOBHH.

OnHUM 13 BaKJIMBUX MOMEHTIB € Ta-
KOX Te, MI0 OpraHiuHe 3eMIIepOOCTBO
3a0e3meuye 3Ha4YHI MEepeBard IS 310-
POB’sl CLTBCHKOTOCIOAAPCHKUX IIPAIliB-
HUKIB, 3HIDKYE PU3UK BTPATH 340POB s,
ajpke caMe arpapil HauOuIbIn Tijana-
IOThCS BIUIMBY IIECTHIUTIB Ta I1HIIHX
XIMIYHHX CIONYK, SKi BHKOPHCTOBYE
TpaguiiiHe CLITBCHKOTOCIIOAAPCHKE
BUPOOHHITBO. BKWMBaHHS OpraHigHHX
MPOIYKTIB MIiHIMI3Y€E JUIS CIOXKHBAdiB
KOy BiJi TOKCHYHUX XIMIYHHUX PEYo-
BHH, SIKi MICTSITh Y CBOEMY CKJIaJli Tiepe-
Ba)XHA OLIBIIICTh BUPOIIECHUX 1HITUMHU
criocobamMu oBoYiB Ta (GpykTiB. Takoxk
B OpraHiuHii MPOAyKIlii MICTUTBCS Ha-

Oararo Oijbllle TTO)KUBHUX PEUOBHH, Mi-
HepaJsiB Ta BITaMiHIB, HK Y IPOIYKIIIT,
SIKy BHPOOJISIOTBCSI 3BUYHHM  CIIOCO-
Oom.. BiiiHa B YkpaiHi 3HIKYE TEMITH
PO3BUTKY OPraHi4HOrO 3eMJIepoOCTBa,
NpOTE JIaHEe MUTAHHS BCE OJIHO € IOCUTh
aKTyalbHUM Yepe3 IPAarHeHHs CIIOXH-
BauiB 1O IMIABUIIEHHS SKOCTI CIOKH-
BaHHS Ta 3[0POBOTO CHOCOOY MKHTTSI.
BupoOHUIITBO OpraHiyHOT TPOIYKIIT
(bopmye peasbHy BHIOLYy IS HABKO-
JIMIIHBOTO CEPEIOBUINA Ta 370POB’sI
CIIOJKUBAYIB.

Ananiz ocmanuix 0ocnioxncetv i
nyb6nikauyiti.

JlocnmipkeHHSIM  CYTHOCTI Ta 0CO-
OmuBocTel popMyBaHHS YIIPaBIiHCHKOT
3BITHOCTI 3aiiManucd Taki BueHi: [amii
1. (2018), I'naniii 1., /]3r00a O., Ta Maii-
crep JI. (2019), Mapuyk V., dabistH-
ceka B. (2017), I'puropenko O. (2018),
Ocanua I. Ta Cunsasceka 1O. (2018),
IIponanuyk, M., TeopeTHuHi OCHOBH 1
npoOJieMH PO3BUTKY BHPOOHHIITBA Ta
peaitizanii OpraHiyHOi MPOAYKIi BU-
BUAIOTBCS OaraTtbMa BUCHHMH. 30Kpe-
Mma, O. [apaka BUCBITHB MEPCHEKTUBU
PO3BHTKY OpraHIYHOTO 3eMIIepoOCTBa
y KOHTEKCTi 3a0e3MeUeHHs] HACEJCHHS
EKOJIOTIYHO YHCTOI0 Ta SKICHOIO arpo-
nponoBoipuor0 mpoxaykiiero (apaxka,
2021). A Mapruntok, A. TkaueHko Ta
IHIIN PO3MIAAAIA OCOOJIUBOCTI BHPOO-
HUITBA OPraHigyHOI NpOAyKIii B YKpa-
THi B pi3Hi nepiogu (Maprtuniok, 2017,
Txauenxo, 2018). 0. Jlynenko Bu3Ha-
YaB OCHOBHI (DaKTOpH, sIKi BJIMBAIOT Ha
(hopMyBaHHS TOMUTY Ta MPOMO3HUIIT HA
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Mepesazu opaaHiyHo20 3emsepobcmea ma cmaH (io2o po38uUMKy 8 YKpaiHi

puHKYy opraniuHol mpoxykuii (JIymeH-
Ko, 2013). O. KycToBcbka 31iiicHIOBaNa
OLIIHKY PO3BHUTKY OpPTaHIYHOTO 3eMIIe-
pobctBa B YKpaiHi B KOHTEKCTi 3MiH 3a-
koHonmaBunx akTiB (KyctoBchka, 2018).
H. Imurons Ta iHmd 3xilicHIOBaIU
aHaJli3 TEHJCHII Ha BHYTPIIIHIX PUH-
Kax Ta B MDKHapOIHIA TOPTriBii opra-
HIYHOI MpoayKiii B Ykpaini ta [Tombri
(ILImurons & Luczka, 2022). €. Muo-
BaHOB PO3IVIsAaB 3apyOiKHHUU TOCBIA
MPaBOBOTO PETYIIOBAHHS OPraHIIHOTO
BHPOOHUIITBA Ta OKPECIHB HAIPSIMHU
YIOCKOHAJICHHSI BITYMU3HSIHOTO 3aKOHO-
JIaBCTBA UIS PO3BHTKY BHPOOHHUIITBA
opranigyHoro mponykiii (MmuI0BaHOB,
2018). Takox YIMpOIOBK OCTaHHIX PO-
KiB CIIOCTEPIra€ThCs 3pOCTaHHS 1HTEp-
eCcy JI0 JOCIiKeHb EKOJOTTYHUX (POopM
MIPOCTOPOBOTO YIPABIIHHS, BKIOYA0-
YW OpraHigHe 3eMICpOOCTBO B KpaiHax
E€pporeiicekoro Cotro3y. Lle nmoB’s3aHo
SIK 31 3pOCTalOYUM IHTEPECOM IO EKO-
JIOTi1, CTaJIOr0 PO3BUTKY, 010€KOHOMIKH
(Wood S. et al., 2015; Muller A. et al.,
2017).

[Ipote cyyacHi peaiii po3BHTKY Op-
TaHIYHOTO BHPOOHHIITBA BHMAararmTh
OUIBII JETAJBHIIIOIO BUBYEHHS JAHO-
rO MHUTaHHS Ta BU3HAYCHHS HAIPSMIB
PO3BHTKY CYYaCHOTO OPTaHigYHOTO 3eM-
aepoOcTBa B YKpaiHi.

Mera crarrti. MeTor0 naHoi crarTi
€ JTOCITIDKCHHS CTaHy OPraHigYHOTO 3eM-
JepobcTBa B YKpaiHi, BU3HAYCHHS OC-
HOBHHX IIEPEBATr, sIKi CTUMYITIOIOTh PO3-
BHTOK OPTaHiYHOTO PHHKY B YKpaiHi.

Mamepianu ma memoou
00CT1iONCeHHS.

[Ipu mpoBeseHHI AOCTIIKEHHS BH-
KOPUCTAaHHI 3araJlbHOHAayKoBi 1 cIie-
miajgbHI METOIW TMi3HAHHS, 30KpeMa,
JIAJIEKTUYHUM — IS BU3HAYEHHS aK-
TyaJIbHOCTI W TEOpEeTHYHOi 0aszu J0-

CJIJDKYBAHOI MPOOJIEMH; CHCTEMHHMA
Miaxig — s GOpMyBaHHS CTPYKTYpH
1 B3a€MO3B’S3Ky €IICMEHTIB HAyKOBO-
TO IOCIIKECHHS; METOI aHaji3y — I
BHU3HAYCHHS Ta TpPYyIyBaHHS IepeBar
Opra”ivHOTO 3eMiIepoOCTBa; TpadiaHUi
— NS TIONAHHS pPe3yJbTaTiB aHali3y
PO3BHTKY OpraHIYHOTO BHPOOHHIITBA;
METOJ] y3araJbHeHHS — Il (popMyBaH-
HST BUCHOBKIB.

Pesynvmamu docniosnenHs
ma ix 062060peHHs.

BaxmuBuM acrieKToM UTsl BITUN3HS-
HOi EeKOHOMIKH € PO3BUTOK OPTaHIqHOTO
3eMiiepoOcTBa, IO 3abe3redye Hace-
JICHHSI EKOJIOTIYHO YHCTOI0, BHCOKOS-
KICHOIO Ta O€3MEeYHOI CITbChKOTOCIO-
JapChKOIO0 TIPOMYKIN€E0. 3a MomepenHi
JIECSITh POKIB B YKpaiHi CIOCTEepiraeTh-
Csl Ierpajamis CUTbCHKOTOCIIONapChKIX
YTiJib, 3HWKEHHS POMIOYOCTI TIPYHTIB,
SKI € OCHOBOIO IPOIOBOIBUOL Oe3me-
Ki YKpaiHH Ta 3afHATICTI CUIBCBKOTO
HaceneHHs. [lponecu pyHHyBaHHS Ta
Jerpagamnii IpyHTIB HapOUIYIOTh CBOIO
IHTEHCHBHICTh 32 paxyHOK arpapHux
TEXHOJIOTIH, SIK1 Hapa3i BXKe 3acTapisii Ta
HEXTYBaHHSIM 3aKOHIB Ta IPABHJI BEIICH-
HS CUTBCBKOTOCIIOAAPCHKOT JTisSITBHOCTI.
Ha cporogHi Bxe MaeMO HeOE3IeYHUM
JUTSL Tep)KaBH PiBEHb €KOHOMIYHOI He-
CTabIIbHOCTI B CIJIBCBKOMY TOCIOAAp-
CTBI, a caMe: BIUTHB epo3ii csarae 57,5%
3eMellb, KiTbKICTh €pPOJOBAHHUX 3EMEIb
mopivHo 30imbinyeThes Ha 80 — 90 Tuc.
ra. Uepes epo3ito MOpigHO BTPAYAETHCS
omu3pko 11 MiH. T rymycy; 0,5 MiH. T
asory; 0,4 MaH. T pochopy Ta 0,7 MIIH.
T Kaiiro, a 38% 3eMelb € mepeynlipHe-
HUMHM. 32 OCTaHHIM yac Iioma KUCIuX i
COJIOHIICBUX IPYHTIB Ma€ TEHICHIIIO 10
3pocTaHHs. Ha chOromHinIHii JeHb I
Mmaibke 40% opHUX 3eMeNb KpaiHu He-
00XiJHEe TIPOBEICHHSI XIMIYHOI MeJiopa-
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1ii (KOMIUTIEKCY 3aXOJliB, SIKi CITpsIMOBa-
HI Ha TIOJIMIICHHS (I3UKO-XIMIYHHX Ta
(hi3MYHUX BJIACTUBOCTEH IPYHTIB — Ti-
ncyBaHHs Ta BanHyBaHHs) (KoHnemmist
nepxkrporpamu, 2018). A skio Bpaxy-
BaTU HACIIJIKH TOBHOMACIITAa0OHOTO BO-
€HHOTO BTOprHeHHs1 Pocilicekoi dene-
pailii, To HeraTUBHHU BIUTUB Ha IPYHTH
cTae e OlIbIINM.

Cigbcbke  TOCHONAPCTBO  TaKOX
CIpUsie€ 3MiHI KJIIMary, Ha HbBOTO TMpH-
nagae 0Onu3pKo 25% mIo0abHUX BUKHU-
JIiB MAPHUKOBMX Ta3iB. | 3mMiHa Kiimary,
HMOBIpHO, HETAaTUBHO BIUTMHE HA CLJIb-
CBKOTOCITOZapChKE BHPOOHHUIITBO Yepe3
MIIBAIICHHS. CEPEeIHbOI TEeMIIepaTypH,
30UTBIICHHS] YaCTOTH EKCTPEMAabHUX
noroguux ymoB (Paglia E, 2021) Tomy
Ha CyJyacHOMY erami 0e3 HOBHMX THITIB
TEXHOJIOTIH CTaje CUIbChKE TOCHOmap-
CTBO Ta TIPOIOBOJNBYA Oe3reKka He MO-
JKYTh CTaTH PEATBHICTIO HAHOIMKIAM
gacom (Matin Qaim, 2020).

Po3BuTok opraHigHOrO 3eMIICpoO-
CTBAa 3HAYHOIO MiPOIO CIIPHSIE CKOPOUCH-
HIO BUKOPHUCTaHHS XIMIYHHX JIOOPHB,
MECTUIHIIB, aHTUMIKPOOHHX TIperapa-
TiB Ta MO3UTHUBHO BIUIMBAIOTH HAa HAII
KJIIMaT, HaBKOJHIIHE cepeioBuiie, Oi-
OpIZHOMAHITTSI Ta J00pOOYT TBapHH.
OpraHivHe CiIbChKE TOCTIONAPCTBO ChO-
TOJIHI — IIe CTifika CBiTOBa BHPOOHMYA
CUCTEMa, SIKa Ma€ 4iTKO C(HOpMYIIbOBaHI
TPUHIINAIY, COJIOTII0, CTAaHIAPTH BH-
pPOOHHUITBA, BiTOME 3araibHONPUNHSTE
MapKyBaHHsI 1 XapaKTepU3Y€EThCsl OBi-
pOro crioKuBadviB. bazoBuMu eneMeHTa-
MU OpPTaHIYHOTO 3eMJIEPOOCTBA € CHUCTE-
Ma HayKOBO OOIPYHTOBAHOTO 0OPOOITKY
IPYHTY, CTaBJICHHS IO HHOTO, SIK 10 BiJI-
HOBJIFOBAHOTO PECYPCY, BUKOPHUCTAHHS
SIKOTO TIOBUHHO BiOyBaTucsl Ha IPHH-
IUIIaX CTaxocTi. ba3oro BemeHHS oOp-
TaHIYHOTO CLTBCBKOTO TOCIIONAPCTBA €
€KOJIOT1UHI TIpOIlecH, iCHyroue Oiopis-
HOMAHITTS Ta IUKIIH, SIKi € aJalTOBAHH-

MH JIO MICIIEBHX YMOB, 110 3a0e3meuye
30€pEKEHHS POIFOYOCTI IPYHTIB Ta CKO-
cucrteM. Ha mymKy BUeHHX, JEsiKi 0co-
OJMBOCTI OPraHIYHOTO 3eMJIEPOOCTBA
CHpUSIOTH nocsrHeHHro Llinelt cramoro
PO3BUTKY. 30KpeMa, BKIIOUCHHS 0i0-
TEXHOJIOTIYHUX 1HHOBAII B OpraHidyHe
3eMJIEPOOCTBO MPHUBEAC 0 3MEHIICHHS
BUKOPUCTAHHS 3a0pyIHIOBAYiB HABKO-
JHITHBOTO CEepPEeNOBHIIA (HATIPUKIIA,
CUHTETUYHHX TMECTHUIIMIIB 1 HEOpTraHiy-
Hux 1060puB) (Kai P.Purnhagen, 2021).
BigmopinHo no 3akoHy YKpaiHu
«IIpo OCHOBHI TPUHIUIHK Ta BHUMOTH
JI0 OpraHiyHOro BHUPOOHHMIITBA, 00Iry
Ta MapKyBaHHS OPTaHIYHOI MPOMYKIIi»
opraHiuHe BHUPOOHHUITBO — II€ CEPTH-
(hikoBaHa MiSTIBHICTD i Yac SKOi BH-
TOTOBISIETBCSI  CLTBCHKOTOCIIOAAPCHKA
MPOIYKIList (CFOMM TaKOXK BKJIFOYEHI BCi
CTail TEXHOJIOTIYHOTO TIPOLIECY, a CaMe
NICpPBUHHE BHPOOHUIITBO (B TOMY 4YHC-
i 30upaHHs), MiAroToBKa, 00poOKa,
3MIIIyBaHHS Ta TOB’s3aHI 3 IIMM MpO-
[eypH, HAIOBHCHHS, ITaKyBaHHS, IIe-
pepoOKa, BiTHOBJICHHS Ta 1HINI 3MiHH
CTaHy TPOAYKIIi), MO MPOBAIUTHCS 13
JOTPUMAaHHSIM BHMOT 3aKOHOIABCTBA Y
chepi opraHiuHOTO BUPOOHUIITBA, 00Iry
Ta MapKyBaHHS OPraHigyHO! MPOIYKIIT
(ITpo ocuoBHi npunmmny, 2022). Too-
TO, TiJ Yac BHUPOOHMIITBA OPraHiuHOI
IPOIYKIii 3a00pOHEHO BUKOPUCTOBYBA-
TH XIMIYHI pEYOBHUHH Ta OTPYTH JyIs 0O-
pPOTHOM 3 XBOpPOOAaMHU pOCIUH, Oyp'sHa-
MH, IIKIJTHUKAMH, a TaKOX MiHepasbHi
JIOOpUBa CHHTETHYHOTO ITOXOKCHHS.
B opraniuHOMy BHpPOOHHIITBI 3aXHCT
POCIHH 3IiHICHIOETECS B OCHOBHOMY 32
JOTIOMOTOF0 TTperapariB HaTypaJIbHOTO
MOXOKCHHS, a IPYHT J>KUBISATH Opra-
HIYHUMH JT0OpUBaMH. Y il AiSUTBHOCTI
TaKOXX KaTerOpHYHO 3a00POHEHO BHKO-
PHUCTOBYBaTH TEHETHYHO MOAM(DIKOBaHI
opranizmu (I'MO) Ta moxiaHi Bix HUX.
OO00B’s13KOBE 3aCTOCYBaHHS CiBO3MiH,
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BHUKOPUCTAHHS COPTIB POCIHH, sIKi Oy-
IyTh aIalITOBAaHIMH JI0 MiCIICBHX YMOB,
(hopMyBaHHS YMOB il BiJHOBJICHHS
(bYHKIIOHAJIEHOTO 010PI3HOMAHITTS OY-
IOyTh B IEPCIICKTHBI MTO3UTHBHO CIIPH-
SITH TTOAAJIBIIOMY 3MIiITHEHHIO €KOJIOTId-
Horo OamaHcy B arpapHiii cdepi. Came
TOMY PO3BHTOK OPTaHIYHOTO 3eMIePO0-
CTBA CIIOCTEPITaeThes y Oijblle, HIXK Y
180 kpaiHax Ta BiJirpae BaKJIHBY POJIb
y DOCSTHEHHI LiJel CTAIOr0 PO3BHTKY.
3okpema, €Bporneiicbkuii Coro3 y cBOiX
IUIaHaX 3a3HayuB Ha HEOOXITHOCTI [0
2030 poKy CKOPOTHTH BUKOPWUCTAHHS
XIMIYHUX J00puB Ha 25%, mecTUIU/IiB
Ha 50%, 30UTBIINTH YaCcTKy OpraHiqHO-
ro 3eMJIepoOCTBa B arpapHOMY CEKTOpi
€sponu 10 25%, Ta 3a0e3meyuTH 3Ha-
YHE 3pOCTAaHHS OPTaHIYHOI AKBAKYIIBTY-
pu (Official website, 2022).]

OnHiero 3 BaKIIMBHX IEpeBar opra-
HIYHOTO 3eMIJIepOOCTBa, € Te, IO BOHO
Ma€ NOTEHITIA TS TiABUIICHHS 3aiHsI-
TOCTI CLTBCHKOTO HACENICHHS 1 ITOXKBaB-
JICHHS POOOTH APIOHHX (QepMEepChKUX
TOCIIONApPCTB, IO B CBOIO YEPry € II0-
CHTB BEITUKOIO COILIaTBHOIO MEPEBarolo.
[NapanenbHO 31 3pOCTAHHSIM OpPTraHIYHO-

ro 3eMyIepoOCTBa 301IbIIYBTUMETHCS 1
3afHATICTh CIJIBCHKOTO HACENCHHSI, TaK
SIK, B OpraHiYHOMY 3eMJIepOOCTBi 3Je-
OIJIBIIOTO  BHKOPUCTOBYETHCSI PydHa
npams. Kpim Toro, nepexia no opraHiy-
HOTO 3eMIIepoOCTBa y COIiadbHO-TIPO-
CTOPOBIH Mepexi 0a3yeTbcss HA OCHOBI
COIIaJbHOI IJICHTUYHOCTI (epMepiB,
OCKIIBKH (pepMepH, sIKi CXOXi, 30Kpe-
Ma, 3a CTHJIEM BEJICHHS TOCIOIApCTBa,
30irafoThCs y MOMNISAAaX HA PO3BUTOK
opraniydoro 3emuepoocta (Floor H.
W. Ambrosius, 2022). Tomy opraniute
3eMIIepOOCTBO CIIPUSIE PO3BHUTKY MeXa-
HI3MIB COIIaJIbHOT B3a€MO/II1 B arpapHii
coepi. Opranigae 3eMIepOOCTBO MOKE
3a0e3neynTr 30€PeKeHHS TPAAUIIIHHIX
CNIEMEHTIB BEJICHHS CLIBCHKOTO TOCIIO-
JapCcTBa y KOXKHOMY PErioHi, a Takox
3MEHIIIUTh MIrpailii HaCeJCHHs 10 Me-
ramnoJyiciB.

TakuM YHHOM, MOXHA BHIUTUTH
OCHOBHI TepeBard OpraHigyHOro 3emiie-
poOcTBa y pisHuX chepax (puc. 1).

3a3HaueHi TepeBaru BEICHHS Op-
raHiuHOro 3emiiepobcTBa  (HOPMYHOTH
HEOOXIJIHICTh PO3BUTKY NaHOI cdepH i
B YkpaiHi. 30kpema, He0OXiTHO Big3HAa-

CEKonon'-mi nepenam>< CrnioxuBYi nep " ><F

iuHi mep DC ConiaabHi nepeBaru >

Jierpazianii rpyHTiB
3MEHILCHHS PE3UCTEHTHOCT]
XBOpOO Ta WIKIHHUKIB 10

Giosoriunux 3ac06iB
3aXMCTY POCIHH
30epeKeHHs TIPUPOIHUX

enromodaris
BigHoBneHHs
6iopisHOMaHITTS

e 30epexKeHHs NpUPOAHOT
PporouoCTi TpyHTY Bionoriuno TOBHOIIiHHA
YIPOJIOBK BaraTbox poKiB NpOMyKIliA, ~ BUpOLIEHA  Ha|
e 30cpekcHHS ~ BOJOTH Y 3710pOBOMY IPYHTi, 6e3 XiMidHOT
IpyHTI CTHMYJISILIT
o BHIDKEHHS Tlponykrn, y sKHX BifCyTHi
(iromarorensoro ¢ony y ™Mo
IpyHTi Hatypanbha, cBixa, Micuesa,
o 30epeskeHHs CTPYKTYpH CE30HHA MPOYKIIis
IPYHTY Tpoxyxkuio 3i 3po3yminuM Ta
e TIpuU3ynuHEHHS  NpOIECiB Mpo30pum TOXOJDKCHHSM,

BimOMHM MicnieM BHPOOHHMIITBA,
BKJIIOYAIOYM BCi  IHIpeMi€eHTH
(KOXEH  iHrpeslieHT  Takox
MPOXOAHUTH cepTHIKaliio).
Tloninments SKICHHX
XapaKTEPUCTHK HpOAyKILii
(cMak, 3amax, BMICT BiTaMiHiB,
MiHepaiB, MiKpOEIEMEHTIB Ta|
1H. TOKA3HUKIB)

e 3pocTaHHS

o [ligBuieHHs

TligBUIIEHHS
peHTabeNnbHOCTI MPOYKILi
HesanexHicrs Bij
30BHIIIHIX JUKepen
dinancyBanus

o [ligBuieHHs

KOHKYPEHTOCIIPOMOKHOCTI
npudyTKOBOCTI
BUPOOHHUIITBA IIPOIYKIHT
V0cKOHAIEHHsl  CHCTeMH
YIpaBIiHHS PEcypcaMn Ta
BHTpaTaMu

e Pecypco3GepekeHHs 3a

PaxXyHOK 3aMKHYTOTO HUKIY
BHPOOHHIITBA

3pocraunst BBII 3a paxyHOK|
PO3LIMPEHHS EKCHIOPTY
piBHs
3alHATOCTI

o IligBuuienns imyHitety

3umkenHs  dakrtopiB,  AKi
MPOBOKYIOTH aeprito Ta iHIIi
3aXBOPIOBAHHS

3MEHIIEHHS XIMIYHOTO Ipecy
(ximiyni MECTHLUIH T4,
nobpuBa, XiMid4HI  Xap4oBi
nobGaBku  3a00poHeHi)  Ha
iMyHiTeT Ta opraHism
3araaoM.

36eperKeHHs €HIOKPUHHOT
CHCTEMH 4epe3 BIiACYTHICTB
TACHBHOTO BIKHBAHHS
TOPMOHIB POCTy

3HIDKCHHS PU3HKY PO3BHTKY
AHTHOIOTHKOPE3UCTEHTHOCT]
3MCHILCHHS PH3UKY BTPaTH
310poB'ss  1pH  poboTi  Ha
TOJIAX 3@ PAXYHOK YHHKHCHHS
KOHTaKTy 3 XIMIYHEMH
MECTHIIMIAMI

Puc. 1. [lepeBaru opraniunoro zemiiepodcTaa

JIxepeno: po3pobIeHO aBTOpaMu
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Puc. 2 KinbkicTh oneparopiB (BUPOOHUKIB) OpraHivHUX MPOAYKTIB

Jlxepeno: (Opraniune BUpoOHULTBO, 2021)

YUTH 30UTBIICHHS KUIBKOCTI OMNeparo-
piB (BUPOOHHMKIB) OPraHiYHOT POIYKIIIT
(puc. 2).

3rigno i3 3akoHoM Ykpainu «IIpo
OCHOBHI TIPUHIUIH Ta BUMOTH JI0 Op-
TraHiyHOTO BHPOOHHMIITBA, O00Iry Ta
MapKyBaHHsS OPTaHIYHOI MPOIYKILI»,
orepatopoM ab0 BHPOOHUKOM € FOpH-
JuvHa ocoba yu (hizmuHa 0coba, TOOTO
HiANPUEMEB, SIKAH 3aiMacThCsI BUPOO-
HHUILITBOM a00 MPOJa’KOM IPOIYKIIil, sSTKa
Ma€ OpraHiyHud ceptudikar, BiArNO-
BiJTHO JIO MPaBHJI 00Iry Ta MapKyBaHHSI
opraniuHoi mpoxaykmii [[Ipo ocHoBHI
npuHIwnm, 2022).

AHani3 cBimuuTh, mo y 2020 porri
nopiBHAHO 13 2016 pOKOM KIJIbKICTh BH-
POOHUKIB OPraHIYHUX MPOAYKTIB 301JTh-
mmtacs Ha 28,9% 1 ctanoBuiia 549 orme-
paropiB OPraHivHOTO PHHKY, 3 HUX 419 €
CLITBCHKOTOCIIOAAPCEKUMHU  BUPOOHHKA-
mu (Opraniune BupoOHUNTBO, 2021). Y
2018 poui Oymo npuitHATO 3aKOH YKpa-
iau «I[Ipo OCHOBHI MPUHIIAIN Ta BUMO-
TH JI0O OPraHIYHOTO BUPOOHHIITBA, 00Iry
Ta MapKyBaHHS OPraHIYHOT IPOIYKIIi»,
y skoMy OylI0 BH3HAYEHO BHMOTH IO
00iry Ta MapKyBaHHS OpPraHi4HOl Mpo-
JYKIIii, sSIKy BUPOOJSIOTH (epMepH Ta
sKa BBO3UTHCS HAa MUTHY TEPUTOPIIO
VYkpainu abo BHMBO3UTBHCS 3 KpaiHM K
paMKax eKCIIOPTHUX OIepalliif, Ta SIKy
HEOOXIHO IIOPOKY cepTH(]IKYBaTH IS

MIATBEPKCHHS BIAMOBIIHOCTI BHMO-
raM YWHHOTO 3aKOHOAABCTBa y cdepi
OpraHigYHOTO BHUPOOHHMIITBA, OOITY Ta
MapKyBaHHS OPTaHIYHOI MPOAYKIII, y
pe3yabTaTi 4oro OKpeMi IrocrogapcTBa
HE 3MODIM MiATBEPIUTH CTAaTyC Opra-
HIYHHX, TOMY X KUTBKICTh 3MEHIIIHIIAChH
Ha 86 onuuuIk (IIpo 0OCHOBHI MPUHIK-
i, 2022). 3MEeHIIeHHsT KUTBKOCTI OIIe-
paropiB y 2020 porui nopiasiHO 3 2019
pokoM Ha 68 OIUHUIIL TEOPETUYHO
MO)KHA ITOB’SI3aTH 13 MMOYATKOM TIaHZe-
Mmii COVID-19, pe3ynbsraroM sKoi cTaio
3MEHIICHHSI aKTHBHOCTI MaJIOTO Ta Ce-
PEIHBOTO OiI3HECY B LILJIOMY.

Omneparopu (BHpPOOHUKH), B CBOIO
4epry, sl CBOET TisUTBHOCTI 3aliMaroTh
YaCTUHY CLIBCHKOTOCIIOAPCHKHUX 3€-
MeJb, Ha SIKY OTPUMYIOTh BIAMOBIIHI
ceprudikaTH, sKi CBiIYaTh PO TE, IO
Ha JaHI{ 3eMJIi MOJKHA BUPOIIYBaTH Op-
ra”iudi npoayktu. [lmomi Takoi 3emui
TaKOXX 3pOCTAaIOTh, PO MO CBITYUTH IX
muHamika 3a 2016-2020 poku (puc. 3).

3a nganumMu MoHiTOpuHTYy MiHic-
TEpCTBa arpapHOi MOJITHKH Ta MPOIO-
BoNbCTBA YKpainu y 2020 pori BChoro
IUIOIIA CUTBCHKOTOCIIONAPCHKUX Opra-
HIYHUX 3€MeNb Ta 3eMeNb 3 Iepexii-
HUM TiepiogoM ckiana 462 tuc. ra (1,1
% BiI 3arajibHOI IUIOINIl 3€MENIb Cilb-
CBKOTOCIIOIAPCHKOTO MPHU3HAYCHHS
VYkpainm).
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Puc. 3 KinbkicTh 3emMelib i/ OpraHivyHoI0 NPOAYKILi€I0 THC. T

Jhxepeno: (Opraniude BupoOHHLTBO, 2021).

Haii6inpIra KiUTbKICTh YKPaiTHCHKHX
OpTaHIYHHUX TOCIIOIAPCTB 30CEPEIKECHO
B Kuiscekiii, ITonraBebkiii, OnechbKiii,
Binnnnpkiid, XepcoHCHKiH, 3akaprar-
cbKil, JIbBIBCBKIH, JKUTOMUPCHKiH 00-
nactsx. 3a nanumu deneparii opraniy-
HOTO pyXy Ykpainum ta MiHicTepcTBa
CKOHOMIKH YKpalHH, BITUHM3HSHI cep-
TH(IKOBaHI OpraHiyHi TOCHOJapCTBA
MaroTh pi3HUil po3Mmip. Jlocute Oararo
OIIEpaToOpiB  BUPOLIYIOTh  OpPTaHIYHY
MPOOYKIII0 HA ICKUTBKOX TeKTapax, a
JIesIKI 3aiMaroTh TUIOII Y JIeKijIbKa TH-
CsY TEKTapiB CLIBCHKOTOCIIONAPCHKHUX
yrige (Opranik B Ykpaini, 2020). fx
MpaBWIo, IPiOHI BUPOOHUKH OpraHiy-
HOT IPOYKIIT CrIeNiani3yoThCs, B Tep-
Iy 4epry, Ha BUPOIIYBaHHI TLIOZ00BO-
YeBOi Ta ATIMHOI MPOIYKIIii, HIIIEBUX
KyJasTyp. binbmii 3a po3mipoMm rocmo-
JIapCTBA OPIEHTOBAHI Ha BUPOOHUIITBO
3epHOO00OBHX KYJIBTYp Ta SITi.

3a po3paxyHKaMH BUCHUX, 32 Paxy-
HOK YacTKOBOI OKymaIlii XepCOHCHKOT
Ta 3amopi3pKoi 00IacTi, CTaHOM Ha Yep-
BeHb 2022 p. Ykpaina Brparuna 126,2
THC. Ta YT1JIb 3 OPraHiYHUM Ta Mepexi-
HUM cTarycoMm, abo 27,3% Bia iXHBOI
3aranpHO1 Iioni. Kpim Toro, GIu3bKo
40% XapKiBCHKUX IPOMaJI TAKOXK € OKY-
MMOBaHUMHU. Y Pe3yJIbTaTi 4oro, 3araibHi
BTPaTH CUTLCHKOTOCTIONAPCHKUX YTilbh
o YkpaiHi CTaHOBIATH He MeHIe 22%

(ILImurons & Luczka, 2022).

OpraHiuHa TPOIYKIlST KOPUCTYETh-
Csl TIONTUTOM HE TUTBKH B YKpaiHi, ane
1 32 KOPJIOHOM, IO BiJKpWUBae 0Oararo
MOXKITUBOCTEH TSI HAIoi KpaiHu. 3aB-
JSIKW 3pOCTaHHIO MONUTY B kpaiHax €C
Ta CBITI HA OPTaHIYHY MPOAYKIIIIO, BiJl-
CTaBaHHIO IUIONI ITiJi OPTaHIYHUM 3EM-
JIepoOCTBOM BiJI I[LOTO MOTHKTY Ta HEOO-
XITHOCTI 3a0e3MeUeHHsT YKPaTHCHKOTO
HACEJICHHS SKICHUMH Ta Oe3NeYHHMHU
MPOAYKTAMH XapdyBaHHS, OpraHidHe
3eMJICKOPHCTYBaHHS B YKpaiHi 32 yMo-
BU crabumizanil eKOHOMIYHOI ¥ IIOJi-
THYHOI CHTYyaIlli MOKE CTaTH OIHUM 3
HAHOUTBIIT TUHAMIYHUX HAMPSMKIB pO3-
BUTKY arpapHOro CeKTopy. Marouu Io-
CUTh BUCOKHH MOTEHIIa YKpaiHa MOXe
HApOCTUTH OOCSTH BHPOOHUIITBA Opra-
HIYHOT IPOAYKIT SIK ISl CIIO)KUBAHHS B
Cepe/IHI KpaiHW, TakK i JUIsl eKCIIOPTY
3a KOPIOH.

Bucnoexu ma nepcnexmuéu
nooanvux 00CHiONceHb.

Benennss opraHiuHOro 3emiepo0-
cTBa Tependadae UMK psJ TepeBar:
€KOJIOTTYHI, EKOHOMIYHI, CITOKHBYi, CO-
miasgpHi. 1li mepeBaru mocsraroThes 3a
paxyHOK BEIEHHS OLIBII YHUCTOTO Ta
€KOJIOTIYHOTO BHPOOHHUITBA Ha 3EMIISIX
ClIIbCBKOTOCIIONAPCHKOT0  MPU3HAYEH-

Vol. 14, N3, 2022

EKOHOMIKA | YIPABJTIHHA BI3BHECOM

ISSN 2707-3823 | 35



B.M. bymeHko, [1.C. Acmpebos

Hi. 3a3HA4YCHI MEpeBard CTHMYIIOIOTh
PO3BHTOK OPraHivHOTO 3eMJIEPOOCTBa,
10 TIPUBEJIO 70 30UTBIICHHS KITBKOCTI
oreparopiB OpraHiyHOl MPOAYKIIT Ha
28,9% y 2020 poui mopiBHsHO i3 2016
POKOM, a TUIOIII 3eMeJib, 3aisTHOT JUIs
BUPOIIYBAaHHS OPTaHIYHOI MPOMYKIIii —
Ha 81 Tuc. ra.

Bignmosinno no HamioHaibHOI €ko-
HOMIYHOI cTparerii po3BuTKy a0 2030
poky (IIpo 3arBepmkenns, 2021), gact-
Ka OpraHiyHuX Ta MEepeXiTHUX YTilb B
VYkpaini mosunHa 3pocth 3 1,1% y 2020
pori o 3,0% 1 GinbIe, eKCIOPT opra-
HIYHOT MPOAYKIii MTOBUHHHUK 3011bIIH-
ThCh 3 204 MiH. 1o, y 2020 poi o 1
MUIIPI TOJL.

[lepciekTMBaMu TOAANBIINX  JIO-
CIIJDKCHb € BHUOKPEMIICHHS Ta aHaji3
OCHOBHHUX (DaKTOpIB, Ki BIUTUBAIOTH HA
PO3BHTOK OPTraHIYHOTO 3eMIIEpOOCTBA B
VYkpaiHi.
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Abstract. The advantages of implementing organic farming on the territory of Ukraine, the
development of which is quite relevant even today, in wartime are considered in the article. The
negative impact on the condition of agricultural lands due to the use of outdated agricultural tech-
nologies and non-compliance with the rules of agricultural activity was determined. It is noted that
since the main elements of organic farming are a system of scientifically based soil cultivation,
treatment of it as a renewable resource, introduction of permaculture technologies, mulching and
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other technologies, all this leads to an increase in soil fertility. The advantages of organic farming
over traditional farming have been established, namely: environmental, consumer, economic, so-
cial, which are manifested mainly through the greening of production, changes in techniques and
approaches to planting plants, replacement of traditional chemical fertilizers, poisons, pesticides
with organic ones. The ecological advantages consist in preserving soil fertility and structure, reduc-
ing the phytopathogenic background, stopping soil degradation processes, and restoring biodiver-
sity. Consumer benefits are mainly the improvement of quality characteristics of organically grown
food products. Economic advantages are manifested in the increase in the efficiency of production
of organic products, the growth of GDP and the level of employment. Social benefits include reduc-
ing the risk of various diseases.

An analysis of the dynamics of the main indicators of the development of organic agriculture in
Ukraine was carried out, namely: the number of operators (producers) of organic products and the
amount of land under organic production. A positive trend of growth in the number of producers of
organic products and the area of land on which organic products are grown was noted.

Since organic farming contributes to the further strengthening of the ecological balance, its
development is observed in more than 180 countries and plays an important role in achieving the
goals of sustainable development. The identified advantages of organic farming form the need for
the development of this field in Ukraine as well.

Keywords: organic products, organic farming, economic benefits, consumer benefits, environ-
mental benefits, social benefits.
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PECTOPAHHOI C®EPU B YMOBAX BOEHHOIO
CTAHY
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A. O.K/IMMYYK
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npocgpecop Kagedpu mypusmy ma 20mesibHO-pecmMopPaHHoOI crpasu
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ktgrs_kao@ztu.edu.ua

AHomauyia. MosHomacwmabHa silicbkosa azpecis w000 YKpaiHu cmana 3Ha4-
HUM BUK/AUKOM i 0015 cghepu 20mesibHO-pecmopaHHo2o bi3Hecy: yacmuHa cyb’ekmis
20Crno0aprosaHHA byna sumyweHa MosHicM0o npunuHuUmMu OifanbHicme abo < nepe-
npoinoeamu ii, wo, 8 nepwy 4epey, 8i0o0b6pPA3UNOCA HA KAOPOBOMY MeHEOHMEHMI.
Hamomicme, nepcoHan, wo 3aauwaemeocs, sumyweHuli Hecmu Ha cobi nodeiliHul, a
dekonu U nompiliHuli mazap 30608°53aHb, U0, 00HAK, He KOMIMEeHCYeEMbcA 8i0nosio-
HUM 3pOCMAaHHAM 3apobimHoi naamu. B ubomy acriekmi eaxsuso Hanazo0umu Oieai
MexXaHi3Mu nNidMmpuMKU MpauieHUKi8, MOKAUKAHI Ha0aeamu iM He auwe mamepians-
Hy, ane U ncuxonoaiuHy dornomoey, 3abe3neyysamu OpyHCHO NiIOMPUMKY 8 CKAAOHUX
cumyayisx mowo. 3 02740y Ha ye 0OHUMU i3 KA408UX BUK/UKI8 HOBOI peasnbHocmi
CManu NUMAHHA egheKmMuUBHO20 YrpassiHHA NepcoHAIOM 8 YMOBAX BOEHHO20 CMAHY
ma akmusHux b6oliogux 0ili, W0 akmyanizysasno HeobxiOHicMb MOWyYKy meopemu4HuUX
i npakmuy4Hux acriekmie ix NoOoAAHHS.

Mema 00cnidxeHHA Noas2de 8 Xapakmepucmuuyi Ka4vo8ux 8UK/UKIE B0EHHO20
CMaAHy 3 MOYKU 30py KAOPOB020 MEHEOHMEHMY Yy 20mesbHO-pecmopaHHomy bizHeci
ma 8U3HAYUMU OCHOBHI MOM/1UBOCMI Ui HAMPAMU iX 30CMOCY8AHHA.

Memodu. B docnidxceHHi 30ilicHeHo aHani3 disnbHocmi cyb’ekmis 20cnodaprosaH-
HA iHOycmpii 2ocmuHHoCcmi, 8uxo0a4uU 3 OaHUX OQiyiliHoi cmamucmuKku ma pe3yanbma-
mig onumysaHb NposiOHUX aHAAIMUYHUX KOMMAHIil. 3acmocosaHo memoodu cucme-
mamu3sayii ma Kaacugikauii 048 2pyny8aHHA KAY08UX BUKAUKIE i moxcausocmeli y
cepepi ynpaesniHHA nepcoHasnom cyb’ekmie 20mesibHo-pecmopaHHo20 bizHecy y sidno-
8iOHOCMI 00 KpuMepito mepumopianbHO20 PO3MAUYBAHHS.

Pe3ynemamu. 30ilicHeHO aHanI3 KAKY0BUX MOKA3HUKIE disanbHOCMi iHOycmpii 2oc-
muHHOCMI 8 YKpaiHi ma eimyu3HaH020 6i3Hecy 8 uinomy y nepiod 0il B0EHHO20 CMaHy.
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OxapaKmepu308aHO KAKO408i BUKAUKU 018 Bi3Hecy y cgpepi ynpasniHHA nepcoHanom,
o0bymoesneHi nosHomacwmabHoto 8ilicbKogotro azpecieto. 30ilicHeHo cucmemamu3ayito
K/0Y08UX BUK/UKI8 ma mMmoxcausocmeli KAOPo8o2o MmeHedxMmeHmy cyb’ekmis 2ocno-
0apro8aHHA IHOycMpii 20cMmUHHOCMI 3a Kpumepiem mepumopiasnbHo20 po3mauly8aH-
HA. HadaHo xapakmepucmuKy crneyugivyHuM 8UKAUKAM Ma MOXIUBOCMAM KaOpoeo-
20 MeHeO¥MeHmMy 8 20mesibHO-pecmopaHHomy bi3Heci 8 ymosax GiliHu.

Knrouoei cnoea: comenbHo-pecmopaHHuli bizHec, iHOycmpisa 20CmuUHHOCMI, 80EH-
Huli cmaH, nepcoHas, ynpasniHHA NepcoHaa0M, Ka0posuli MeHeOHMeHm

Axmyanvnicme.

lotenbHO-pecTopanHuii  Oi3HeC —
OJTHA 13 HAMOIIBII MOCTpAXIATHX chep
Oi3Hecy B YkpaiHi y mepiof Iii aKTuB-
HUX KapaHTHHHUX OOMEXEHb BHACIIi-
nok nii COVID-19. 1 gxmo 3axmagu
XapuyyBaHHs 3MOIIM X04a O YacTKOBO
MEePEOPIEHTYBATH MisTIbHICTE 3 METOIO
3OICHEHHST JOCTaBKH 3aMOBIICHb YU
poOOTH «Ha BHHOC», HaMaraloymch, B
TOMY YHCHIi, 30eperTH OCHOBHUH IITAT
MpaIiBHUKIB, TO OMUTYBaHHS T'PaBIIiB
TOTEBHOTO PHHKY, HpoBereHe Aco-
[iaIli€l0 TOTENB Ta KypopTiB YKpaiHu
[1], 3acBigumio, mo 75 % pecrnoHieH-
TiB OyJIM BUMYIIICHI CKOPOYYBAaTH INTAT
nepconany. [lpu upomy, y nonan 15 %
BHMNAKIB Oyi0 ckopoueHo Ounbire 40 %
IITaTHOTO TEPCOHANY 3aKJaliB PO3Mi-
IICHHS.

[1eBHI MO3UTHBHI TPEHIN y PO3BUT-
Ky BITYM3HSHOI 1HIYCTpPil TOCTHHHOCTI
HaMmiTHIHCS BpojoBx 2021 poky — 3a
naHuMu JlepikaBHOI CITy)KOHM CTaTHCTH-
KH YKpainu [2] moKBapTaIbHUHA MPUPIiCT
IOXOMiB c(heph TOTEIBHO-PECTOPAHHO-
ro 0izHecy y 2021 porii BIAHOCHO [0
MTOKa3HUKIB TIONEPETHHOTO POKY CTaHO-
BuB Bix 40 % 1o 80 %. IIpote curyaris
3 YUCEJBHICTIO 3aiHATOTO IMEPCOHATY B
cepi THMYACOBOTO PO3MILICHHS U Op-
ranizaiii xapuyBanHs y 2021 pori He
MOKpAaIIUiIach, X04a i MEBHAM YHHOM
cTabimi3yBanach: AKIio Brpoaosx 2020
poky Oyio BHBUTBHEHO OiHM3BKO 6 %

MpaliBHUKIB cekTopy — 18,6 THcC. 0cil,
to B 2021 p. — umie 0,2 tHc. oci6 [2].

Ha 2022 pik iHaycTpisi TOCTHHHO-
cTl Maja 3HAuHl CIIONIBAHHSA B IUIAHI
po3BUTKY, mipote 24 mrotoro 2022 poxy
TepuTOpist Ykpainu Oyia mifmaHa MmoB-
HOMACIITAaOHOMY BIHCBKOBOMY BTOp-
THEHHIO, HACJIJKOM SIKOIO CTaJd He
JIUIIEe 3HAYHI PYHHYBaHHS Ta BTPATH
HACEJICHHSI Ha TEPUTOPISIX BEICHHS 00-
WOBMX JiH, alie ¥ IUIMH psii BUKIIUKIB
Ta HOBUX peajiil 30BHIIIHBOTO Cepesio-
BHIIA JIISUTBHOCTI 7151 Oi3HECYy B LIJIOMY
Ta JUIsg cy0’€KTIB rOCIONAPIOBAHHS IO~
TEJIBHO-PECTOPAaHHOI cdepH, 30Kpema.
OIHNMH 13 KIIOYOBHUX BHUKJIWKIB HOBOI
PEaNbHOCTI CTAJI MUTaHHS ¢(hESKTUBHO-
TO YIpPaBIiHHS MEPCOHAJIOM B YMOBax
BOEHHOTO CTaHy Ta aKTUBHHX OOMOBHX
JiH, M0 aKTyali3yBaJo HEOOXiTHICTh
MOIIYKY TEOPETHYHUX 1 TMPAKTHUHUX
ACIIEKTIB iX MOIOIaHHS.

Ananiz ocmanix 0ocnioncenv i
ny6nixauii.

VYrpaBniHHS MEPCOHAIOM IHAYCTPil
TOCTUHHOCTI — CHCTEMHO BHBYEHA i
oOrpyHTOBaHa cdepa yNpaBIiHCHKOI
Haykd. BomHouac, mpo0ieMaTuky yio-
CKOHQJICHHS ¥ YTOYHEHHS OKpPeMHX
ACIIEKTIB  MEHE/DKMEHTY B TOTEllb-
HO-pECTOpaHHOMY Oi3Heci akTyaiy-
BaB OypXJIMBHI PO3BUTOK CBITOBOT MaH-
JieMil, CynpOBOXKYBaHUI Pi3HOTO POy
KapaHTHHHHUMHU OOMEXCHHSIMH B Iie-
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I. B. /lesuybka, A. O.Knumuyk

peBakHIN OUTBIIOCTI KpaiH cBity. TyT
BapTO BiA3HAYUTH, IO CBITOBA HAayKOBa
CIITBPHOTa THTAHHSAM YHOCKOHAJICHHS
KaJIpOBOTO MEHEIKMEHTY B IHAYCTpil
TOCTHHHOCTI B KOHTEKCTI BIUIUBY MaH-
JieMil He TpUIIse 3HAYHOI yBard, 3a
BUKITIOYCHHIM OKPEMHX IOCIITHHUKIB 3
KpaiH 13 HEBUCOKHM pIBHEM pPO3BHTKY
ekoHOMikH. Tak, cepesl KITFOYOBHX POOIT
B TAHOMY HAaIpsMi BapTO BHOKPEMHTH
JOCIIDKEHHS CTpaTeriii KaJpoBOro 3a-
Oe3rneyeHHs IHAYCTpPii TOCTHHHOCTI B
M’stHMI T 9ac aii KapaHTHHHUX 00Me-
JKEHB [3]; BUBYCHHS B3aEMO3B’SI3KY MiXK
MpPaKTHKAMH YIPABIIHHSA JFONCHKHMHU
pecypcamMH Ta CEpBICHUMH HOBAIlisIMU
ingycrpii roctunxocti Mopnany [4];
CHCTEMAaTH3alil0 BHKIHKIB KaJpPOBOTO
MCHEKMEHTY B IHAYCTpii TOCTHHHO-
cti Ha mpukiani Henany [5]; xapakre-
puctuky mpoBimHux [T-amanmroBaHmX
MPaKTHK KaIpoBOro 3a0e3medeHHs To-
TENILHO-PECTOPAHHOTO Oi3HECy Ha Ma-
Tepianax mianpueMcTs [Hail [6].
HaromicTb, MOCHIIEHHST HEOOXIiIHO-
CTi BHBYEHHS i OOIpYHTYBaHHS HOBHX
MiIXOMIB Ta MapajurM KaJpOBOTO Me-
HEDKMEHTY 1HIyCTpil TOCTHHHOCTI B
KPH30BUX YMOBAX CIIPHSJIO MOSIBI HO-
BUX BITYH3HSHUX HAyKOBHX PO3POOOK
Ta HampalioBaHb 3 JaHOI TEMAaTHKH.
B mpoMy KOHTEKCTi BapToO BiI3HAYUTH
nociipkeHHs b. Mistoka Ta FO. Mupo-
HOBa [7], IPUCBSIYCHE YIOCKOHAJICHHIO
METOJOJIOTIYHUX ~3acal CHCTEMHOTO
VOpaBIiHHA B IHAYCTpPii TOCTUHHOCTI.
ABTOpH OOTPYHTOBYIOTH HAasIBHICTB CyT-
TEBOTO PE3epBY IS PO3BUTKY 1HIYCTPIl
TOCTHHHOCTI B YKpaiHi, BUKOPHCTaHHS
SKOTO, ONHAK, MOTpedye IMmepexomy OO
HOBOI CHCTEMH YIIPABIIHCHKAX I1apa-
IUTM, TOOTO O HOBOi CHCTEMH MOTJIS-
JIB Ha JTISUTBHICTD MiIIPUEMCTB FOTeNb-
HO-PECTOPAHHOTO Oi3HeCy 3 MO3MIIH
TEOPETUYHHX TOJIOKEHB TEOPIi CHCTEM,
Teopii oprasizailii, CACTEMHOTO Ta CH-

TYyaIiiHOTO MiXOIB Ta aHaJi3y, EKOHO-
MIYHOT Teopii, COMiaTbHOI MCUXOJIOTII,
iHQOPMATHKKA Ta KOMIT IOTEPHUX TeEX-
Houoriii. IlikaBuM BuAa€Tbcs # qOCII-
JUKCHHSI Sy YKPalHCHKUX HAyKOBIIIB
[8], mpucesiueHe pO3BUTKY iHIyCTpil
TOCTHHHOCTI 1, 30KpeMa, po3poOIli aH-
TUKPU30BOI CTparerii Ta BIOCKOHA-
JCHHIO aHANITHYHOTO 3a0e3MeYCHHS
VOPAaBIIHCEKHX TMPOIECIB, B CKIai
SKOTO C(HOPMOBAHO CHUCTEMY ITOKa3HH-
KiB OI[IHKH BHYTPINIHBOI CTIHKOCTI IO
BIUIUBY KPHU30BUX SIBHII IiIMPUEMCTB
IHAYCTPii TOCTUHHOCTI.

B Toit ke yac, 30poiiHa BilichKOBa
arpecis nMpoTH YKpaiHu 3yMOBHJIA TIPO-
SIB IIJIOTO PAAY BUKJIMKIB 1 MEPEIIKO
JUSUTBHOCTI 1HIYCTPil TOCTHHHOCTI, sIKa
IIIe HE BiTHOBUJIACS BiJl KPH30BUX SIBUILL,
CIIPOBOKOBAHUX CBITOBOIO MAaHIEMIEIO,
II0 BUMAarae MOJaIbIINX HAyKOBHX PO3-
POOOK OKpeCIIeHOT MPOOIeMaTHKH.

Mema. OxapaKkTepu3yBaTu KIFOYOBI
BUKJIMKA BOEHHOTO CTaHY 3 TOYKH 30py
KaJIpOBOTO MEHEIDKMEHTY Y TOTelb-
HO-pEeCTOpaHHOMY Oi3Heci Ta BU3HAYH-
TH OCHOBHI MOXXJIMBOCTI ¥ HampsMH iX
3aCTOCYBaHHS.

Mamepianu ma memoou
00CTiONCeHHS.

Js goCsATHEHHS MOCTaBJIEHOI METU
B JOCIIDKEHHI 3iMCHEHO aHami3 oc-
HOBHHUX TIOKa3HHWKIB (DYHKI[IOHYBaHHS
TOTEJIBHO-PECTOpPaHHOTO Oi3Hecy B Ykpa-
HI 3 BUKOPHUCTAHHSAM JaHUX OQIIiHOT
JICpKaBHOI CTATHCTHKHA Ta PE3YJIbTaTiB
ONUTYBaHb TPOBITHHUX Tally3eBUX aco-
mianin. MeTononoriusor 0a3ow JOCi-
JOKECHHS TIOCTY)KHITH 3arajlbHOHAYKOBI 1
crieniabHi METOIM SKOHOMIYHOT Teopii
Ta EKOHOMIYHOTO aHami3y. 30Kpema, Me-
TOAM TOPIBHSJILHOTO aHAJ3y i CHHTE3y
— I AeTaimi3anii 00’ e€xra 10 CIipKEHHS;
E€KOHOMIKO-MaTeMAaTU4Hl — Ui OLIHKH
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00CSATIB AISUTBHOCTI Ta YIIPABIiHHS TIep-
COHAJIOM 1HAYCTpii TOCTUHHOCTI YKpai-
HH [0 TIOBHOMACIITA0OHOTO BiICHKOBOTO
BTOpPTHEHHS; TpadidyHi — 3 METOI Ha-
OYHOI LTIoCTparii Ta moOyIoBH Aiarpam
CTOCOBHO MpeaMeTa NOCHTIHKEHHS,; a0-
CTPaKTHO-JIOTIUHI — U OOTPYHTYBaHHS
3aBJIaHb, y3arajJbHEeHb Ta (popMyIoBaH-
HS BUCHOBKIB.

Pesynvmamu docnionenns
ma ix 062060peHHs.

OpraHi3ariii Ta MEHeIXKepH B FOTeJTb-
HO-peCTOpaHHOMY Oi3Heci Bce Jacrile
3IMITOBXYIOTBCS 3 PEANbHIUMHU IPOOIIe-
MaMH y HabOopi, PO3BUTKY Ta MiATPUMIII
BIJIZIAaHOT, KOMIIETEHTHOI, JI00pe Kepo-
BaHOI Ta JJ0Ope BMOTHBOBAHOI poOOUYOl
CHITH, SIKa 30CepeKeHa Ha MPOTO3HUIIil
BHCOKOSIKICHOTO «TIPOJIYKTY» BCE OUTBIII
BHMOIJIMBOMY Ta BHOAIIMBOMY KIIi€H-
Ty [9]. OcoOmuBOi rOCTPOTH IS CBi-
TOBOI 1HJYCTpil TOCTHHHOCTI BKa3aHa
npodiema HaOyna B Mepiod MaHyBaHHS
cBiToBOT manaeMii. [Ipote ans Ykpainu
KagpoBa MpoOieMa B TOTEIBHO-PECTO-
paHHOMY 0Oi3HECi BIPOJOBXK OCTAaHHBO-

3289

IO JECATHIITTS Ma€e OlIblI crienugidHi
MIPUYUHM, SIK CB114aTh OQIiIiiiHI cTaTuc-
THYHI AaHi (puc. 1).

[leprie 3Ha4YHE CKOPOUYCHHS YH-
CENIBHOCTI 3alHATHX Y BITYM3HSIHIN
IHAYCTPii TOCTHHHOCTI MaJIo Miclie B
2014 porii, TOOTO 3 MOYATKOM OKyMarlii
YaCTHHHU TEPUTOPIH i OOHOBHX il Ha
Cxoni Hamoi kpainu. Bike 3 2015 poky
YUCEIBHICTD O(IIIIHO 3apeeCTPOBAHUX
MpaiBHUKIB  1HIYCTPii TOCTHHHOCTI
ckopoTuiacsi oinbire, Hixk Ha 10 % 1o
niokazanka 2014 poxy — 4aCTKOBO BHacC-
JJIOK mepepeecTpartii cyd’eKTiB TOCTO-
JapIOBAHHS Ha OKYIIOBAHUX TEPHTOPISIX
Y BIIMOBITHOCTI 10 3aKOHO/IaBCTBA JIep-
JKaBH-arpecopa.

AKTHBHHUH PO3BHTOK raiy3i crocre-
piraBes y 2018-2019 pp., mo cympo-
BODKYBAJIOCS IIOMITHHM 3POCTaHHSIM
YHCENBHOCTI 3alHATUX, IPOTE BBEICH-
HS KapaHTHHHUX OOMEXEHb ITOMITHO
Bi10OOPa3MIIOCS] HAa IITATHOMY PO3IHCI
Cy0’€KTiB TOCIIONApIOBaHHS TOTEJNb-
HO-pecTopanHoi cepu — OyJI0O BHBiJIb-
HEHO O1bIe 6 % MpamiBHUKIB.

[Ipn mpoMy, 3rigHO 3 TaHUMH PO3-
[IMPEHOTO IOCTIKEHHS CTaHy Ta I0-

330 73267

320 4

309,1

304,0

300 -

290 -

2854 285,2

283,0

280 -

270 -

2012 2013 2014 2015 2016

2017 2018 2019 2020 2021

Puc. 1. UncenabHicTh 3aliHATHX Y cepi THAMYACOBOr0 PO3MilllyBaHHS i
opranizauii xapuyBanus B Ykpaini y 2012-2021 pp., THC. 0ci6*

* moOymoBaHO 3a 1aHUMU [2]
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M 3HM3MNacb

Puc. 2. 3mina kinbkocTi npauiBHUKIB ONUTYBAaHUX CY0’€KTIB
roCroapoBaHHs BIPOAOBK Micsais™

* moOymoBaHo 3a naHuMu [10]

TpeO Oi3Hecy B YKpaiHi B yMOBax BO-
€HHOTO CTaHy, 3 MOYarKy BiHU OyJo
BUBIJIBHEHO OiJIbIIE OJHOTO MiJbHOHA
MpAIiBHUKIB 3 CEKTOPY MAJIOTO Ta Ce-
penaboro GizHecy, 27 % mpaniBHUKIB
nepeBesicHI Ha PoOOTY 31 CKOPOUCHOIO
3apo0ITHOIO TIATO10, a 1ie 1Mo 20 % Bif-
MPABJICHI y BIJIMYCTKY 0e3 30epeiKeHHS
3apoO0ITHOI MJIaTH Ta CKOPOUYCHI CTAHOM
Ha jgaty onuTyBaHHs [10]. B mizomy
K, JTaHI ONMUTYBaHb 3aCBIAYYIOTH, IO
omm3pko 40 % omuTyBaHUX CyO’€KTIB
TOCIIOAPIOBAaHHS BUMYIIEHI CKOpOUY-
BaTH mrart (puc. 2).

3a pe3yabpTaTaMu iHIIOTO AHATITHY-
Horo jociimkenns [11], cepen mimnpu-
€MIIIB, SIKI MajIH Jirounii Oi3Hec Ha 24.02
2022 poxky, nuie 14 % npalrorors y Ta-
KOMY K PEeXHUMI, 110 | 10 BiitaK; 31 %
PECIIOH/ICHTIB IEKJIAPYIOTh YAaCTKOBY [li-
STBHICTD, a 45 % ab0 Maiike He mpalrto-
FOTbh, 00 MPU3YIHHIIIH CBOIO JisTBHICT
B OYiKyBaHHI KpallliX YaciB.

BiifHa 3HaYHO BIUIMHYJAa Ha YKpa-
THChKUI Oi3Hec: 79 % mianpHeEMINB
BII3HAYMJIM 3MCHIICHHS JOXOmy, a 7 %
— Hioro noBHy BTpary. [Ipu usomy, 42 %
MAMPHUEMINIB, SKI OylTM BUMYIICHI TPH-

Binswe, Hixx 00 BilHK

100%
= 70-99% Bin pieHA OODBOEHHMX BANNET
= 50-89% Big pigHs OOBOSHHMX BANMET
m 30-49% Big piEHA OOBOSHHMX BAMNET
m o 30% min pieHa QOBCEHHMX BAMNAT
B Hemae srnnar

Bamxo signosictr

=% 8

23%

15%.

Puc. 3. O6csr BunJiaT npaniBHUKaM J1il040ro Ta Npu3ynuHeHoro 0izHecy B
Ykpaini y 6epe3ni-kBiTHi 2022 p.

* moOymoBaHo 3a JaHuMH [11]
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MMUHHATH JSUTBHICTh, BIITPABUIIN MPAIliB-
HUKIB y 0€30ILUIaTHY BIiOIMyCTKy, a 18 %
— ckopotmii mrart. Jlume 22 % nirounx
Cy0’€KTIB TOCIOIAPIOBAHHS 3a3HAYMIIH,
10 PEXUM POOOTH 3ATUIIUBCS Oe3 3MiH,
MOPIBHSIHO 3 IOBOEHHMM 4yacoM [11].
HaricknagaimmM mepiogoM K Jiist
0i3HeCy, TaK 1 Ay HAWMaHUX TpaIiBHH-
KiB OyJIM came BECHSHI MicsIli — OuIbIie
20 % mpeJCTaBHUKIB AiF04MX Oi3HECIB
KOHCTaTyBaJIM (DaKTHUHY BiJICYTHICTb
JKOIHUX BUILIAT ITepcoHany (puc. 3).
Tak, nume 23 % pecroHCHTIB 3
qHclia MPEJCTaBHUKIB JiF04oro Oi3Hecy
BiJI3HAYMJIM, 1110 PIBEHb BUILIAT MPAIliB-
HUKaM 3 T0YaTKy BiifHM HE 3MIHUBCS.
Hatomicte 71 % onuTaHuX mpencTas-
HUKIB Cy0’ €KTIB TOCIONAPIOBAHHS, IO
BUMYIICHI Oyl MNPHU3YITUHUTH CBOIO
JUSUTBHICTh, KOHCTATYBAJIM BiJICYTHICTh
JKOJTHUX BHIUIAT JIJISI CBOTO MEPCOHAITY.
[TuTanHs orutaT mpari B iHIyCTpil
TOCTHHHOCTI TiJl YaC BOEHHOTO CTaHy €
ocoOnmBo ipobnemMuuMu. Tak, 3a 1aHu-
mu Deneparnii npodceminok Ykpainu 3
MOCHJIAaHHSM Ha 1H(QOPMAIIiI0 eKCIepT-
HO-aHATITUYHOTO IICHTPY KaJpPOBOTO
moprany grc.ua [12] xoua BIacHUKH

0i3HeCy i BKa3yrOTh OJHUM 13 KIHOYO-
BUX 3aBIaHb YTPUMaHHS Ta IiITPUMKY
HAsIBHOTO TIEPCOHANY, MIPOTE OLIBIIICTh
3 mirounx OI3HECIB, HE B 3MO031 3a0e3I1e-
YHUTHU TPALiBHUKAM JOBOEHHUH PiBEHBb
ormiard mpami. HoBuMm mpariiBHHKaM,
SIKMX HafMaloTh Ha POOOTY, TPOIIOHY-
FOTh 3HAUHO HMKYHUH piBEHb 3ap00iTHOT
IUTaTH, aHDXK OYB Y CEpeIHbOMY JI0 ITOB-
HOMAcCIITaOHOT BIHHHU.

Tak, y TpaBHi B Oinbmiocti mpode-
CiftHUX cdep e TPUBAIO 3HUKCHHS
3apoO0ITHUX IUIAT, a OAWH 3 HAHMEHIIIIX
PIBHIB OIJIATH IPAIll TPOTIOHYBAJIA camMe
y cdepi Typu3My, TOTEITBHOTO Ta PECTO-
panHOrO 6i13Hecy — Bechoro 9 500 rpH Ha
Micsib. B 1itoMy cepesiHiii piBeHb Mpo-
MTOHOBAHOI 3apOOITHOT TUIATH B 1HYCTPIl
TOCTUHHOCTI 3HU3MBCS Ha 32 % [13].

CrhuipHe  JOCHI[DKEHHS  KOMIIa-
uii Deloitte B Vkpaini ta American
chamber of commerce [14], mpoge-
neHe B KBiTHI 2022 poKy, J03BOJHIIO
BHOKPEMHUTH Ta CTPYKTYPYBaTH KO-
YOB1 BUKIIUKH Y C(pepi YIpaBIIiHHS mep-
COHAJIOM JUTs Oi3HECY, SIKUH OTTHMHUBCS
y Oe3nocepenHiid OJM3BKOCTI IO 30HU
OoroBuX Aiit (puc. 4).

M 6e3neKa NpaLiBHUKIB
M niATPMMKa NPOAYKTUBHOCTI

M HeobXiAHICTb CKOPOYEHHA BUTPAT
M HepiBHOMIpHe 3aBaHTaXXEHHA NepcoHany
M YTPUMAHHA KAOYOBUX NPaLLiBHUKIB

1 HeepeKTMBHICTb KOMYHiKaLii
3a/ly4eHHn (Halim) NpaLiBHUKIB

m 3a6e3neyeHHs HernepepBHOCTI Po6ounX NpoLecis

M HeOobXiAHICTb HaBYAHHA NPALBHMKIB HOBUM HAaBUYKaM

Puc. 4. CTpykTypa KI1I040BHX BHKJIMKIB y cdepi ypaB/IiHHsS IIepCOHATIOM
i 4aCc BOCHHOIO CTAHY™*

* moOynoBaHo 3a faHuMH [14]
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Tak, Ha TyMKy pECIOHJICHTIB, Hali-
BaroMilllMMK BHUKJIMKaMH € 3abesre-
YeHHSI OC3MEKH IIePCOHANY, CIPHSHHS
MPOITYKTHUBHOCTI HOTO mparii Ta miaTpu-
MaHHS HETEPEPBHOTO  IPOXOIKCHHS
pobouux mporeciB. 3HAYHO MEHIII BaXK-
JMBHMU TIHTAHHSAMH JUIsI Oi3HECY 30HU
OolioBHUX nmifl crajia HeOOXiOHICTh CKO-
POYCHHS BHUTpaT Ta HEPIBHOMIPHICTb
3aBaHTaXCHHsS TMpaliBHUKIB. Bci iHmm
nUTaHHs cepr yIpaBIiHHS TEepCOHa-
JIOM BUSIBHJIHCSI IPAKTHYHO HEAKTyalb-
HUMH JIIS JTOCHIJKYBaHUX CyO’€KTiB
TOCIIOIapIOBAHHS.

B 1bOMy KOHTEKCTI MaeMO BiJi3Ha-
YUTH, 10 TOTEIbHO-PECTOPAHHUHN 0i3-
Hec YKpaiHu Ha TIepioJl BOEHHOTO CTaHy
HE BCIOIM NepeOyBae B PIBHUX YMOBaX 1
X04a 3arpo3a HOBITPSHOI aTaku 30epira-
€ThCSI TIO BCIil TepUTOPIT HAIIOI IepiKa-
BHU, OIHAK BU3HAYAJIHHUM 32 CYYaCHHX
YMOB CTaJI0 TEPUTOpIaIIbHE PO3TAIIy-
BaHHS MIJANPUEMCTB 1HIYCTPIi TOCTHH-
Hocti. Came TOMy TpOBeIeHE HaMHU
JNOCTIDKEHHS  JTO3BOJNIWIIO  3IIMCHHUTH
CHCTEMAaTH3alil0 KITIOYOBHX BHKIHKIB
Ta HOBHX MOXIIMBOCTEH y cepi ympas-
JIHHSI TIEPCOHATIOM CYO €KTIB TOTENb-
HO-PECTOpAaHHOTO Oi3HECy B 3aJICKHO-
CTI BiJl TEPUTOPIaIbHOI OJMHM3BKOCTI JI0
30HU 00MOBHUX Miit (Tabdm. 1).

DaKkTUYHO, MAEMO BiI3HAYUTH, IO
BUKJIMKH C(EepH YIPaBIiHHSI IEepPCOHA-
JIOM JUTs1 Cy0’ €KTIB TOTENBHO-PECTOPAH-
HOro Oi3Hecy, OOYMOBJICHI BHKIFOUHO
BIIICLKOBMM CTaHOM 1 OOMOBHMM JIisIMU,
XapakTepHi JIMIIe B 30HI Oe3mocepen-
HBbOI OJIM3BKOCTI 10 OOMOBMX il 1 ya-
CTKOBO Y 30HI BHCOKOTO pH3HKy. Haro-
MICTh JIJISi CyO’€KTIB TOCIOAAPIOBAHHS
IHAYCTPii TOCTUHHOCTI, PO3TAIIOBAHUX
B THITY, OUTBII XapaKTepPHUMH € BUKJIH-
KH, OOyMOBJICHI HE TaK BIHCHKOBHM
CTaHOM, SK EKOHOMIYHOIO CHTYaIi€lo
B KpaiHi B niomy. Tak, cy06’ekram ro-
CTIOapIOBAaHHS 30HH 0Oe3MocepeTHbol

Onmu3bKOCTI 70 OOHOBHMX il TepIo-
YeproBo BapTo TypOyBaTHCs PO 30epe-
JKCHHS JKUTTS CBOIX TPAI[iBHUKIB, a HE
mpo X Mpuxij Ha pobGoye miciie, ToOTO
y pa3i HeOOXiHOCTI HaBITh JOIOMOTTH
3 eBaKyalli€ro, OpraHi3yBaTH Nepeiza y
OuTBII Oe3reyHe Micle TS MTPOKUBaH-
HS, B TOMY YHCJ OpraHi3yBaBIIU 3a
noTpeOu (Yn 32 HASBHOCTI TaKoi MOX-
JIUBOCTI) PENIOKAIIF0 BJIACHOTO Oi3HECY.
Jpyruii KIOo4OBHIA MOMEHT — Oe3Ieka
mpalli, a TOMY HiANPHEMCTBAM, SKi IPO-
JIOBXYBaTUMYTh JISUTbHICTh, HABITh Ha
3acajiaXx BOJOHTEPCTBA, BAPTO B MEPIIy
4yepry o0JamTyBaTi CBOI NMPUMILICHHS
TaKUM YUHOM, 1100 MiHIMIi3yBaTH MOX-
JIMBI HACTIJKK BiJl MOTPAIISTHHS BOPO-
JKUX CHApSIIB.

BaxjMBUM BUKIMKOM Ui KaJapo-
BOTO MEHEIKMEHTY CYO €KTIB TOTElb-
HO-pEeCTOpaHHOro  Oi3Hecy, po3Ta-
IIOBAaHUX Yy 30HI BHUCOKOI'O DPHU3HKY, €
Ha/JIMipHE HABAHTAXXCHHS HA TIEPCOHAJ.
Tak, yacTHHA TPAI[IBHUKIB 3MIHIOE MiC-
1le TPOKUBAHHS, BHI3IUTh 33 KOPJIOH,
NIYKA€E 1HII CIIOCOOU 3apo0iTKY, Bpaxo-
BYFOUM 3HWKCHHS PiBHS OIJIATH Mparii B
rajysi 1 CKIaaHicTh yMOB poboTu. Ha-
TOMICTh, TEPCOHAJ, IO 3aJTHIIAETHCH,
BUMYIICHUH HECTH HA cOOI MOIBIHHUIA,
a JICKOJIW W MOTpiiiHMHA TArap 3000B’s-
3aHb, 10, OJHAK, HE KOMIICHCYEThCS
BIJINIOBITHUM 3pPOCTaHHSAM 3apOOITHOT
iatid. B 1bOMy acrekTi Ba)JIMBO Ha-
JIATOJIMTH J1€BI MEXaHI3MHU MiATPUMKH
MPAIiBHUKIB, MOKJIMKaHI HaJaBaTH M
HE JIMIIIe MaTepiaibHy, ajie i TCUXOJIO0-
TiYHY JOMTOMOTY, 3a0e3euyBaTH JApYK-
HIO TIATPUMKY B CKIIAQIHHUX CHUTYAIlisX
TOIIO.

[{omo0 MOXIUBOCTEH, SKI CTBOPIO-
IOThCS JIJISL CYO €KTIB TOCIIOIAPIOBAHHS
TOTEILHO-PECTOPAHHOTO Oi3Hecy Tij
yac BOEHHOTO CTaHy, TO BapTO BiJ3Ha-
YUTH, IO MiIPUEMCTBA 1HIYCTPil ToC-
THHHOCTI, PO3TAIllOBaHI B 30HI HalBH-
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1. CTpykTypyBaHHsl BUKJIMKIB Ta MOKJIMBOCTell y cepi ynpaBiaiHHs
MEePCOHAJIOM JIs1 €y0’€KTIB IHAYCTPil FOCTMHHOCTI 32 KpUTEPieEM

TEPUTOPiaJIbLHOTO PO3TAIYBAHHA™

TepuropiajabHuii KpuTe-
piii

KiouoBi BUKIHKH

KirouoBi mo:xamBoCTi

3oHa Ge3nocepeHboi
OIM3BKOCTI O0HOBUX [1iit /
OKymaii

besneka nepconainy (30epexeHHs
JKUTTS MPAL[IBHUKIB, WICHIB TX
POINH)

[TixTpuMKa npariBHUKIB Ha poOOY0-
My Micli (MarepianbHa, ICHX0I0T 4~
Ha TOIIIO)

Po3Butok nepconany (IBUIKE
HaBYaHHS HOBHM BHJIaM Jisiib-
HOCTI, QYHKI[iSIM B pe3yJIbTari
HepenpoQiLIFOBAHHS 3aKIaTy
TOILIO)

30epekeHHs KaApoBOi JOKyMEHTALlii

Hanaromxenns giTkoi Ta edek-
THBHOI KOMaHJHOI poOOTH

30Ha BUCOKOTO PH3HKY
(po3rariryBaHHs Cy0’€KTiB
TOCIIOJIAPIOBAHHS Ha 3HA-
YHil BixcTaHi Bix 30HU 00-
HOBUX Ailf, OHAK TOOIN3Y
00’ €KTIB, 110 € LUIIMH JUIs
TIOBITPSIHUX aTaK arpecopa)

besneka mpami nepconaiy (cTBo-
PEHHS YMOB JUTs 30€PEIKSHHSI JKUTTS
PAIiBHUKIB HA pOoOOYOMY MicCLli B
yYMOBax BiliCBKOBOT 3arpo3i)

Po3BuTOK IIepcoHalty (OmaHy-
BaHHS HOBHMX BUJIIB JSUIBHOCTI,
PO3LMIMPEHHS TPOPECIHHIX MOK-
JIMBOCTEH, npodeciiiHuii pict)

HaymipHe HaBaHTa)KeHHS Ha I1pa-
LIBHUKIB (32 PaXyHOK CKOPOUYCHHS
IITaTy, BIATOKY Ka/piB TOIIO)

[TigBuIeHHS! TPOTYKTUBHOCTL
npatii (3a paXyHOK BUKOHAHHS
TOTO XK 00CsTy POOOTH MEHIIIOIO
KIIBKICTIO MEPCOHAITY)

30Ha HU3BKOTO PH3HKY
(Teputopii MOOKOTO THILY)

HaymipHe HaBaHTaXKeHHS HA
MIEPCOHA 32 PaXyHOK 301IbIICHHS
KIIBKOCTI KITIEHTIB (0COOIMBO Ha
TEPUTOPISX AKTUBHOTO IPUHOMY
ODKEHIIIB)

Hu3bkuii piBeHb orutati npatii (0co-
OJIMBO B IOPIBHSIHHI 3 JOBOCHHUM
piBHEM)

[Inpokwuit BuOip Kaapis (HasB-
HICTb 3HAYHOI KIIBKOCTI JIFOZICH,
10 0aXkaloTh MPAIEBIAIITYBa-
THCS)

Bucoka rimHHICTb KazipiB

3HIKEHHS PiBHS IPOIYKTUBHOCTI
JiSUTBHOCTI 1 SIKOCTI 00CITyTOByBaHHS

ViocKoHaJIEHHS KaipOBOToO
MEHEDKMEHTY, ()OpMyBaHHS
MOTHBALIHUX CUCTEM OILIATH
Tparli TOIo

* aBTOpPChbKa po3poOKa

[IOTO PU3KKY, OKPIM 3HAYHUX BUKIHKIB
1 po0JeM y JiSUTBHOCTI, OTPUMYIOTH 1
MEBHI MOXJIMBOCTI y cepi KaJapoBOTO
MeHeKMeHTy. [lo-mepiie, e MOXIH-
BICTh aKTUBHOTO PO3BUTKY IEPCOHAIY
32 PaxyHOK [MiJBHIIECHHS CTPECOCTii-
KOCTI, ajamnTaiiii 10 poOOTH B yMOBax
BHCOKOTO HABAaHTA)XCHHS, OIMaHYBaHHSI
HUAM HOBUX (QYHKIIN 1 BHIIB IisJIbHO-
CTi, OTpUMaHHS HOBUX MpOoheciiHuX
HaBUKiB, ((OPMYBaHHS BMiHb IPUHAMATH
pitieHHs 1 OpaT Ha cebe BiAMOBIAAb-
HICTh y KOXXHOI'O OKPEMOTO TMpaIliBHHU-
ka Tomo. KpiM TOro, MOXJIMBICTIO IS
KOJICKTHBY 3aKJIaIiB IHAYCTpii TOCTHH-

HOCTI B pa3i MPOIOBXKEHHS POOOTH Yy
TaKMX YMOBAaX € HaJATO/DKCHHS YiTKOT
KOMaHJHOT POOOTH, CTIHKHX «POJUH-
HUX» 3B’SI3KIB Y KOJICKTHBI.

1o * CTOCYEThCSI 3aKIIaliB TOTEIb-
HO-pEeCTOpPaHHOI c(hepH, PO3TAIIOBAHHUX
B 30HI HU3BKOTO PHU3HKY, TO JUIS HHX
MOXKJTUBOCTSIMH, CTBOPSHUMH BHKIIFOU-
HO BIWHOIO, € IIMPOKHH BUOIp KajapiB,
10 3yMOBIICHE MIEPEMIIICHHSIM 3HAYHHUX
Mac HaceJIeHHS] KpalHW Ha THJIOBI Te-
pHUTOpIi JUIS THMYAcOBOTO IPOXKHUBAH-
Hi. [HIN 5K MOMIJIMBOCTI XapaKTepHi
JUISL CHCTEM KaJPOBOTO MEHEKMEHTY
Oylb-KHX 1HIIUX CyO’€KTIB rocroja-
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proBanHs. [IpoTe BapTo BiA3HAYUTH, IO
came 3HavHa MPOIO3HIlis podOUO0T CrITH,
Oyy4Hr MOXIIUBICTIO JIJISl Cy0’€KTIB 1H-
JyCTpil TOCTUHHOCTI, MOPOIKYE i HOBI
BUKITUKH X TOCHOMAPCHKIN MiSUTBHOCTI
B LIJIOMY, a/K€ MEHE/DKMEHT [epecTae
[iHYBAaTH HassBHUI [IEPCOHAII, 1[0 HEMH-
Hy'e MPHU3BO/IUTH JI0 TUIMHHOCTI KaJIpiB
i, B KIHIICBOMY MIJCYMKY, 1O MOTipIICH-
HSI SIKOCTi 00CITyTrOBYBaHHSL.

Bucnosexu i nepcnexmuéu.

TorenbHO-pecTopanHuit 0i3HeC
VYkpainu, Ail09d B yMOBaX BOEHHOTO
CTaHy, X04a ¥ TOHIC 3HaYHI 30WMTKH 1
BTpaTH, B TOMY YHCII pyHHAIif0, IPOTE
NpOSIBUB cebe Iyke THYYKUM 1 aKTHB-
HUM TpaBIEeM THIOBOTO 3a0e3MeyeH-
HA. Boenni aiif Ha TepurTopii Hamoi
JIep)KaBU CIPHYMHWIN TIOSIBY 3HAYHHX
BUKJIUKIB BITYM3HSAHIA 1HIYCTpil ToOC-
THHHOCTI 1, 30KpeMa, T cepi yrpasiiH-
HS TIEPCOHAJIOM, NPOTe, B TOH ke dac,
CTBOPHIIM ¥ TIeBHI MOXIMBOCTI. Tomy
CyYaCHHH MEHEKMEHT CyO’€KTiB iH-
JycTpil TOCTUHHOCTI B TpoILeci yrnpags-
JIHHS MIEPCOHAIIOM Ma€ OpPiEHTYBATHCS
Ha MaKCHMalIbHE BHKOPHCTAHHS HAsB-
HUX MOXJIHBOCTEH y TpOLEC] TOJTaHHS
BUKJIMKIB 30BHIIIHBOTO CEPEIOBHUIIA.
[Ipr mpoMy, KIIOYOBHMHU HAIpPSMaMU
JIOKJIaJIaHHs 3yCHJIb B cdepi ympas-
JIHHS TIEPCOHAJIOM CY0 €KTIB TOTENb-
HO-PECTOPAaHHOTO Oi3HECY MalOTh CTaTh

HACTYITHI:

—  30epekeHHS (yTpuMmaHHs)
KITIOUOBHX KaJpiB (TaJaHTiB, mpodeci-
OHAJIIB);

— 3a0e3MleuyeHHs] MaKCHMAIbHO
MOYJIMBOT MiATPUMKH TIPAIliBHUKIB;

— poboTa Hax MiABUIICHHIM

3TYPTOBAHOCTI Ta BIOCKOHAJICHHSIM Ha-
BUYOK KOMaHIHUX JIilf;

— 30ayiaHCyBaHHS poOOYOro Ha-
BaHTAKEHHS,

— HaJaro[pKeHHs  e()eKTUBHUX
KOMYHIKaIlii, B TOMY YHCJTi KPH3OBHX.
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HUMAN RESOURCE MANAGEMENT IN THE HOTEL AND RESTAURANT FIELD
UNDER THE CONDITIONS OF MARTIAL LAW.

BIOECONOMY AND AGRARIAN BUSINESS, 14(3): 40-51.

https://doi 10.31548/economics13(3).2022.34-43

Abstract. The full-scale military aggression against Ukraine has become a significant challenge
for the hotel and restaurant business as well: some business entities have been forced to completely
stop their activities or repurpose them, which, in the first turn, has affected personnel manage-
ment. The staff that remain are forced to bear double and sometimes triple the burden of obliga-
tions, which, however, is not compensated by a corresponding increase in wages. In this aspect, it
is important to establish effective mechanisms for supporting employees, designed to provide them
with not only material, but also psychological help, provide friendly support in difficult situations,
etc. Considering this, one of the key challenges of the new reality is the issue of effective human re-
source management under the conditions of martial law and active hostilities, which has actualized
the need to search for theoretical and practical aspects of its overcoming.

The purpose of the research is to characterize the key challenges of martial law from the point
of view of personnel management in the hotel and restaurant business and to determine the main
opportunities and directions of their application.

Methods. The study analyzes the activities of business entities in the hospitality industry, based
on the data of official statistics and survey results of leading analytical companies. Systematization
and classification methods are applied to group key challenges and opportunities in the field of
human resource management of hotel and restaurant business entities in accordance with the
criterion of territorial location.
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The results. An analysis of the key performance indicators of the hospitality industry in Ukraine
and domestic business as a whole during the period of martial law is carried out. Key challeng-
es for business in the field of personnel management caused by full-scale military aggression are
characterized. Key challenges and opportunities of personnel management of business entities of
the hospitality industry according to the criterion of territorial location are systematized. Specific
challenges and opportunities of personnel management in the hotel and restaurant business in war
conditions are described.

Keywords: hotel and restaurant business, hospitality industry, martial law, personnel, human
resource management, personnel management
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NMPIOPUTHICTb AHTUKPU30BOI EKOHOMIYHOI
NONITUKN HA OCHOBI IHHOBALIIMHO-
IHCTUTYLIMHUX 3MIH

B. A. KOCTUJIAHY
acnipaHm Kageopu eKoHOMIKU
HauioHanbHoe20 yHigepcumemy biopecypcie i npupodoKopucmysaHHs YkpaiHu
kostylanuvitalij@gmail.com

AHomauyia. [1oeOHaHHA 2106a1bHUX | OKANbHUX YUHHUKI8 HAOAE CyYacHili (iHaH-
C0B80-eKOHOMIYHIl Kpu3i cneyugiku. Memoto daHoi pobomu € 8Ka3amu HA HA2As1bHY
HeobxiOHicMb hopMy8aAHHA MOCAIO08HOI AHMUKPU3080i €KOHOMIYHOI MoAIMUKU, AKa
MOE 8paX08y8aMU /I0KAAbHI Ma 2106asbHIi Kpu308i ma pu3ukosi pakmopu.

Y cmammi po3enadaemsca enaue peanbHoi iHcmumyuioHanizayii Ha egekmue-
HiCMb eKoOHOMIYHOI nonimuKu. Lle 8Ka3ye Ha nepwoyep208e 3HAYEHHA IHCMUMyyio-
Hanizauji ekoHoMIiYHOI noaimuKu. Buxooums i3 2imomes, W0 CMeopeHHs e(heKmuHoi
AHMUKPU3080i eKOHOMIYHOI MoaimuKu nompebye npasuabHOi ma c80eYAcHoOI ideHmu-
ikauii npobsem ma KpU308020 NMPOUECY, BU3HAYEHHA HEeobXiOHUX 3ax00ie ma cmeo-
peHHsA nioxody 00 po3sumKy, AKUli Mae 6azysamuca Ha iIHHosayiliHo-iIHcmumyuyitiHomy
MOOesnB8aHHI.

AHMUKpPU308i 3aX00U, CPAMOBAHI HA MiK8IOaYito HACMiOKie KpUu3u ma noe'a3aHi 3
Heto npoyecu, 3a3HaoMeo 8rausy haKmopis, U0 8U3HAYAIOMb EKOHOMIYHY KpU3y, HA
epcoHasn mexHoA02iYHuX i hiHaHcosuX NiONPUEMCMS.

O0Hiero 3 06cmasuH, Aka pobums rnpeomem 00CAIOHEHHA aKmMyaabHUM, € OOMi-
HYBAHHA HE2amueHUX 8i02yKie npedcmasHukie 2pomadu wodo disnbHocmi depxas-
HUX CMPYKMyp, Wo 8UPAHAEMbLCA Y MO0AAbWUX HEBMIWHUX pe3yabmamax pobomu
npauieHuKie. [l 0epxasHUX 0p2aHie iMiOH< € 8aXUBOIO PYHKUIOHANLHOK ma cma-
mycHow uiHHicmto. Kpim mozo, uye iHOukamop pisHa 0ogipu ma mipa egpekmusHocmi
yrnpasniHcbKoi QifnbHOCMI, AKa 30ilicHIOEMbCA 8i0M08IOHO 00 pehopm y 0epHasHUX
ycmaHosax, ¢hikcyrouu cmyniHo 8idnogioHocmi Oili nNpauieHUKi8 8UMO2aM Ma OYiKy-
BAHHAM OKpeMUX COUiasnbHUX 2pyn i HAUIOHA/bHOI eKOHOMIKU. . Omxce, KomnemeHuyia
OHMUKPU308020 YNpasniHHA 6a2amo 8 YoMy 8U3HAYAE CMAsseHHs cycninbcmed 00
ypAaodosuie, & MAKOMX B8U3HAYAE CMYMiHb cripuliHaAmMmasa OisanbHoCcmMi npedcmasHuUKie
ypAOy ma npoapamicmie pecmpykmypu3sauii NoeOHAHHA 2106a16HUX | 1I0KAbHUX (haK-
mopie 0a€e cy4acHy (piHaHCOB0-EKOHOMIYHY crieyuikayito Kpu3su. 38epHysuiu yeazy Ha
Haz2asnbHy nompeby cmeopeHHs Mocai008HOI AHMUKPU3080i eKOHOMIYHOI MoaAiMuKu,
AKA MAE 8PAX08Y8AMU AIOKAAbHI Ma 21060bHI Kpu308i hakmopu. Baraugum acrek-
mom ensausy peasibHoi iHcmumyuioHani3auii Ha eghekmueHicMmb eKOHOMIKU 8 repuly
yepay € 3HQYeHHA iHcmumyuioHanizayii 8 cydyacHomy io2o po3ymiHHi. [ToHamms 8io-
Xo0umeo 3 2inomesu Npo me, W0 CMEOPEHHA e(heKmMUBHOI AHMUKPU3080i eKOHOMIYHOT
MoAiMUKU 8UMA2AE NPABUALHO20 | CBOEYACHE BUABAEHHSA MPobsem Kpu308020 npoye-
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lpiopumHicme aHMUKPU30807 eKOHOMIYHOI MOMIMUKU HO OCHOBI IHHOBAYiUHO-...

Cy, 8U3HAYeHHs HeobxiOHUX 3ax00ie ma cmeopeHHs Mioxody 00 pPo38UMKY, AKUU Mae
6a3ysamucs Ha iHHo8ayiliHo-iHCMumMyuyiliHomy MoOesnto8aHHI.

Knrouoei cnoea: aHMukpu3o8a eKoOHOMIYHA Moaimuka; iHHosayii; iHcmumymu;
EeKOHOMIYHe 3pOCMAHHA Ma PO38UMOK; nepexioHa eKoOHOMIKA.

Axmyanvnicme.

TenaeHwii JIOKAJbHOI Ta IIOOANb-
HOT ekoHOMikH y 2020 ta 2022 pokax
XapaKTePU3YIOThCS CIIOBLILHEHOIO, alle
DIMOOKOI pelieciero, Mo o0yMOBIIe-
Ha emnigeMioNOriyHO, E€KOHOMIYHOIO,
MOJITUYHOIO, COIIIATBHOIO Ta TEXHOIIO-
rYHOK cTar’anicro. Bech 3axiIHOEB-
pOTEHChKUH, a TaKoX IMiBHIYHOAMEPH-
KaHCHKHI PETiOH, BKJIIOYAIOUN KpaiHU
€Bponeiicekoro Coro3y ta CroxydeHi
mTatd AMEPHUKH, CXHJIbHI 10 T100alb-
HUX EKOHOMIUHHUX nedopmarlii, crpu-
YUHEHI (JIHAHCOBOKO Ta FeOMOTITHYHOIO
Kpu3ot0. [lommpeHHs BIUIMBY KpU3U
HaOupae 00epTiB B TE€OMETPHYHIH MPo-
rpecii, o B MEpIIy Yepry 3HaXOAHUTh
CBO€ BiTOOpa’KEHHS Ha PeaJbHOMY CEeK-
TOpi €KOHOMiKH. DYHKIIIOHYBaHHS B
CYYacHHX peajisiX 3MyIIye 3MiHIOBaTH
MOBEMIHKY SIK TOCHOAAPCHKUX Cy0’€K-
TiB, TaK 1 MIOOAJIBHUX KOOPJAWHATOPIB
PHUHKIB y BUIJISII JepxaB. Xo4 cydac-
Ha KpH3a BIJIPI3HSIETHCS BijJl KPU3H, IO
ctayack B 2008 poiii, a came, Ma€ MEHIII
pizkuit GAP, fioro Hacmigku, 6€3yMoB-
HO OyIyTh BBa)XKaTHCh HAWUTIPIIUMH 32
OCTaHHI TPUJLSITh POKIB.

Jl1st eKOHOMIK O1IBIIOCTI 3aXiTHMX
KamiTaliCTHYHUX KpaiH XapaKTepHOIO
PHUCOIO CTaya IMosiBa XapaKTCPHHUX PHC
MPUXOBAHOTO Heomibepanizmy, KoIu
Bce OIMbINMK IUIMB Ha CYIUIbHI il
IepKaBU 3IOIHCHIOEThCS B IHTEpecax
TpPaHCHAIIOHATBHUX KOPIIOpAIii, MI0
HE MOX€ HE CIPUYMHUTH IITHOOKI TIpo-
Oonemamu, aedopmariii Ta JUCIPOTIOP-
il eKOHOMIKH, SIKI IONIMOMIIACS 1 11e

OUTBIIE  YCKJIATHWINCH TI00aTbHOO
E€KOHOMIUHOK Kpu3oro. Ili Hacmigku €
pe3yibrataMi ITOMUJIKOBOI €KOHOMId-
HOT TOJIITHKH Ta BIJICYTHICTH TMOCIIi-
JIOBHOI cTparerii po3BuTKy. OOMexeHe
KOJIO 0Ci0, SIKi MPUIMaOTh EKOHOMIYHI
pIllICHHS TIOMITHKH, cepejl Oe3mpere-
JEHTHOTO JePKaBHOTO BTPyYaHHS 1
CIPUYHHSIOTH BIPOBADKEHHS i1el He-
onibepaizmy.

Ananiz ocmanuix 0ocnioncenv i
nyénixauiii.

BapTo BIAMITUTH, 1110 TOCITIPKEHHIO
AQHTUKPHU30BOI IMOJITUKU MPHUIIISETHCT
JIOCUTH 3HAYHA yBara 3 0OKy HayKOBIIIB
i mpaktukiB. Tak, CoboneBa I. kaHIH-
JaT eKOHOMIYHHMX HayK, JOIEHT, Xap-
KIBCHKHI HAI[lOHATBHUN YHIBEPCHUTET
Mickkoro rocromapctsa iMmeHi O.M. be-
KeTOBa y CBOIX MyOJiKallisiX aKIEHTY€E
yBary Ha HEOOXiIHOCTI PO3pOOKH aH-
THKPHU30BOT MOJIITUKA B CEPeIWHI M-
MPUEMCTB 3 METOI0 CTUMYILAIIT BHPOO-
HUYUX MPOIECiB Oe3 CYyTTEBOTO BILTUBY
30BHIIIHIX MaKPOECKOHOMIYHMX YHHHH-
KiB, HAIPHUKJIAJl, BAKOPHCTAHHS IHBEP-
CU(IKOBAHOTO IHBECTYBaHHS, B HaIps-
MU, 10 HE € CyMDKHUMH 3 OCHOBHOIO
IisuTeHICTIO mianpuemctsa [4]. Y cBoro
yepry, HaykoBelb Oinemko A., po3ris-
Jla€ 30BHIIIHI YAHHHUKH BIUIUBY Ha KPH-
30Bi IEpeayMOBH 3 OOKy IepiKaBHOTO
perynsatopa. Moro aocmimkeHHs po3-
DIsaae Aep>kKaBHI BaXKewi BIUIMBY Ha Cy-
YJacHUi Oi3HEC B KPH30BUX YMOBAX, IO
cknanuch mig dac maggemii COVID-19
y 2019-2021 pokax [6].
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B cBoro 4epry HayKoBII AHTOHIOK
H. Ta IlamoBanos 0., 3arocTpioioTh
yBary Ha €KOHOMIYHI CKJIaJIOBI Ha sKi
0OyJ10 3IifICHEHO BILIMB CYy4acHOI €KOHO-
MIYHOT KPHU3H Yepe3 aHasli3 TOKa3HHUKIB,
K1 XapaKTepHU3yIOTh CKOHOMIYHY CHTY-
ariro [5, 8].

OnmHak BaXXITUBY pPOJb BiAIrparoTh
po3po0IIeHi 3aXoaM AJs JKBigalii Ha-
CIIJIKIB KpU3W Ta PO3POOKH 3aXOiB,
II0 TIePEYIOTh IMOSIBI YCKJIAAHEHUX Ha-
CIIJIKIB KPU3H, YOMY 1 OyJIO IPUIIIEHO
HaANOINBINY yBary aHaJiTHKaMH 1 Hay-
KOBIISIMH, SIKI PO3IVISIATH 1 OLIHIOBAJIH
3 TPHOX OCHOBHHX TOYOK 30pY: EKOJO-
TiYHOT, EKOHOMIYHOT Ta corfiaibHol [1,
4,6,2,13,15,16].

Mema OocnidicenHns: PO3KPUTTS
PYHHIBHOCTI JIOTENEpIlIHbOT JeiHBeC-
TUIIHOI T2 aHTHIHCTUTYIIHHOI €KOHO-
MIYHOT TIOITUKH KaIiTaIiCTHYHUX Kpa-
iH, a TakO)k HEOOX1HICTh 3aCTOCYBaHHS
AHTUKPH30BOi E€KOHOMIYHOI ITOJITHKH,
IO 3aCHOBaHA Ha CIIPaBXHIX IHHOBa-
IHHO-THCTUTYIHHUX €JeMEHTaX.

Mamepianu ma memoou
00C1iONCeHHST.

OcHOBHUMH MeTonamHu i indopma-
LIHHOK OCHOBOKO JOCHIIKEHHS €: Ma-
Tepiany MepioguIHUX BHIAHb, MpaIli
HayKOBI[iB, IHTEPHET-KEPEIIa, CTaTHC-
THYHa iH(OpMalIlis, HayKoBa Ta METO-
Jau4Ha JgiTeparypa. JloCimKeHHs mpo-
BOJHIIOCH 13 3aCTOCYBaHHSAM HayKOBHX
METOiB OCHOBAHHMX Ha IiaJIEKTUYHO-
My METOAl Mi3HAaHHSA Ta 00’ €KTUBHHUX
3aKOHAaX PO3BUTKY €KOHOMIKH Ta iH-
CTPYMEHTIB aHTHKPHU30BOI IOJITHIII.
MeTonoJIOTIYHOX OCHOBOK) CTaTTi €
CHUCTEMHHUH MiAXiJ 10 PO3KPHUTTSA €KO-
HOMIYHOT CYTHOCTI (hOpMyBaHHs amna-
pary peryIroBaHHS KPH30BHX IIPOIIECIB
B AHTHUKPH30BIH MONITHIN MiANPUHEM-
CTBA.

Pesynvmamu 00cnioncenHs
ma ix 062080peHHA.

Bapro 3a3HauuTH CHCTEMHICTH TIO-
MHJIKOBUX METOIIB BEACHHS €KOHOMId-
HOI TOJITHUKH B yMOBax IiJBHIIECHOT
MIBAIKOCTI POCTY PHHKY, IO CIIPHYH-
HUJIO TOSIBY KPU30BHX YMOB (DYHKIIIO-
HYBaHHS CKOHOMIK PO3BHHEHHX KpaiH,
B TOMY YHMCJIi BIZICYTHICTb BiANparboBa-
HOTO MEXaHi3My BEICHHS aHTHKpPHU30-
BOT €KOHOMIYHOT MOJIITHKH.

Ha 0ocHOBiI €KOHOMIYHOTO PO3BHTKY
KamiTaJIICTHYHUX KpaiH TMOCTidHA po3-
ODKHICTH MK PUTOPUKOIO PO TUTIOpa-
JICTHYHI THCTUTYIIHHI 3MIHU Ta MOHIC-
TUYHICTh peaizaliiX HeosibepatbHuX
PELENTIB MAKPOCKOHOMIYHOT MOTITHKH
NpPU3BENIO 10 JOBIOTPHBAJOl JecTa-
Oumizamii eKOHOMIYHHMX CHCTEM 4Yepes
Ne3IHBECTYBaHHS Ta IIEPEIMBAHHS I10-
3UTHBHUX €(DEKTIB y BUTpaATax 3aMicCTh
BUPOOHUIITBA.

IHcTUTYNINHI  1HHOBAIT B Yaci,
CTPYKTYPI, SKOCTI, KIJTBKOCTI 1 (PyHKITI-
OHAJBHOCTI TIPUBEJIO JO PO3PHBY MiX
O(QIIIifHO BCTAHOBJICHUMH CKOHOMIYHI
IHCTUTYTaMH, 30BHIITHHOEKOHOMIYHOO
MOJITHKOK Ta CKOHOMIYHOIO IMOBEIiH-
KOO Ha ITIPAKTHUII, IO CTAJO NAICKAM
BiZ craHmapTHuX HOpM. Crpareriune
3HAUCHHsI MPAaKTHYHOTO 1HCTHUTYHIHHOT
IHHOBAIlIi ITHOPYIOTHCS, IO 3MEHIIYE
iX TPIOPHUTETHY PONb B aHTHKPH30BIii
[IOJIITUL.

CyTT€BO 3MEHIIICHUH 1HIUBIAyaTi3M
KOMITaHi# JTy’Ke IIBUIKO CTAaB OCHOBOIO
(hopMaJIbHOTO THCTUTYIIHHOTO MOHI3MY
SIK TEOPETHYHOI Ta ieONOTI9HOI OCHO-
BU HeoTiOepaibHOT €KOHOMIYHOT MOJIi-
THUKH.

ITomymicTchKi TEHACHIIH KOMITEHCY-
BN TPUMITHUBIZM MOHOIONICTHYHHX
Tediif, MO CYNPOBOMKYETHCS CKOPO-
YEeHHSM IHCTUTYIIIH, EKOHOMIYHHX CBO-
0071 1 310pOBOI PUHKOBOT KOHKYPEHIIIT.
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OnMH 3 MOKa3HUKIB HEYCIINIHOCTI Ka-
MTATICTHYHOT E€KOHOMIYHOI IOJIITHKH
B 3aXiJIHAX pErioHax Moxke OyTH BHCO-
KHid pIBEHb CHCTEMHUX, MOJIITHYHUX Ta
CKOHOMIYHHMX PH3HKIB, sSKI HalKparie
ITFOCTPYIOTBCS BUCOKHUMH BiJICOTKOBH-
MU CTaBKaMH, 00CPEKHICTIO THO3EMHUX
IHBECTOPIB 1 HAJA3BUYAHO BHUCOKHUMH
[iHAMH TPOMHUCIIOBOTO MalHa.

Teopetnunuii miaxig nepenbadae
JIepKaBHE PEryJIIOBaHHS 3aX0]1iB €KOHO-
MIYHOI ITOJIITHKH B IIJIOMY. SKIII0 OpaTu
B yBary BHUIaJIKU HEe(PCKTUBHOCTI PUH-
KOBOTO PETyJIIOBaHHS, KOJIM €KOHOMiY-
HE 3POCTaHHS € CTIMKMM EKOHOMIYHHM
PO3BUTOK 3HAXOIMTHCS MiJl 3arpo3oio.
OCKIJIbKM TaKOro THIY BTPYYaHHS He
OyJ10 32 OCTaHHE JACCIATUIITTSA PO3BHHY-
toi It iHIYyCTpii, CKOHOMIUHY MOJIITHKY
HE MO)KHA Ha3BaTH KPH30BOK TMOJITH-
KOIO.

3 iHII0r0 OOKY, MPAKTUYHHUNA TiAXij
MOKa3y€e YCKJIAJHEHHS EKOHOMIYHUX
npo0JieM, epo3ir0 JIepPKaBHOI BIIACHO-
CTi, pi3Ke COLIaJbHOTO PO3IIAPYBaHHS,
BHCOKHI piBeHb 0€3p00ITTS Ta (IKTHUB-
HOT 3aiHITOCTI, PO3KBIT YOPHUH 1 CIpO-
IO PHHKY, JIEerpaallito TOPriBii Ta Mpo-
MMCJIOBOCTI TOIIIO.

J1o CBITOBOT €KOHOMIYHOI KPH3H, 1110
ctayach B 2020 pori Ta 3Ha#IIIa CBOE
npogorkeHHsT B 2022 polli eKOHOMiY-
Ha TOJIITHKA Majla MEHIIE PO3BUHYTHX
(hopM EKOHOMIYHOT TOTIOMOTH, TIPSIMHUX
IHO3EMHHMX  IHBECTHIIIH, CTBOPCHHS
YMOB JIJIsl €BPOATIAHTUYHOT IHTErpariii i
JUUIST 30BHINTHLOEKOHOMIYHHMX BIJHOCHH,
B SKHX JOMiHyBaja IMIOPTHA CKJIa0-
Ba. OJIHaK B yMOBax MOCT MaHIEMIYHUX
yMOBax Taki (pOpMH MOYAITH 3’ SIBISATHCH
Ta HAOWpaTH MAaCOBOTO TIONIMPEHHS
cepell PO3BHHYTHX KpaiH 3axiJHOTO
cBiTy. [lomonanHs KpU3H 3aJIeKUTh Bij
MPaBWJILHOTO BHOOPY aHTHKPU30BUX
3aXO/iB IO HANpsiMy BIUIMBAIOTh Ha
noramieHds 11 HachigkiB. EKoHOMIY-

Ha TOJIITHKAa Mae OyTH CIpsIMOBaHa Ha
MMOJ0JaHHA OOMEXEHL EKOHOMIYHOIO
3pOCTaHHS Ta PO3BUTKY.

OjHak, BapTO 3a3HAYMTH HEMOXK-
JIUBICTh BCTAHOBJICHHS YHi()iKOBaHO-
ro TepeiKy 3aXo[iB aHTHKPH30BOTO
BpETYJIIOBaHHS, 3 METOK IMOJAIbIIOT
JIKBIIAIT HACHIJKIB KPU3HM Yepe3 Bill-
MIHHICTh BHYTPIIIHIX Ta 30BHIIIHIX
CKJIaJIOBUX KpaiH, 10 3HAXOIATHCS Ha
PI3HUX PIBHAX IOCSTHYTOTO €KOHOMiY-
HOTO PO3BHUTKY, MAlOTh Pi3HI MPOBIIHI
C€KOHOMIYHI ramy3i, OKa3HHKH, a BiJ-
MOBIJIHO W Pi3HI HACTIJIKA Ta PU3HUKH
KPHU30BHX YMOB OKpPEMOi EKOHOMIKH.
BinmoBinHO paliioHanibHa aHTHKPH30Ba
€KOHOMIYHA IMOJIITHKA TTOBUHHA 0a3yBa-
THCS Ha IPUHIUTIAX:

—  TIOCJIIOBHA CTPATETIsl PO3BUTKY;

—  3aificHEHHS 3ano0KHUKIB Bifg
KpH3H, SIKI BPaXOBYIOTh IMOMEPEIHI TO-
MWJIKA Ta BUTPUMYIOTH SKOHOMIYHI Ta
colliaJbHI BAMOTH OKPEMO B3SITOT KpaiHH
3 ypaxyBaHHSIM 0OMEXeHb Ta 000B’3KiB
SIK BCEPE/IMHI TaK 1 30BHI KpaiHu;

- 301HCHEHHS MaKCUMaJIbHOT
MIATPUMKH [IMBUTI3AIIHHUX 1HHOBAIIIH
y cepi TEXHIKY;

—  OpraHizailisi MeXaHi3My pery-
JIFOBAaHHSI TOJIITHYHUX €KOHOMIYHUX Ta
COLlaJIbHAX BIJIHOCHH;

—  BCTQHOBJICHHS pH4YariB OMIAJ-
JIMBOTO Ta pPalliOHAIBHOTO PO3MOILTY
pecypcis;

—  MOJEpHI3allis JepKABHOTO pe-
T'YJIFOBaHHS, SIK OCHOBHA 1HCTHUTYIlifiHA
IHHOBALIIS;

—  BIPOBa/DKEHHS CTparerii po3-
BHUTKY JIIFOJICBKHX PecypciB, 3MiHa CIO-
co0y 1X MHUCIICHHSI Ta TIOBEIHKH.

IHcTuTymiiiHi  iHHOBAIT Tepeabava-
FOTh IMBLTI3aIliiHI HOPMH, PO3MIIICHHS
CKOHOMIYHOT MOBE/IIHKU. A came peaic-
THYHI, MOPAJIBbHI, JIFOJICHKI TA IHCTHTYIIIO-
HaJTI30BaHi paMKH, CTBOPEHHSI KOHKYPEH-
TOCHIPOMOYKHOT EKOHOMIYHOI TIOJIITHKH,
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sIKa YeCHO, a He PUTOPUYHO CIIPUSTHME
3[I0POBIi PUHKOBIN KOHKYpeHIIiT Ta Oy/e
BPaxOBYBaTH 3aJaHi O0'€KTHBHI paM-
KA PO3BHUTKY Ta YHCJICHHI OOMEXEHHS
puHKy. Bee 1ie Mae OymyBatuch 0e3 Mi-
(hororii, i7eos0rii, JOrMaTHU3My Ta 1HTe-
peciB 3nopxuBaHHA. CBOOOIA BHOOPY 1
BUTBHHI PUHOK X0 1 MPUTAMAaHHI PUHKY
B 2022 porii, ajie B OLTBIIOCTI MEXi MO-
paTbHUX KPUTEPIiB, BiANOBIIAILHOCTI
JICP)KaBH, PAIliOHAILHOT MOBEIIHKH, iH-
CTUTYIIIMHUX CTaHJAPTIB, 3aXHIICHOCTI
Ta YITKO BH3HAYECHOCTI TPaB BIACHOCTI
MAarOTh HEJONIKUA 3 00Ky MIKHAPOIHOTO
npaBa, Ta HOro CITiTyBaHHSI.

Tomy nuine THCTUTYLIHHI 1HHOBAIIIT
MOXYTh AKTHBI3yBaTH BIJICYTHIH KOH-
TPOJIb Ta IHCTUTYIIHHI MEXaHi3MH, sKi
BCTaHOBIATH €(DEKTHBHICTH ITPaBa, €KO-
HOMIYHI CBOOO/IM Ta €(PEKTHBHI 1HCTPY-
MEHTH €KOHOMIYHOI IOJITHKH.

3a3BUyaii  TPOBIJHI  EKOHOMICTH
BBOKAIOTh MPOOJICMHUMH  JIISTHKAMH
CKOHOMIKM caMe TOKa3HHWKW 1HQISII,
BBII, 6e3po0iTTs, 30BHIIIHI 3000B’sI3aH-
Hs, Tomo. OQHAK Taki MOKa3HUKH, HE €
npobnemoro. Ile nwuime HaciIOK HEKo-
PEKTHOTO Ta TIOMHUIIKOBOTO BEJEHHS EKO-
HOMIYHOT TIOJIITHKK Ta BiJICYTHICTb PO3-

BUTKY 1HHOBAI[IHHO-IHCTUTYIIIHUX 3MiH.

B mepion 3 2009 poky (mepiox oc-
TaHHbOi Kpu3H) 1o 2020 pik (moyartok
HOBOI TEXHOJOTIYHOX KpH3HM) EKOHO-
MIKH 3aXOAy TEPEKHIN TUHAMIYHHUHA
Ta CTPIMKO POCTYyYHH PO3BUTOK, IIO
3HAUIUIO BiTOOpa)KEHHsI SIK B 3BUYHHX
E€KOHOMIYHMX ITOKa3HMKaX, TaK 1 B 3MiHI
KariTaizamii (pOHIOBUX PUHKIB, SIKi Ha-
MpsSIMY BiJJOOpaXKarTh CTPIMKICTh pOC-
Ty E€KOHOMIKH.

Jluie 3a ocTaHHI IeCATh POKIB CBi-
TOB1 TpaHCHAIIOHAIBHI KOMIIaHii, a Bij-
MIOBiJTHO i EKOHOMIKH B SIKHX BOHH PO3-
TalloBaHi Mmokasajiu pieHb Profitability
B 301,2%. Taky cTpiMKy IMHAMIKy 3BH-
YaifHO BBa)KAIOTh TIO3UTHBHOK0. AJle 1Ie
XHOHE TBEPDKEHHS, aJKE 32 HAsIBHICTIO
TakuX TeMmiB, a came 30 % B pik iHCTH-
TyIii Ta YIpaBIiHCBKIN amapar 3 pery-
JFOIOYMMH 1 TIPAaBOBUMH OpTaHAMH HE
BCTHTAIOTh HAJIAINTYBaTH PETYIIOK0Ui
BaXKeJl 710 PUHKOBHMX 3MiH, 110 BUKJIH-
Ka€ JIUCIPOIIOPIIIO B PO3BUTKY, a 5K Ha-
CIIIIOK T10Ba HOBOI OUIBII BIUIMBOBOI
SK Ha Cy0’ €KTH TOCIIOIApPIOBaHHS TaK i
BIIIJIOMY Ha €KOHOMIKH, KPU3H.

Tox y 2022 pori Takuid CTPIMKHIA
C€KOHOMIYHHI Ta TEXHOJOTIYHUN «OyM»

O Profitability
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Puc. 1. ExoHomiuHe 3pocTaHHA 3aXiIHOI0 PUHKY 32 MOKA3ZHUKOM
Profitability 2009 — 2020 pp.

JIxepeno: po3paxoBaHO aBTOPOM
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Ha OCHOBI BIpTyaJsi3aIlii OKpeMHX CeK-
TOPIB €KOHOMIKH (PHHKY HEpPYXOMOCTI,
OaHKIBCHKOT Ta (piHaHCOBOI chepH, che-
Pl IPOMUCIIOBOCTI, OXOPOHHU 3[0POB’S,
CIIOKUBYOTO CEKTOPY, Ta CEKTOPY CH-
POBUHHHX MatepialliB, €HEPreTHIHOTO
CEKTOpY) CHPUYMHHB IIEPEXill EKOHO-
MIKHM BiJI HEBIIXHJIBLHOTO POCTYYOi [0
LUKy TIHOOKOT perecii.

[lepion mepeximHOro cmamy O3Ha-
MEHYBAaBCS PO3PUBOM  EKOHOMIUHHX
CTPYKTYp 1HPPACTPYKTYpPH Ta afanTtarii
JI0 pi3HUX BHJIB (DiHAHCYBaHHS OKpe-
MUX TaIy3eil eKOHOMIKH.

BaxmiBUM aclieKTOM IICEBIOCKOHO-
MIYHOTO OyMy CTajlo BEJIMYE3Ha Kilib-
KICTh NIPSMHUX 1HO3EMHHUX 1HBECTHIIIN Ta
IHBECTHIIIN BiJl KPYITHUX I'PABIiB TAKUX
sik Mutual funds, a Ta Ge3mocepeHbOro
BJIMBAHHS KOIITIB 3 00Ky nepxas. On-
HaK, KOHIIEHTPAIlisi OCHOBHOTO KaIliTaIy
poxoria B (HiHAHCOBOMY Ta TEXHOJIO-
TIYHOMY CEKTOpax, TOMY OCHOBHA Kalli-
Taji3allis PUHKY TPHUIaIae caMme Ha Iii
cekTopu. B To#t camuii yac iHBeCTHINT Y
BUPOOHHUIITBO OYJIM MiHIMAJIBHUMHU 1 HE
CTHMYITIOBAIT PO3BHUTOK cekropy. Lleit
acrieKT OyB TIOMIJIKOBUM, apKe 3 TIPHH-
LUITIB €KOHOMIYHOI TEOpii OJJHUM 3 TIep-
[IMX CEKTOPIB, MO TOYMHAIOTH BiIHOB-
JICHHSI €KOHOMIKH ITiJ] 4YaC €KOHOMIYHUX
KpH3 € caMe 1HAyCTPIaIbHUI CEKTOP.

Tako)k BaXIMBUMH  MPUYAHAMHA
CIIPUYUHEHHS KPU3H CTAIO:

—  BIJICYTHICTh PO3BUTKY IHCTHUTY-
LIHOTO CepeOBHINA;

—  BIJICYTHICTbh SKICHOTO IOJIaTKO-
Boro BperymroBanHs [T cexTopy Ta cek-
TOPY KOMYHIKAIlIHHUX TIOCTYT;

—  TACHUBHICTH 1 HE BUOIPKOBICTh
IHHOBAI[IHHOTO anapary;

SKIo  po3mIsAaTH Il TOTOYHOT
CKOHOMIYHOI TONITUKH PO3BHHEHHX
KpaiH depe3 MpHu3My iHTerpamiii B €B-
porneiicbkkoMmy Coro3i MH MOXKEMO IT0-
MITHTH Habarato OUTBII IHCTUTYIIHHI

JICIIPOTIOPIIiT, Hi’K B3a€MOIOTIOBHEHHS
Ta KOHBEpreHiii. ToMy €Bpo sIK MPOBij-
Ha Bayora y 2022 poii cTajia 3aHajaTo
CJTA0KOK M0 BIJHOIICHHIO JIO KYypCy
norapy i 3aiimMae koedinieHt 0,97 eBpo/
Jomap.

Brmue  mro0anbHOT  KpU3H  JTyKe
IIBHIKO TPOACMOHCTPYBaB  1ITFO30p-
HICTh CKOHOMIYHOTO 3POCTAaHHS €KOHO-
MIKH BChoro €Bporeiicskoro Cor3y Ha
OCHOBI HEIOCITOBHOI EKOHOMIYHOT I10-
JITUKA. BignoBiAHO HEMOXKIMUBO T'OBO-
PHUTHU PO PO3BUTOK EKOHOMIKH OCKiJb-
KM CTPYKTYPHI Ta THCTUTYIIHHI 3MiHH
OyJ¥ HE3HAaYHMMH Ta Malld He Tpio-
PHUTETHI CIIPSIMYBaHHSI, sIKi TN JIAIIC
KOPOTKOTEPMIHOBHH e(peKT sl eKOHO-
MIYHOTO 3pOCTaHHsI, ajle¢ B MaiOyTHHO-
My CIPUYMHSIOTH HAHOLIBII TPYAHOII
IUTSL BUXOIY 3 KPH30BHX YMOB.

B mepmomy kBapram 2020 poky
BIUIMBY Ha 3BHYHUHN PO3BUTOK EKOHOMIK
ceity mangemii COVID-19, exoHOMikH
3a3HAIN CePHO3HHUX (PYHIAMECHTAIBHIX
3MiH B CBITOBiM €KOHOMILli:

—  3HIKCHHS 1HJIEKCY JIJOBOT aK-
TUBHOCTI Ha 35,5%, 110 CIPUYUHHIO
TOTaJIbHUN 1eDIIUT OIOIKETIB B €KOHO-
MiKax CBITY Ta sIK HacIiJ0K picT 6e3po-
OITTS;

—  OesmnepepBHUMA IPYK IPOIIOBOI
MacH B riepion 3 2020 mo 2022 pokw, 1o
CHPUYHMHUIIO pi3Ke MiIBUIICHHS 1H(IIS-
IHHOTO BIUTUBY

—  OigBUILEHHS BIJICOTKOBUX
CTaBOK, SIK 3aci0 3MEHINEHHS BILIH-
By 1H(QJIALIT, OMHAK B TOW caMuid yac i
YCKIIQIHCHHS KPSIUTYBAHHS TSI MAJIO-
TO Ta CepeIHbOTO Oi3HECY, IO 3HOBY XK
TaKH BIUTMBAE HA 1HJCKC AIJIOBOT aKTHB-
HOCTI 3HIKYFOUH ii O1TbIIIE;

—  30iJbIIEHHS 30BHIIIHIX OOpTiB
€KOHOMIK CBITY, 3MEHIIICHHS TOCTIHHUX
a00 4eproBux IOXOJIB Ta IOSBY iCTOT-
HUX BHUKPHBICHb OallaHCy OFOIKETIB
CBITOBHX €KOHOMIK;
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—  CKOpOYEHHs Oip»KOBOro 000po-
Ty npubim3Ho Ha 10 Mipa. monapis 3a
2020 pik, K HACIIIOK MaJiHHSI OipXKO-
BMX 1HJIEKCIB;

BpaxoBytoun Han3BHYaliHY HEBU-
3HAYEHICTh OO0 TPUBAJIOCTI Ta IH-
TEHCUBHOCTI KpH3U B Taly3i OXOpO-
HHU 3I0pOB’sl, MOCTIDKECHHIO MiIJIsTae
aJIFTEPHATHBHI, OLIbII HECIPHUSITINBI
crenapii. OJHUM 3 TaKuX CIICHApIiB €
OipIIa TPUBATICTH CTPUMYBAHHS, IO-
ripmeHHs (piHAHCOBHX YMOB 1 TOAaJIb-
IIMX 3PHUBIB IIO0ATBHUX JIAHIFOXKKIB
MOCTABOK. Y TaKHWX BHIIAJKAaX CBITOBHH
BBII Bnaze e Oinbiie: gonatkosi 3%
y 2022 pori ta Ha 8% B 2023 porii, mo-
PIBHSIHO 3 HalIMM 0a30BUM CIICHApIEM
IILOTO POKY.

BaxmuBuM crae aHami3 3araibHHX
MOMITHYHUX JiH MMl 4ac eKCTPEeHOT 3y-
MIHKH €KOHOMIKH, a caMe MacliTa0Ha,
CBO€YACHA Ta I[iJIecripsIMOBaHa (pickaib-
Ha, TPOLIOBO-KPEAWTHA Ta (piHAHCOBA
MOJIITHKA, SIKY BXE BKWJINA Oararo moJi-
THKIB, BKIIIOYAIOYH KPEIUTHI TapaHTii,
MEXaHI3MHU JIKBITHOCTI, BiICTPOYCHHS
KPEIOWTIB, PpO3IIMPEHE CTPaxyBaHHS
Ha BHMAJOK OE3pOoOITTS, IiABHIICHI
BUIUIATH Ta IOHATKOBI IJIBTH, CTaJIN
MOPSITYHKOM UL JOMOTOCIIOAAPCTB 1
mianpuemctB. Ll migTpuMka moBHHHA
TPHUBATH MPOTATOM YCHOTO €TaIy CTPH-
MYyBaHHsS, 1100 3BECTH JIO MIHIMyMY
HACTIJKHY, SKi BUHUKHYJIH Yepe3 HHU3b-
Ki IHBECTHIIIT Ta BTPATy POOOYHX MiCIlb
1T 9ac bOTO CEPHO3HOTO CIaTy.

Ocobucty yBary Tpeba NpHIUTUTH
TUTAaHYBaHHIO BiJHOBJICHHS CKOHOMIKH.
ToMmy, TpWUIHMHEHHS 3aXONiB CTPUMY-
BaHHS, Nependavae IMBUAKHNA MEpexil
IO TIATPUMKH TIOTHTY, CTUMYJIIOBAHHS
HaiiMy (ipM 1 BiJTHOBJIECHHs OajaHCIB Yy
MPUBATHOMY Ta Jep)KaBHOMY CEKTOpaXx,
o0 CHpHUATH BiTHOBICHHIO. Dickaib-
HE CTHMYJIIOBaHHS, CKOOPIMHOBAaHE
MIX KpaiHaMH, 10 MaroTh (iCKaTbHUIA

MPOCTIp, 30UTBIINTE KOPUCTh IS BCIiX
eKOHOMIK. Moparopiii Ha BUIUIaTy GOp-
Ty Ta pecTpyKTypH3aliro Oopry mae
MPOJOBKUTHCH Ha €Talll BiTHOBICHHS.

BararocTopoHHe  CriBpOOITHUIITBO
Ma€ >KUTTEBO BAKIMBE 3HAYCHHS IS
LIBUIKOCTI ITIOOAJILHOTO BiJHOBJICHHS.
{00 migTpuMaTH HEOOXiTHI BUTpPATH
B KpaiHaX, III0 PO3BHUBAIOTHCS, TBOCTO-
POHHI KPETUTOpU Ta MIKHApOIHI (¢i-
HAHCOBI YCTaHOBM TOBWHHI HAJaBaTh
mibroBe (piHAHCYBaHHS, TPAHTH Ta TO-
JICTIIIeHHsT OOpriB. AKTHBAIlis Ta BCTa-
HOBJICHHSI CBOI-JTIHIH MK OCHOBHUMH
[CHTPAJbHAUMHI OaHKaMH OIIOMOIJIO
3MEHIIUTH JCe(IIUT MIKHAPOTHOI JiK-
BiJfHOCTI. TakoX HEOOXIJTHUM CTa€ po3-
NIUpeHHsT (iHAHCYBaHHS JUIs OLIBIIOT
KUTbKOCTI ekoHOMiK. CydyacHe BeICHHS
PHHKOBOI €KOHOMIKH Ja€ TaKi peryssTo-
PH, OTHAK TOJIOBHOIO 3aMIOPYKOIO YCIIXY
il poOOTH € 00’€HaHHS 3yCHIIb PO3BH-
HEHUX KpalH Ta KpaiH II0 PO3BHBAIOTH-
cs1. Takuii MexaHi3M MOXKE TapaHTyBa-
TH, BIJICYTHICTh Jerio0aiizaliii, amke
i 9ac BiTHOBJICHHS TaKH{ PU3UK IIPH-
CYTHIH, II0 B CBOIO Yepry IMpHBEne IO
3HAYHOTO 3HIKCHHSI IPOAYKTUBHOCTI.

Cranom Ha 2022 pik, MDXHAPOIHHIA
BATIOTHHUN (DOHJT PO3TOPHYB KPEAUTHUN
nmoTeHIlian y 1 TpUIbHOH A0NapiB JUist
MIATPUMKH BPA3UBUX KpaiH, Y TOMY
YHCII NUITXOM IMIBUAKOTO BUILIATH SKC-
TpeHoro (iHaHCYBaHHS Ta MOJETTICHHS
OOproBoro 00CIyroByBaHHs HaiOiTHI-
NIMX KpaiH-wieHi. Takui miaxia MycuTh
OyTH 3aCTOCOBaHUM TaKOXK 1 B OQIIiii-
HUX JIBOCTOPOHHIX KPEAUTOPIB.

3a IporHO3aMH MPOBITHIX aHATITH-
kiB y 2020 potii, OKpiM KPHU3U OXOPOHH
3[0pPOB’sI CTAJaCh TEXHOJIOTIYHA KPH3a.
BBaxanocs, o TEXHOJIOT1YHHNA CEKTOP
HE MO)KE BIIOPATUCH i3 TIPOOIEMaMH Ta
MaIIHHAM, ajpKe WOro Bara 3a mepioj
3 2009 mo 2020 pik 30iAbIIKIACE IO
31,64%, a e 1089,1% pocty camoro
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CEKTOpY, IIO O3HAYaJI0 HAJJTUIIKOBE
BJIIMBAHHS KOIITIB, SIKi OYIyTh BUITyYCHO
B MOMEHT aiHHs. OCHOBHHMH YHHHH-
KaM¥ [UIsl CTBOPSHHSI TAKOTO BHCHOBKY
CTAJIO CTPIMKHH PICT Ta KamiTamizamis
came TEXHOJIOTIYHOTO CeKTOopy (pHc. 2).
OpHak, Kpu3a OXOPOHH 3/10pOB’S
BHECIIa CBOT KOPEKTUBH, aJ[)KE BECh TEX-
HOJIOTIYHHH CEKTOpP 3MIT alalTyBaTHCh
JIO peatiii i mepeHic BUPOOHHUYI MOTYK-
HOCTI Ha BiJJaJIeHE CTUMYJTFOBAHHSI I10-
muty. Croromni B 2022 pori, TOTOYHY
KpH3y MOXKHa HA3BaTU EHEPTEeTHYHOIO
KpH30l0, aJDKe came I CEeKTOp CTaB
HAHOUIBII Bpa3jIMBHM, dYepe3 BiJICYT-
HICTh TIOCTaBOK, HAJMIipy BHTpPAaTy KO-
ITIB Ha 30epiraHHs TaJiiBa, JKOPCTKE
0oOMeXeHHST BUJIOOYTKY, a TaKOX BiJ-
CYTHICTb ITOTTUTY HA CHEPTOPECYPCH.
Tum gacoMm CBITOBa €KOHOMIK CTH-
Ka€eTbCsl 3 HAJI3BUYANHHOIO HEBH3HAYE-
HicTio. BimmopimHo 10 MacmTaly Ta
IIBUIKOCTI KpHW3H, pearyBaHHS BHY-
TPIIIHBOT Ta MIDKHAPOTHOI TOJITHKH
Mae OyTH MacIITaOHWM, IIBHIKO PO3-
TOPHYTHUM 1 INBUJAKO IIE€PEHAIATrOIKe-
HUM Y Mipy HaIXOIPKCHHS HOBUX JJAHUX.
3a yMOBHU BUTPUMKH 3a3HAYCHUX pe-
TYJISIIAHAX HOPM, CBITOBI C€KOHOMIKH
MalOTh MOXKJIMBICTh YHHKHYTH IIUPO-
KOMAcCIITaOHI OaHKpyTCTBA KOMIIaHIH,

1200,0%
1000,0%
800,0%
600,0%
400,0%

200,0%

TpPUBAJy BTpaTy poOOYMX MicCIh 1 3a-
TallbHOCUCTEMHY (DiHAHCOBY HAIIPyTY.
TakuM YHMHOM 13 BKJIFOYEHHSM BCiX pe-
TYISITOPIB Ta iX e€PEeKTUBHY periaMeH-
TaIlif0, CBITOBAa KPH3a Ma€ MOXKIIHBICTh
OTpPUMATH MIBUAKE BHIHOBICHHS, IO
nmoyHeTbest Bxke y 2024 1 oTpuMaHHS 110
5,8 BiJICOTKA POCTY 3a PiK.

OnHak BijHOBICHHS y 2024 pori €
JUIIE YAaCTKOBHUM, OCKIJIBKH IPOTHO-
3YETBCSA, IO PIBCHb EKOHOMIYHOT aK-
THUBHOCTI 3aJIUIIATUMETHCSI HIKIAM 32
piBeHb, SIKUH TporHo3yBaBcs Ha 2020-
2022 poku. CyKyIiHI BTpaTH CBITOBOTO
BBIT y 2020 i 2021 pokax Bin maHje-
MIYHOI KpPH3H CTAHOBJAT OJU3BKO 9
TPWILHOHIB JIONapiB, Mo OUIbIIE, HIXK
cyMapHi ekoHoMiku Smownii Ta Himeu-
YHHU.

CporojiHi 6araro KpaiH CTHKAIOThCS
3 KIJTBKOMa KPH3aMH — KPU300 0XOpO-
HU 3710pOB’s, (PIHAHCOBOIO KPH30K0 Ta
00BaJIOM I[iH Ha CHPOBHUHHI TOBapH, sKi
B3a€EMOJIIOTh CKJIAJHHMHU CIOCOOAMH.
[omitnkn HamaoTh Oe3npeIeICHTHY
MIATPUMKY ITOMOTOCIIONAPCTBAM, KOM-
MaHisM 1 (IHAHCOBUM pHHKaM, i, Xo4a
e Ma€e BUPINIaJbHE 3HAYCHHS IS Mill-
HOTO BiJHOBJICHHS, ICHY€ 3HaYHA HEBH-
3HAUEHICTh MIONO TOTO, SIK BUIIISAATH-
M€ CKOHOMIYHMHU JIaHAMAPT, KOJIU CBIT

0,0%

2008 2009
e (DiHAHCOBHIT CEKTOP
s CEKTOP OXOPOHHM 3710POB'st

Enepreruunnii cexrop

CeKkTOp HEpYXOMOCTi

2010 2011 2012 2013
e TEXHOJOTIUHHIT CEKTOP
Komynanbhuii cektop

ITpomucnosuii cekrop

2014 2015 2016 2017 2018 2019 2020
e CHPOBHHHMIT CEKTOP
Cekrop ToBapiB pockoIi

CexTop TOBapiB MIHPOKOTO BIKUTKY

Puc. 2. lunamika pocTy ceKTOpPiB eKOHOMiKH 3axigHoro punky 2009 — 2020 pp.
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TIOYHE BUXOJHUTHU 3 €KOHOMIYHOI KPH3H.

Crporomni, 3 omsaay Ha 2020 pik,
KOJIM po3rouajiach Kpusa CBiToBa (¢i-
HAHCOBA Kpu3a JUIs OLIBIIOCTI KpaiH
CBITYy AWHAMiKa [I00aIBHOTO 3pOCTaH-
Hs CKJIAJIO Bix’e€MHe 3HaueHHS 10 -3%.
Xou Take i1 3HAYEHHS € HE CYTTEBUM 3
oMy Ha €KOHOMIYHY TEOPI0 HACII[I-
KM Takoi Kpu3u OyIyTh HE BCTUTATU 3a
OasucoM. OnHAK HABITH TaKe 3HUKCH-
HSI, IO CKJIAJIO 6,3 BiICOTKOBUX ITyHKTH
B KIHI[I POKY MOpiBHSHO 3 ciydeM 2020
POKY € CYTTEBUM 3HIKECHHSIM 33 KOPOT-
kuid TepMiH. Ile dikcye moTOUHY KpU3y
SK HaHripmorw pereciero 3 vaciB Be-
JIMKOT Jlenpecii Ta Habararo TipIiow 3a
CBITOBY (DIHAHCOBY KpH3Yy.

Pusnku 3HIDKEHHS! TIPOTHO3IB 3aJIH-
IAI0THCST BUCOKUMH, TOJII SIK MO THYHI
KOMITPOMICH IS ITOJJOTaHHSI KPU3HU Bap-
TOCTI KUTTA CTAJXd OUIBII CKIIAAHUMH.
Pusuk HempaBWIIBHOT —KaniOpyBaHHS
MOHETapHO1, (ickaibHOI YK (DiHaAH-
COBOI TOJITHKH PI3KO 3pic Ha TJi BH-
COKOi HEBH3HAUCHOCTI Ta 3pOCTAr0vol
KPUXKOCTi. A BpPaXOBYFOUYH BiJICYTHICTb
PEryIsITOpiB B YMOBaxX HHU3BKHX BiJICO-
TKOBUX CTaBOK, IO JO3BOJIIFOTH 3MEH-
IIyBaTH iHQOIAILIIO, BUX1J 3 TAKOT KPH3H
OyJie CynpOBOIKYBAaTHCH CKIIATHOIO CH-
TyaIli€r0 CBITOBOI JIIJIOBOT aKTUBHOCTI, &
B JESKHAX KpaiHaxX II100aIbHOI0 MPOIo-
BOJIBYOIO KPH30I0 Ta TOJIOIOM.

I'moGanpHi (HiHAHCOBI YMOBH MO-
JKYTh TOTIPIIUTHCS, a JOJap IMPOIOB-
JKUTh 3MIIHIOBATHCS, SKIIO Ha (hiHAH-
COBUX PHHKAX CITaJJaxHe XBHIIIOBaHH,
IO TMiJIITOBXHE I1HBECTOPIB J0 Oe3-
MEYHUX aKTUBIB. lle 3HaYHO MOCHIHUTH
IHGIAMIAHUE THCK 1 (DiHAHCOBY HecTa-
OUTBHICTH B PEIITI CBITY, OCOOJUBO Ha
PHHKaX, [0 PO3BHBAIOTHCS, i B KpaiHax,
110 PO3BHUBAIOTHCSI.

3a OCTaHHIMH TTOKa3HUKAMH, TH(IS-
il BUSIBISIETHCS OIIBII CTIMKOIO, 0CO-
OJTMBO BPaxOBYIOUM PHHKH TIpall, sKi

3aJUIIATUMYTBCS HAI3BHYAWHO JKOP-
CTKHMH.

BapTo Takox B3SITH 0 yBaru BiiHY
B YKpaiHi, sSKa 3HaXOJUThCS B aKTHBHIH
(asi. Tlomasnpia eckanarlisi 3arocTproe
CHEePIreTHYHY KPH3y. 32 YMOBHU MPOIOB-
JKCHHS ecKanarlil mio0ajpHe IamgiHHS
EKOHOMIK CBiTY y 2023 poKy MOxe Ji0-
CATTH ICTOPUYHOTO MIHIMyMYy, Ta Tiepe-
BUIIUTH HOTO NOCATHYBIIH TTO3HAYKH B
2% 3a pik i1 po3BUHEHUX KpaiTa 1,1%
IUTSL KpaiH, 0 pO3BUBAIOTHCS. B Takomy
BUIIAJKy 3a3HAYCHI PU3UKHU € 3arPO30I0
JUTS ITICHOCTI Kpain Emerging market,
IO BHPAXXCHO B 3HAYHOMY MATiHHIO
KIiHIICBOTO CKOHOMIYHOTO ITOKa3HUKA
— BBII y 2023 pomni. OmHak, 3a po3pa-
XyHKaMH HMOBIpHICTh HACTAHHS TAKOTO
HECTIPUATIIMBOTO pe3ylbTaTy ado Ime
ripme craHoBuTh Bif 10% mo 15%.

IIpo Takmii pe3ynbTaT roBOPUTH IO-
CHJICHHSI IIHOBOTO THUCKY, SIKUH 3ajH-
IIA€THCSl HAMOE3MOCePEaHINIOn 3arpo-
3010 ISl MTOTOYHOTO Ta MaiOyTHHOTO
MPOLBITAHHS Yepe3 CKOPOUCHHS pealb-
HUX JIOXOJIIB 1 MiIPUBAaHHS MaKPOECKOHO-
MIYHOT cTab1TbHOCTI. [IpHUHHOO TaKUX
TEHIICHII CTaN0 30CepeIDKCHHS ICH-
TpaJIbHUX OaHKIB Ha BIJIHOBJICHHI IIHO-
BOT CTaOIILHOCTI, 1 TEMITH YKOPCTKOCTI
PI3KO MPHCKOPHIIKCS, IO O3HAYAE, IO 3
iiMoBipHicTIO 85-90% HacTaHHS TaKOro
pe3ynbTary He BiaOyaeThCs.

Takok iCHYIOTH PU3HKH SIK HEMIO-
CTaTHBOTO, TAK 1 HAJIMIPHOTO 3aTATYBaH-
Hs. HepocTaTHs sKOPCTKICTH I1ie OlIbIIe
3aKpINMUTh THQIAI0, MiOipBe IOBIpY
JI0 TEHTPAJIbHUX OaHKIB 1 MOCIa0UTh
IHOIAMINHI OYiKyBaHHS. 3BEPTAIOUHCH
JI0 1CTOPIT, 11e JIvIe 301bIINUTh KiHIIEBY
BapTICTh KOHTPOJIIO HAJT IHQIIAIIERO.

HaamipHe NmOCHICHHS PU3WKIB TIiJI-
IITOBXHE CBITOBY CKOHOMIKY JIO HEBH-
MpaBaaHo cepito3Hoi perecii. diHan-
COBi PUHKH MOXYTh TaKOXX OOpOTHCS 3
HAJTO IIBUAKHUM 3arsryBaHHsAM. [Ipore
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Puc. 3. Bincorkosi craBku kpain G20 cranom Ha 2022 pik.

Jlxepeno: po3paxoBaHO aBTOPOM

[iHa KX TOJITHYHUX TIOMHJIOK HE € CH-
METpHYHOI. Bakko 3aBoiioBaHa JIOBI-
pa 1o IeHTpaNIbHUX OaHKIB MOXKe OyTH
MmiJipBaHa, SKIO BOHU HE BHUHANIYTh
HOBI peryisatopu 60poThOU 3 1HQIIALI-
€10. BiJICyTHICTh HOBHX PEryJsITOPIB Ta
YITKUX MPaBWI 1X KEPyBaHHS CTBOPIOE
HEMOXIIUBICTh MaiOyTHHOT MaKpOEeKO-
HOMIYHOI crabimbHOCcTi. TaMm, e HeoO-
XiJIHO, (hiHAHCOBA TMOJIITHKA MMOBHHHA
3a0e3meuyBaTd  CTaOIBHICTh PHHKIB.
OnHak IleHTpalibHI OaHKH ITOBHHHI
TPUMATH TBEPAY PYKY 3 MOHETapHOIO
MOJTITUKOI0, TBEPJIO 30CEPEKEHOI0 Ha
JIKBIJAIiT BUCOKOT THQIIAIIIT.

CporonHi iCHYIOTH JIMIIE CTapi Me-
TOAM OOpPOTHOM 3 BHCOKOK 1HQIIAL-
€10, a came MiJABUIIEHHS BIJICOTKOBUX
CTaBOK. XO4U I caMOl €KOHOMIKH L&
€ TIO3UTHBHUM SIBUIEM, s Oi3HECy
€ HEraTMBHUM, ajpkKe IX IIiJBHIIECHHS
301IbIIY€E CKJIAIAHICTD B KPEIUTYBaHHI
MaJMX Ta CEepPelHIX MiJAMPUEMCTB, SKi
HE € MyOJIYHUMHU KOMIIaHisIMH, Ae ¢i-
HAHCYBaHHs BiJIOYBa€ThCS 3a PAXyHOK
IHBECTOPIB, a He OaHKIB.

3a ocTaHHI IeCATh POKIB OLIBIIICTD
PO3BUHEHHMX KpalH 3axiJIHOrO CBITY
pobmia XuOHI aje BHUMYIIEHI Kpo-
KM JUISl CTUMYJIFOBAHHS CKOHOMIKH, a
came 3MEHIIyBaia BiJICOTKOBI CTaBKH
JI0 HyJs, 00 Hrkue Hyns. Take sBuUIIe

CIIPOBOKOBAHO HAJIHIIKOBOIO TPOIIO-
BOI0 MAacoro, IO JPYKyBamach dYepes
TEMIM KpaiH Ta iX peryasTopiB i pos-
BUTKY CBITOBOI eKOHOMIKH. B pe3ynbra-
Ti OUTBINICTh EKOHOMIK 3aXiTHUX KpaiH
MIEPETBOPIOETHCS B €KOHOMIKY SIIMOHIf,
10 3yNMUHIIACH B PO3BUTKY 1ie B 1991
pori. OgHi€r0 3 TPUYUH TaKoi 3yIHHKA
CTaJI0 BHMYIICHE 3HIKCHHS BiJICOTKO-
BHX cTaBOK J10 piBHs 0%. Y 2022 pormi
PIBEHb BiZICOTKOBOI CTaBKH CTaHOBHTH
-0,1%, 1110 MOBHICTIO 3HHMIIYE MOTEHIT
IUTSL POCTY CKOHOMIKH.

Jlyis TopiBHSHHS OyJI0 B35ATO KpaiHU
G20 Ta iX BIJICOTKOBI CTaBKH, SIK1 ITOKa-
3yIOTh TeHICHIIIT 1ICHTUIHOTO 3HIKEH-
HS, @ BIAMOBITHO IO 3yIIHHKHA PO3BUTKY
Ta CTUMYJIFOBaAHHS EKOHOMIK (puc. 3)

HeoOxigHO 3BepHYTH yBary Takox i
Ha ApPreHTHHY, 110 Ma€ HaWOLIbITY BiJl-
COTKOBY CTaBKy B po3mipi 75%, 1o Ta-
KOX € HETAaTHBHUM SIBUILIEM Ta CBIIYHTH
po Je(ONTHUI CTaH EKOHOMIKH.

BpaxoByroun Taky poO3ipBaHICTh
nmokasHUKiB Interest Rate pi3HMX Kpa-
fH Ta BIJCYTHICTh HOPMH TOBOPHTh
PO 3aCTapiulicTh Ta CYMHIBHICTH Ta-
KOTO METOIy CTHMYIIOBAaHHS €KOHOMi-
KH, aJDKe KOXKHA KpalHa € YHiKaJbHUM
Cy0’€eKTOM, 1 CTaHJIAPTHI MpaBUIa PO3-
BHUTKY CKOHOMIKH 1 JiKBifgarii iHQsii
HE TPAIIOTh. A 16 03HaYae HEOoOXi-
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HICTh PO3POOKH HOBHUX METOJIIB BILJIHBY.
BpaxoByroun 1o iHQIIsIiS 3a3BHYAi
KOHTPOJIOEThCS LeHTpasHiM GaHKOM
Ta/ab0 ypsaom. OCHOBHOIO IOIITHKOIO,
sIKa BUKOPHCTOBYETHCS, € MOHETapHa
nojiThKa. B TakoMy BUManaky BijOyBa-
€TBCSl YCKIAQJHEHHS B TIOIIYKY HOBHX
METOJIIB PETyIIOBaHHS THQIAIIT. AKe
BECh KOHTPOJb CKOHIICHTPOBAaHO B (bi-
HAHCOBHX YCTAHOBAaX sIKi 3IiHCHIOIOTH
30LTBIICHHS TPOIIOBOI MACH HE BHTPH-
Myroun Oanancy. OJHaK CTOTOHI BHKO-
PHCTOBYIOTbCS LUTAN DS TOJATKOBHX
IHCTPYMEHTIB KOHTPOJIIO HaJ 1HQIAIII-
€10, 30KpeMa:

1. TI'pomroBo-kpeauTHA TONITHKA
— BUIII BIJICOTKOBI CTaBKH 3MEHIIYIOTh
TIOITUT B €KOHOMIIIi, IO TIPU3BOJHUTE 0
3HIKEHHSI €KOHOMIYHOTO 3pOCTaHHS Ta
THQIISAIII.

2. KoHTponib Haa MPOIO3UIIED
rpoIIeH — MOHETAPUCTH CTBEPIKYIOTb,
110 ICHY€E TICHU# 3B’ 130K MIX MPOIIO3H-
€0 TpoIIeH Ta 1H(IALIE, TOMY KOH-
TPOJTb HAJl MPOIIO3UIII€I0 TPOIICH MOXKE
KOHTPOJTFOBATH 1H(IIALIIFO.

3. Tlomituka mpomo3umii — MmoJi-
THUKA TIJBUIMICHHS KOHKYPEHTOCIPO-
MOYHOCTI Ta e(DEeKTHUBHOCTI €KOHOMIKH,
II0 3HWXKYE JOBIOCTPOKOBI BUTPATH.

4. ®dickalibHa MOJITUKA — BUILIA
CTaBKa IIOJATKy Ha MPHOYTOK MOXKeE
3MEHIIIMTHA BUTPATH, TIOMUT Ta 1HQIA-
LIAHUN TUCK.

5. KonTtpoms 3apo0iTHOT M1aTH Ta
IiH — crpo0a KOHTPOJIFOBATH 3apO0iTHY
TUIATy Ta I[IHA TCOPETHIHO MOXKE JIOTI0-
MOTTH 3MCHIIUTH THOISMIHHANA THCK.
OnHak BOHHU PiIKO BUKOPHCTOBYIOTHCH,
OCKIJIbKH 3a3BUYall Hee)eKTHBHI.

Cranom Ha 2022 pik HEeMae HOBUX
JOKepell 3pOCTaHHs X04 OUIBLIICTh Ha-
IPYKOBaHOI TPOIIOBOI MacH Oyio Tpo-
IHBECTOBaHO B (DOHOBI aKTHBH 3 METOIO
MIATPUMKH BeluKoro OizHecy. OjHak,
HE3BOKAIOYM Ha I CydacHa Qopma

PUHKOBUX I1HCTHUTYTIB, TMOKa3ayia cebe
HETIPOAYKTUBHOIO, IO BHPAKAECTHCS B
Jierpaiaiii Cy4acHOro iHCTHTYI[IHHOTO
cepenoBuiia. KpiM Toro, ekoHOMi4Ha
peaNbHICTh CTalla MEepeoOTHKEHOI0 Ta
CIIaOKOI0 3 TOYKH 30py 3aXHCTy IpaB
BJIACHOCTI Ta 1HBECTOpPIB, MICTHTh He-
JIOJIIKaMK B pOOOTI JIEP)KaBHOTO yIpaB-
JIHHSI, BUpAQKEHA HASBHICTh KOPYTIIIT Ta
c1abKkuM 1 Hee(eKTHBHUM 1HCTPYMEH-
TOM 00pOTHOH. B TOMY YHCITH MPUCYTHI
HOpPMATHBHI OOMEKCHHS, HEIOCTAaTHS
HOpMaTHBHA 0a3a TOIIO.

ITuranHs exoHOMiIUHOI cBOOOAU
€ TaKoX NPOOJIEMATHYHUM B yMOBax
3HaYHOTO 0e3poOITTs, ajpKke Hadupa-
I0Th 00epTH (PaKTH HUIBKUX CTAHIAPTIB
JKUTTSA Ta BIJCYTHICTH COLIaJbHOI 3a-
XHIIEHOCTI, 3 OJIHOTO OOKY, 1 BITHOCHO
BMCOKI I[IHH, 3 1HIIOTO.

Tomy HOBa cTpareris po3BHTKY Mae
BPaxOBYBaTH HE TIJIbKU CHeU)IiKy Bif-
CYTHOCT] aJbTepPHATHB 3Pa3KOBHX MO-
neneit B cBiTi. Crienn}ikoro iIHCTUTYTIB
€ He ixHe pi3He 3a0apBiicHHS, (Gopma
Ta IMOJIITHKA OpIEHTAIlis, alie SAKICTh 1
e(heKTUBHICTD.

Onsig  mo3aiepKaBHUX — YPSIIOBUX
JNOKYMEHTIB, IO CTOCYIOTbCS €KOHO-
MIYHOT TIOJITHKM B OCTaHHI JIBa POKH
HE CBIYHUTH MPO ICHYBaHHS aHAJI3Y,
0e3 SKOrO IDIAHU PO3BHUTKY EKOHOMIK
CBITY 3aJHMIIAIOTHCS HEMOXITUBHMHU.
Kpwu3a BusiBiIIa BCi «HEPIBHOCTI» CBITO-
BOI €EKOHOMIKH, EKOHOMIYHOI ITOJIITHKH,
HE TUTbKHA B OOJIACTI PU3HKY, & TaKOX
B MCPKaHTHIiCTCHKO-HEONiOepaIbHOI
OpI€HTAIliH, IO TMOB'A3aHi 3 JIKBiIaIli-
€10 OCHOBHHX TOCIIOJAPCHKHUX MOTYX-
HOCTEH.

BaxnuBo BIAMITUTH IOraHUN KOH-
TPOJIb 1 MOHITOPUHT POOOTH BUKOHAB-
4Oi BJIAW KpaiH, HasBHICTh 0OMEXEHBb
CIIPOBOKOBAHUX ITaHAEMI€I0, TOCTiHHA
MOJNITUYHA KOHKYPEHIIis Ta IIHPOKE TIe-
pCIUIETEHHSI MOJMITUYHOI Ta €KOHOMId-
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HOT eJiTH, OOMEXEHICTh MyOIIYHOCTI
poOOTH ypSIiB, BIICYTHICTh CJIiyBaH-
HS 3aKOHOIABYMX BHMOT, B TOMY YHCII
3 OOKy caMuX Nep)KaBHUX OpraHiB, a
TaKoX OOMEXKEHHH JIOCTyH a0 iH(pOop-
mari.

BigmoBigHO M0 3a3HAYCHUX IIPO-
OyeM HEOOXITHUM cTae po3podOka ma-
KETY 3 YOTUPHOX TOJIOBHHX 3aXOIIB, SIKi
pearnizyeTbcss 3 METOI0 IOCTaONeHHS
HETaTUBHUX HACNIJIKIB CBITOBOI €KOHO-
MIYHOI KPU3H Ta MICTATh:

1. TlocuseHHS 1HBECTHINH B iH}-
pacTpyKTypy Ta TMiITPUMKA PO3BHUTKY
MIPUBATHOTO CEKTOPY;

2. 3MeHIIeHHS TOTOYHWX 1 He-
MPOIYKTUBHHUX OFOPKETHUX BUTPAT;

3. lligTpumMka TpoMaisH Ta €Ko-
HOMIKH IIUIIXOM 3a0e3Ie4eHHs J0/aT-
KOBOT ITaTOCIIPOMOYKHOCTI I€PIKABH;

4. BmpoBakeHHsI COIIaIbHO-€-
KOHOMIYHUX 3aXOJIB CIIPSIMOBAHUX Ha
JIKBigaIiro 0e3po0iTTs.

Bucnosexu i nepcnexmuséu.

CydJacHa eKOHOMIYHA KpH3a Mae
Oararo  (QyHIZaMEHTAILHUX  BiIMIiH-
HOCTEH BiJ Kpu3, IO CTaBaJNCh B MH-
HynoMy. B mepmry depry, BoHa Oyna
OYIKYBAHOIO, XOY 1 Majia HEOYCBUIHY
MpUYUHY 1 Yac ii HacTanHsA. Kpuza 1o
3apoaunack B 2020 poIli MiCTUTh pUCH
JIOBTO TPUBAJIOCTI EKOHOMIYHI Teuii. 3a
il MOTOYHUMHU MPOSBAMHU TEPEBEPUIYE
3BHYAMHI LUKIIYHI KOJIUBAHHSA 1 YiTKO
MiKPECITIOE cIaObKi CTOPOHU EKOHOMIi-
ku. OUEBHITHUM CTa€ MOMIYK 3MIHH IS
MOAONIAHHS KPU3U, OKPIM OHAaTKOBOI
poOOTH, HEOOXITHWUM CTa€ MOPSIOK 1
JUCIIMILTIHA, B IHCTUTYIIIHHUX 1HHOBA-
mistx 1 chepi eKOHOMIKH 3HAHb.

OcobnmuBy  BakIMBiCTE  HabyBae
OIIEPaTHBHI 3aXOIH aHTHKPU30BOI MiJ-
TPUMKH €KOHOMIK PETIOHIB Y TOE€THAHHI
3 PO3POOKOI0 IMOCIITOBHOI, CHCTEMHOI

cTparerii po3BHTKY, sika Oylie OCHOBOIO
JUIS TIPUAHSTTSA 1HHOBAIIHOT Momeni
PO3BUTKY, 3aCHOBaHOI Ha CTBOPECHHI
CTabIIBbHOTO 1HCTHTYLIHHOTO Cepeio-
BHUILE Ta HPHUCKOPEHE BIPOBAKCHHS
CKOHOMIKH 3HaHb.

BaIMBUM TaKOX CTa€ acrekT CTH-
MYIIOBaHHS ~BHYTPIIIHBOTO  TMOIHUTY,
3a0e3MeueHHs] PO3MOALTy KariTany B
npiopuTeTHUX cdepax, MaKCHMalbHO
MOXJIMBOTO Ta PEajbHOrO iMIIOPTO3a-
MIIIEHHS] CTHMYJTFOBAHHS PO3BUTKY Ma-
JIOr0 Ta CEPEAHBOrO MiANPHEMHHUIITBA 3
MOCTYIIOBUM YCYHEHHS O0TS)KEHHUX €KO-
HOMIYHHX TPOOJIEeM 1 TUCTPOTOPIIiH.

Cepen iHmoro, crabimizamis Ta
3MIiIIHEHHSI OaHKIBCBKOTO CEKTOpa, Cy-
BOpHH 1 )KOPCTKHUI KOHTPOJIB 3a Orepa-
isSIMU BCiX ()IHAHCOBUX YCTAHOB.

HeoOxigHuM cTae 3aTBepKECHHS
AHTHKPH30BHUX 3aXOIiB € iMIIEPaTHBOM
4acy Ta €KOHOMIYHOTO 3POCTaHHSI, sSKa
B KOHKDETHHMX PErioHI MOBUHHA OyTH
Opi€HTOBaHa Ta BpPAXOBYyBaTH CHIIbHI
CTOPOHH Ta CJIA0KI Tay3i.

Bci aHTHKPH30BI 3aX0Id MOBHHHI
PO3IIAAAETHCS Yepe3 MPU3MY KIITbKOX
OCHOBHUX KPHTEPiiB: 301TBIICHHS BH-
pPOOHUIITBA Ta 3aHATOCTI, JIKBIHOCTI,
€KOHOMIYHOI €(eKTHBHOCTI, PECTPYK-
TypH3aIlisi Ta CTIHKICTh €KOHOMIYHOTO
3pOCTaHHS 1 PO3BUTKY.

[mobanbHa Kpu3a sIBIIsSE COOO0 YHi-
KaJbHY MOXIIUBICT CTBOPHTH SIKICHO
IHIIMN Ta KPAUK Miaxia 10 eKOHOMIY-
HOI MOJTITHKH PO3BUTKY, HAJIE)KHE BIIPO-
Ba/UKEHHS SIKOTO MOXE 3a0e3MeUHTH
cTabinbHEe eKOHOMIiUHE 3pocTaHHs. BiH
BKJIIOYAE B ce0e CKIAIHUM 1 BaKKUH
nporiec (hyHIaMEHTa bHI IMBLIBHO-€-
KOHOMIUHI 3MiHH (iHHOBAIIl), siKa He
MOBUHHA MaTH MATIaTUBHUI XapakTep i
0OMEKEHHUH 00CHT.

HeoOXigHO MoJ0maTH PUTOPHKY Ta
IHTEpeCH Mpo YCHiX Heodi0epambHOl
SKOHOMIYHOI JOKTPHHHU. 3acTapiauid i
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HeOe3MeYHnd PUHKOBHU (yHIaMeHTa-
Ji3M Mae OyTH TEPMIHOBO 3aMiHCHHI
B KOPOTKOCTPOKOBIH TMEPCICKTHBI «iH-
CTUTYIIIHHUM (YHIAMEHTATI3MOM).
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PRIORITY OF ANTI-CRISIS ECONOMIC POLICY BASED ON INNOVATIVE AND
INSTITUTIONAL CHANGES

BIOECONOMY AND AGRARIAN BUSINESS, 14(3): 52-66.

https://doi 10.31548/economics13(3).2022.44-56

Abstract. The combination of global and local factors gives the modern financial and economic
crisis specificity. The aim of this paper is to point to the urgent need of the consistent anti-crisis
economic policy creation, which must take into account local and global crisis and risks factors.

This article discusses the influence of real institutionalization on the efficiency of the economic
policy. It points out at a primary significance of institutionalization on economic policy. It departs
from the hypotheses that the creation efficient anti-crisis economic policy requires a correct and
timely identification of the problems and crisis process, defining the necessary measures and creat-
ing a development approach, which should be based on innovative-institutional modeling.

Anti-crisis measures aimed at meeting elimination of the consequences of the crisis and related
processes experience an impact of factors determining economic crisis in staff of technology and
finance enterprises.

One of the circumstances that makes the subject of this study burning is the dominance of
negative feedback from community members in terms of activities by state structures, which are
reflected in further disappointing results in employee's performance. For government agencies,
image is an important functional and status value. Other than this, it is an indicator of trust level
and a measure of the efficiency of management activities carried out in accordance with reforms
in state institutions, fixing the degree of conformity of employees' actions with requirements and
expectations of particular social groups and national economy. Consequently, the competence of
anti-crisis management largely determines the attitude of society towards government officials,
it also determines the degree of perception of activities of representatives of government officials
and restructuring programmers.

Keywords: Anti-crisis Economic Police; Innovations; Institutions; Economic Growth and Devel-
opment; Transition Economies
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MARKETING COMMUNICATIONS IN THE TOURISM
BUSINESS

S. MOSIIUK
PhD in Economics, Associate Professor of the Department of hotel and
restaurant business and tourism
National University of Life and Environmental Sciences of Ukraine
4stefani2@gmail.com

Abstract. Inthe article the author revealed the essence of marketing communications
in the hospitality industry, researched and characterized marketing communication
tools that are relevant in the application of improving relations between participants
of the tourist market environment. The effective activity of the enterprises of the
tourism industry is based on taking into account the satisfaction of the complex of
material, social and spiritual needs of consumers, and the use of innovative marketing
communication tools. Global conditions of existence and competitive business activity
require the use of innovative, effective marketing communication elements, which is
covered in this article.

The methodological basis for solving the main theoretical and methodological
problems was the use of techniques of theoretical generalization, a combination of
historical and logical, comparative, and structural-functional approach, and in order to
highlight the economic importance of the tourism industry, the methods of information
analysis and synthesis, the comparative-legal method, as well as statistical and
economic analysis, etc..

The article analyzes the factors that significantly determine the competitiveness of
a tourist enterprise on the services market and substantiates the need to use innovative
marketing communication tools for effective interaction with consumers in the market
tourism environment.

The paper highlights and argues, taking into account the challenges facing the
tourism business, market requirements, the use of marketing communication elements:
advertising; communication with the public; sales promotion and maintaining the
company’s image policy. With a professional approach to tourism marketing, you can,
using appropriate communication tools, show ways to influence the consumer of tourist
services.

Therefore, the creation of an effective system of marketing communications in the
tourism sphere will allow the formation of a positive image of Ukraine in the market
of tourist services, which will lead to investment inflows to the country, reduction of
unemployment, etc.

Keywords: hospitality industry; tourism; communications; advertising; marketing;
tourist product.
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Introduction.

The tourist hospitality industry oc-
cupies one of the leading places in the
world economy. In addition to the fact
that the tourism business stimulates the
accelerated, market-oriented innovative
development of all sectors of the coun-
try, it also allows to increase foreign ex-
change earnings. The peculiarity of the
tourism business is to satisfy the needs
of consumers, and the need does not de-
crease even in conditions of a pandemic
or war.

Even in such a difficult time, Ukraine
is open to cooperation in the develop-
ment of tourism.

The development of the tourist busi-
ness is undoubtedly a strong argument
in the economy of the state in the con-
ditions of market relations. Such states
as Egypt, Turkey, Greece, etc., having
concentrated all their efforts on tourism,
have achieved considerable success. As
for Ukraine, the development of tourism
in the country was only gaining momen-
tum before the start of the war (National
tour operator of Ukraine).

The development of tourism busi-
ness is hard to imagine without mar-
keting communications, which are the
main part of tourism marketing. Unfor-
tunately, many companies neglect this,
not considering it necessary to pay so
much attention to communications, or
even make mistakes in this area.

The development of tourism as a
profitable business industry requires
improvement and due attention to both
marketing and communications in or-
der to fully satisfy the set of material,
social and spiritual needs of consum-
ers. "The ability to communicate with
people is a commodity, and I will pay
more for it than for anything else in the
world," claimed JD Rockefeller (John

Rockefeller). 1 suppose the relevance
of marketing communications research
will always be relevant.

Analysis of recent studies and
publications.

Marketing research in the tourism
industry is highlighted in the works of
Ukrainian and foreign scientists. The
main attention is paid to the research of
marketing tools for the popularization
of tourist attractions. Since one of the
main participants of the tourist market
is the consumer, the research efforts are
aimed at the analysis, study and influ-
ence of communication elements on de-
mand. Great attention was paid to these
issues: Gurzhii (2013), Drachuk (2016),
Dultseva (2016), Zhukovich (2017),
Kampov (2017), Kudla (2011), Lyubit-
seva (2019), Trytenko (2013), Mosiiuk
(2021), Porter (2004), Smirnov (2019)
etc.

However, the subject of marketing
communications in the hospitality in-
dustry remains open for research.

Purpose. The purpose of the article
is to study marketing communications in
the tourism industry both on the world
and Ukrainian markets.

Materials and methods
of research.

The development of the tourism in-
dustry should be based on theoretical
and practical methods of conducting
profitable business activities. Marketing
activity in this area is an integral part of
popularizing tourist services, creating
a positive image of both the company
itself and the country, etc. The use of
innovative marketing tools supported
by appropriate methods will ensure the
profitability of campaigns.
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The methodological basis for solv-
ing the main theoretical and method-
ological problems was the use of tech-
niques of theoretical generalization, a
combination of historical and logical,
comparative, and structural-functional
approach, and in order to highlight the
economic importance of the tourism
industry, the methods of information
analysis and synthesis, the comparative-
legal method, as well as statistical and
economic analysis, etc..

Such a statement indicates that to-
day it is important to study the commu-
nicative sphere of tourism, namely the
means and methods of marketing com-
munications in the sphere of providing
tourist services.

Results of the research and their
discussion.

The field of tourism services is de-
veloping and changing, so it is logical
to assume that special attention is paid
to the development and improvement of
marketing communication tools in the
tourism and hospitality industry. It can
be noted that such a tool as advertising
deserves special attention. But regard-
less of the cost, the correct use of such
marketing tools will bring unexpected
results in the development of the tour-
ism industry, etc.

Today, there are a number of fac-
tors that have an impact on the activi-
ties of companies in the tourism indus-
try. These are the long-term downward
trends in the economy, the difficult po-
litical situation in the country, military
operations, and the deterioration of the
welfare of citizens. In this situation,
tourism companies are paying more and
more attention to marketing activities,
which would allow them not only to
stay in business in difficult socio-eco-

nomic conditions, but also to convince
their regular customers that they have
not forgotten about them, offering them
innovative, qualitatively new tourist
products. In order to create and main-
tain a positive image among consumers,
to consolidate the acquired positions in
the market of tourist services, tourism
companies pay more and more attention
to marketing communications. Market-
ing communications are one of the fun-
damental tools of marketing, because it
is with their help that the desired influ-
ence on the consciousness and behavior
of the consumer is carried out (Lyubit-
seva, 2019).

From the point of view of market-
ing, communication (lat. communicatio -
connect, communicate) is considered as a
complex, multifaceted concept. Market-
ing communications can be understood
as a two-way process: on the one hand,
the impact on target and other audiences
is expected, on the other hand, receiving
counter-information and the reaction of
these audiences to the impact exerted by
the enterprise (Smirnov, 2019).

Marketing communications is a
mechanism for producing and convey-
ing information and content necessary
for the company to its target audience,
the ultimate goal of which is the forma-
tion and dynamic support of a certain
positive image (brand) of the manu-
facturing company and its brands, en-
couraging the target audience to make
purchases(Smirnov, 2019).

The field of tourism can be classified
as one of the largest and fastest growing
economic sectors in the world. Accord-
ing to the World Trade Organization
(UNWTO), 1.4 billion people took ad-
vantage of the opportunity to travel to
another country in 2021. According to
global research forecasts, their number
may reach 1.8 billion in the next de-
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cade. The tourism industry accounts for
9% of global GDP and creates one job
out of eleven and thus becomes a key
driver of socio-economic development,
creating the well-being of communities
and people. At the same time, tourism
is an integral part of the lifestyle of a
large part of society and provides tour-
ists with a unique experience for their
personal growth (UNESCO WorldRe-
port: Investingin Cultural Diversity and
Intercultural Dialogue).

The environment in which a tour-
ist enterprise operates is permeated by
a complex system of communications.
The company contacts its clientele,
banks, insurance companies, producers
of tourist services, and various contact
audiences. Moreover, these connections
are multidirectional and intersecting.
The task of the tourist enterprise is to
form and maintain the image of the of-
fered products and the company as a
whole and in the eyes of the public and
its existing and potential clientele.

Modern marketing in the hospitality
industry was formed on the basis of the
experience of already existing produc-
tion companies, and taking into account
the trends towards the rapid expansion
of the service sector and the intensive
use of distribution methods, it improved
and combined the achievements of the
general theory of marketing and the
practice of its application.

However, marketing in tourism has
a number of features due to the specif-
ics of the activity. It has been studied
that some of them are: establishment of
close relations with the most important
target groups; ensuring a high degree of
consumer satisfaction and loyalty; in-
creasing the profitability of interaction
with partners and consumers; changing
approaches to market segmentation; in-
dividual approach to the service, etc.

From a marketing point of view,
communication is a process aimed at
persuading the consumer by the pro-
ducer in order to influence the behavior
and attitude of the former. Regarding
the relationship of the concept of "com-
munication”, many Western scientists
consider conviction and argumentation
to be necessary components of a single
communicative process (Kozhuhivska,
2009).

In the most common vision, com-
munications is understood as a system
of relationships between market partici-
pants, aimed at increasing the efficiency
of tourism enterprises and meeting the
needs of consumers.

Among the many existing defini-
tions of marketing communications,
it is possible to focus attention on the
main functions that must be performed:
informative, reminder, persuasive and
image.

Thus, the informative function en-
sures informing the target audience
about the goods manufactured by the
firm, their advantages over competi-
tors' goods, properties and qualities,
about the firm's activities and its policy;
receiving feedback on the state of the
market situation in general, from part-
ners, etc. (Kudla, 2011).

As for the reminder function, its
main task is to remind the target audi-
ence about certain principles and mea-
sures of the company, the trademark,
product advantages

The persuasive function consists in
persuading the target audience in its
decisions in favor of a positive attitude
towards the goods manufactured by the
firm, its activities and its own brand
name.

And finally, the image function con-
sists in forming the prestige of the com-
pany and its products on the market.
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However, we do not forget about the
effectiveness of using integrated mar-
keting communication tools in the tour-
ism industry. This process will be deter-
mined by the following factors:

— Saturation of the market with
the same type of tourist services due to
an increase in the number of tourist com-
panies. Thus, in 2017, a total of 3,469
subjects in tourism (legal entities and
individuals) operated in Ukraine. More-
over, their number increased by 9%
compared to 2015 (Tourist activity in
Ukraine for 2017. Statistical collection).

— Consumers of tourist services
have a very wide choice. The offers
of travel companies are wide enough;
the choice is too large both in terms of
choosing a place of rest and in terms of
implementation through various tour
operators.

—  Consumers have practically un-
limited access to information from vari-
ous sources: from advertising messages
of travel companies, on their official
websites, in social networks. Clients of
travel companies have the opportunity to
compare and evaluate the offer of differ-
ent companies, read reviews and com-
ments of more experienced "tourists".

The following tools are used for the
effective use of marketing communica-
tion appeals to product consumers:

— advertising is any form of com-
munication paid for by a specific per-
son, designed to promote goods, ser-
vices or ideas. Although some types of
advertising (for example, direct mail)
are targeted at a specific individual,
most advertising messages are intended
for large groups of the population and
are distributed by such mass media as
radio, television, newspapers (Mosiiuk
et al., 2019);

— sales promotion is various
types of marketing activities that for a

certain time increase the initial value of
goods or services and directly stimulate
the purchasing activity of consumers
(for example, coupons), the work of
distributors and sales personnel;

— direct (direct) marketing is an
interactive marketing system that helps
consumers easily receive information
that interests them and acquire goods
through the use of various information
distribution channels. This system in-
volves direct mail, the use of ordering
through printed catalogs and online cat-
alog sales.;

— personal selling is establishing
personal contact with one or more po-
tential buyers for the purpose of selling
goods. Examples of such contacts can
be telephone negotiations of regional
representatives of manufacturing firms
with local companies or retail enter-
prises, selective calls to potential buyers
directly at home, or sales of goods by
telephone orders (Kozhuhivska, 2009).

If we consider such a tool, which in
our opinion is still effective in deliver-
ing information to the world commu-
nity, then it can be characterized by the
following indicators:

— Impersonal character. Commu-
nicative information is provided to the
potential consumer not personally from
the representative of the campaign, but
through various intermediaries (mass
media, catalogs, posters, etc.);

— Uniform orientation. Advertis-
ing involves direct marketing from the
advertiser to the consumer. At the same
time, the result is visible only from the
final decision of the client;

— Information saturation. Due to
the specificity of this type of product,
the use of interactive marketing tools is
expected;

— Visibility and persuasiveness.
As already mentioned, the peculiarity
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of the perception of a tourist product in-
volves the use of almost all senses and
imagination by the consumer.

Another marketing communication
tool that plays an important role at the
stage of promoting a tourist service is
exhibitions. In the international tourist
business, the name Trade Shows - pro-
fessional reviews - has become estab-
lished after international exhibitions.

The goals of such exhibitions can be
formulated as follows:

—  market review;

— assessment of the situation and
prospects;

—  price comparison and pricing;

— search for certain types of
products;

—  overview of new products and
possibilities of their application;

— familiarization with market de-
velopment trends;

— receiving information about
ways to solve urgent problems;

— individual professional devel-
opment;

— expansion or establishment of
business contacts, etc (Rozhuk, 2017).

Marketing communications in the
tourism industry are determined by the
following components:

— the need for the establishment
and development of an information so-
ciety in which communications are of
leading importance;

— the interaction of the partici-
pants of the tourist market, whose activ-
ities should be aimed at achieving com-
mon goals and be based on the creation
and strengthening of relationships;

— communications are given a
leading role in the formation of the
strategy of promoting the services of
tourist enterprises;

— the logistics of economic re-
lations leads to the formation of large

entities of the tourist market, the orga-
nization of whose activities is possible
only on the basis of strict coordination
(Zhukovych, 2017).

In the field of tourism business, more
and more attention has recently been
paid to the importance of such mar-
keting elements of the communication
complex as public relations and public-
ity. Some tourism companies spend half
of the funds allocated for advertising
purposes on them. The reason for this
lies in the fact that public relations is a
powerful tool and can sometimes have
more influence on a potential customer
than advertising. This may be one of the
factors that should be taken into account
when forming the communication activ-
ities of tourist enterprises.

Marketing communications occupy
a special place in the activity of a tour-
ist enterprise, because they represent the
most active part of the marketing com-
plex. The communications complex in-
cludes four main elements:

—  advertising;

Public Relations;

—  sales promotion;

—  personal selling (Porter, 2004).

Advertising is the most significant
element of the communication com-
plex. It has a great potential impact on
all other elements of this complex (can
attract large masses of people) and is
the most expensive. A characteristic
feature of advertising as one of the main
means of marketing communications in
the field of tourism is the specificity of
both advertising itself and the specifics
of the industry and its tourist product.
Playing the main role in the entire com-
munication system, advertising simulta-
neously informs about the enterprise, its
product, convinces potential consumers
to stop their choice on the tourism prod-
uct of this enterprise, strengthens the
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confidence of regular customers in their
choice, etc. (Mosiiuk, 2021).

In the tourism business, as well as in
other areas, the importance of such an
element of the communication complex
as Public Relations has been increas-
ing recently. Some tourism companies
spend half of the funds allocated for
advertising purposes on them. The rea-
son for this is that Public Relations is a
powerful tool and can sometimes have
more impact on a potential customer
than advertising. According to foreign
experts, effective Public Relations is a
management tool with which the orga-
nization presents its product in the mass
media from the best side. However, the
difference between Public Relations
and publicity is that the latter only com-
piles information (this information can
represent the organization both from the
best and from the worst side), intended
specifically for mass media. As for Pub-
lic Relations, with its help, the organi-
zation exercises a kind of control over
publicity and ensures that only a posi-
tive opinion is created about its product
(Martynov, 2011).

Sales promotion - various types of
marketing activities that for a certain
time increase the initial value of a prod-
uct or service and directly stimulate the
purchasing activity of consumers, the
work of distributors, etc. (Melnychen-
ko, 2008). Sales promotion is a means
of short-term influence on the market.
However, the effect of sales promotion
measures is achieved much faster than
as a result of using other elements of
communications.

According to the definition of F.
Kotler, personal selling is understood as
an oral presentation of a product during
a conversation with one or several po-
tential buyers with the aim of making a
sale.

Personal selling or direct selling
for the tourism industry is one of the
important elements of the communica-
tion complex. They refer exclusively to
the sales process and represent market-
ing carried out in relation to custom-
ers. Their importance is determined by
the opportunity for sellers to meet with
consumers (National tour operator of
Ukraine). Personal selling is one of the
elements of the company's marketing
plan. They are almost the only element
of the communication complex that pro-
vides feedback to the client, regardless
of whether it was carried out through
the sales staff or directly from the com-
pany's management or its employees.
The employees of the tourist enterprise
must inspire trust, be able to convince
and provide qualified advice to consum-
ers (Porter, 2004).

Taking into account the capacity
for rapid development of the hospital-
ity industry, attention should be paid to
the application of information technolo-
gies that can be used in three main ar-
eas of communication activity of tourist
enterprises: for the implementation of
marketing communication functions;
to implement the function of providing
the enterprise with market information
as a basis for making effective manage-
ment decisions and to ensure sales and
logistics functions (Gurzhii & Trytenko,
2013).

Therefore, the formation of the com-
munication policy of tourist enterprises
is a complex and systematic process
that requires taking into account all the
necessary elements, namely, communi-
cation policy elements, communication
subjects, data distribution channels, in-
formation and communication system
elements, the appropriate management
mechanism, etc..
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Conclusions and future
perspectives of the study.

All the mentioned communication
elements differ among themselves in
certain parameters. Therefore, in order
to ensure effective marketing activity,
their use in a single complex is neces-
sary, since the combination of various
marketing communication tools leads to
the creation of a synergy effect, when
the simultaneous use of communication
elements makes it possible to obtain a
greater economic effect than if they
were used separately.

Taking into account the rapid devel-
opment, attention should be paid to the
application of information technologies
that can be used in three main areas of
communication activity of tourist en-
terprises: for the implementation of
marketing communication functions; to
implement the function of providing the
enterprise with market information as a
basis for making effective management
decisions and to ensure sales and logis-
tics functions (Sermuksnyte-Alesiuni-
ene et al., 2021)

So, the main elements of marketing
communications in tourism are adver-
tising, public relations, sales promotion
and personal selling. In our opinion, the
most effective means of marketing com-
munications in the field of tourism is ad-
vertising. It has a great potential impact
on all other elements of this complex,
as it can attract large masses of people.
Public Relations is also a powerful tool
and can sometimes have more influence
on a potential customer than advertis-
ing, as it affects the consumer indirectly
and creates more trust. Sales promotion
is used mainly to stimulate demand,
increase customer awareness of the of-
fered products, and create the necessary
image. A special role is played by sales

promotion during the introduction of a
new tourist product to the market. The
result of personal selling should not be
underestimated.

Companies in the tourism industry,
which fully use the appropriate set of
communications in their marketing ac-
tivities and take care of the company's
image, will have competitive advantag-
es on the market.
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AHomayia. B cmammi aemopom po3Kpumo cymHicme mMapKemuH208Ux KOMyHikauil 8 iHOy-
cmpii 20cMUHHOCMI, 0OCNIOHEHO MA OXAPAKMEPU3I0BAHO MAPKEMUH208i KOMYHIKayiliHi iHcmpy-
MeHMU, AKi € AKMYasnbHUMU 8 3aCMOoCy8aHHI W000 YyOOCKOHANEHHA 830EMOBIOHOCUH MiH( y4aCHU-
Kamu mypucmu4Ho20 pUHKOB8020 cepedosuwyd. EcthekmusHa disneHicme nidnpuemcme iHOycmpii
mypusmy CriupaemMecsa Ha 8paxys8aHHA 300080/EHHA KOMIMEKCY MAmMepianbHUX, coyianbHux i Oy-
X08HUX rompeb Croxueayis, i BUKOPUCMAHHA iIHHOBAYIHUX MAapPKemMUH208UX KOMYHIKaUiliHUX iH-
cmpymeHmis. C8imogi ymosu icHy8aHHA Ma KOHKypeHmMo30amHoi 6i3Hecosoi difsbHocmi sumaza-
oMb BUKOPUCMAHHSA IHHOBAUIlIHUX, eheKMUBHUX MapKemUH208UX KOMyHIKayiliHux enemeHmis, wo
i suceimnero & daHili cmammi.

MemodonoziyHo 0CHOBOH 014 BUPIWEHHA OCHOBHUX Meopemu4HUX i Memoodoso2iyHUX 3a-
800Hb BUKOPUCMOBYBAUCA MPUUIOMU Meopemu4yHo20 y3a2anbHeHHA, MOEOHAHHA iCMOopu4YHO20 ma
1102iYH020, MOPIBHANBLHO20, | CMPYKMYPHO - hyHKUYiOHAIbHO20 NiOX00Y, 0 MAKOM 0118 BUOKPEMeH-
HA eKOHOMIYHOT 8axcusocmi iHOycmpii mypusmy 6ys10 839mo Mmemoou aHani3y ma cuHmesy iHghop-
mayii, mopieHANLHO-Mpasosuli Memod, @ MAKOH cCMamucmu4HUli Ma eKOHOMIYHO20 aHAI3y Mowo.

Y cmammi npoaHanizosaHo hakmopu, AKi cymmeso 8U3HAYArOMb KOHKYPEHMO30amHicme
mypucmu4Ho20 nNiBNPUEMCMBA Ha PUHKY Nocsye, ma obrpyHmMosaHo HeobXiOHicMb 3acmocysaHHsA
iHHOBAUlIHO20 MapKeMUH208020 KOMYHIKayiliHO20 iHCMpymeHmapiro 300715 epekmueHo20 83ae-
MO38’AI3KY i3 CIOHUBAYAMU 8 PUHKOBOMY MYypPUCMUYHOMY cepedosulyi.
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B npayi sucsimsaeHo i apaymeHmMo8aHo, 8paxo8ytoYU BUKAUKU, AKI cmasaname neped mypucmud-
HUM 6i3Hecom, pUHKOBI 8UMO2U, BUKOPUCMAHHA MAPKeMUH208UX KOMYHIKaUiliHUX enemeHmis: pe-
KAaMa; 38’A30K 3 2pOMAOCLKICMIO; CMUMYAOBAHHA 36ymy ma niompumaHHaA imioxesoi nonimuku
nionpuemcmaa. lpodgpeciliHo nidiliwoswu 0o MapKemuH2080i MypUCMUYHOI OifisIbHOCMI MOMCHA,
3acmocysasuwiu 8i0No8iOHI KOMYHIKAMUBHI IHCMpPYMeHMU, MOKA3amu WAXU 8nausy Ha CroXusava
mypucmuy4Hux rocnye.

Omite, cmeopeHHA eqheKMUBHOI cucmemMu MapKemuHa208UX KOMyHIKayili y mypucmuyvHul cgpe-
pi 00380UMb chopmysamu no3umuesHUll iMiOH YKPaiHU Ha PUHKY Mypucmu4HUX nocsye, Wo npu-
38e0e 00 iHeecmuuiliHUx HaOX00M(EeHb Y KPaiHy, 3MeHWeHHA 6e3pobimms mowjo.

Knrouosi cnoea: iHOycmpis 2ocmuHHOCMI; mypu3m; KOMyHIKayii; pekaama,; 36ym,; mypucmuy-
Hul npodykm
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TEHAEHLIT PO3BUTKY NIANPUEMCTB rOTE/IbHOI
C®EPU B YMOBAX NAHAEMIT COVID-19

L.MN. KYIHOBA
K.e.H., 0oueHm Kagedpu 20mesibHO-pecmopaHHoi crpasu ma mypusmy
HasyanbHO-HAyKoso20 iHCmumymy HernepepsHoi oceimu i mypusmy
HauioHanbHoe20 yHisepcumemy biopecypcie i npupodoKopucmysaHHs YKkpaiHu
ikudinova@nubip.edu.ua

C.B CAMBOPCbKA
cmyoeHmKa 4 Kypcy crnieyiansHocmi « Typusm»
HasyanbHO-HAyKoso20 iHCmumymy HernepepsHoi oceimu i mypusmy
HauioHanbHoe20 yHisepcumemy biopecypcie i npupodoKopucmysaHHs YKkpaiHu
alekmaked@ukr.net

AHOmauyia. Y cyvyacHux ymosax 2omesbHa cghepd MAE 8aXIUBE 3HAYEHHA O/
BUPIWEHHA HU3KU COUianbHO-eKOHOMIYHUX Mpobaem YKkpaiHu. Came momy epekmusHuli
pPO3BUMOK Ma ynpaeniHHA 2omensmu Habysae akmyasnbHocmi ma nompebye
nowyKy Hosux nioxodie 00 ix pyHKyioHysaHHA 8 ymosax naHoemii Covid-19. Memotro
cmammi € 00cniOweHHA meopemuyHux npobnem 3abe3nevyeHHA KOHKYPeHMHUX
nepesae nidnpuemcms, po3pobka pexkomeHOayili No PopmyBaHHIO KOHKYPEeHMHUX
nepeesaz nidnpuemcme iHOycmpii 2ocmuHHocmi 6 ymosax naHoemii Covid-19. Y
cmammi 0b6rpyHMosaHo ma eucsimsaeHoO meHOeHUuii po38umky nidnpuemMmcmae
2omenbHOI cgpepu 8 ymosax naHoemii Covid-19. BudineHo OCHOBHI HAMPAMKU 3MiH,
wo 8i0bynuca 8 mypucmuyHil cgepi 8rnpodosx oCmMaHHix pokKis. HazonoweHo, wo
20mesnbHi NidNpuUeMcmea YKpaiHu 8 Cy4acHUX ymMosax hyHKUIOHyIomb y cepedosuuyi
6azamosumipHOi KOHKYpeHUil, npu fKili epekmugHe 20Ccro0apro8aHHSA 3a1exums 8io
CB0EYACHO20 8MPOBAOHEHHA IHHOBAIl Ma BUKOPUCMAHHA HOBUX MPeHOi8, 0 MAKOH
egheKmuBHUX KOHKYPEeHMOCTPOMOXCHUX (POPM MypucmuyHux nocaye. ocniorneHo
meopemuy4Hi npobaemu 3abe3neyeHHs KOHKYPeHMHUX repesde MionpuemMmcms.
3a3Ha4yeHo, wo 8imyu3HAHUU Mypu3mM Ha CbO200HIWHIlU 0eHb cmae cimeliHUM ma
eKosnoziYHUM, besneyHiwe cmano MmaHopysamu ecepeduHi KpaiHu, 0e meHwe arodel,
8es1UKa mepumopis i came 20/108He, He NOMpPibGHO dompuMy8amMuUCsL camoizoaayii nicaa
nosepHeHHA. OOHUM 3 HOBUX i nepcrieKmusHUX Hanpamie mypucmu4yHoi 0iasbHocmi,
AKul y ceimi ¢yHKyioHye exce binbwe decamu pokie, € 8i0MOYUHOK y 2aemnax Ha
npupodi. [ns pozsumky 2aemniH2y 8 YKpaiHi € eci nepedymosu, 30Kpema Hasa8HiCmeo
3HAYHOI KiTbKOCMIi MQ1608HUYUX MPUPOOHUX MiCUb MA PiI3HOMAHIMMA AaHOWagpMHo20
cepedosuwa, docmyrnHicme 00 HUX, mobmo wWAsaxu crosay4YeHs, U aKmueHi AU Ha
Mmicysax, AKi Hadasamumyme mypucmam nocayau. OXapakmepu3o8aHO rnepcrneKmugHi
Hanpamu nionpuemMcme 20mesbHoI chepu Ha Cy4acHoMy emarii, a came Uye po3sumoK
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exKo2omesnbHO20 i 2nemniH208020 nidnpuemHuymea. llepedbayeHo meHOeHyii ma
8udineHo akmyaneHi mpeHou 8 iHOycmpii 2o0cmuHHOCcMi Ha Halbauxc4ul Yac — cono-
nodopoci, eko-nodopoxi, micyesuli doceid, nepcoHanizayia ma wmy4vHull iHmenekm.
HazonoweHo, wjo cmeopeHHa adeksamHoi cucmemu hopMyB8AHHAM KOHKYPEeHMHUX
nepesaz nionpuemcms iHOycmpii 2ocmuHHocCmi ma mypusmy 8 ymMosax 8riausy
Hecrpuamausux enidemiono2iyHux obcmasuH — O00He 3 K/HY08UX 30800HbL, AKe
cmoims cb0200HIi neped 8iMYuU3HAHUMU nidnpuemcmeamu yiei cepepu. Haykosea
HOBU3HQ pe3yabmamie 00CAi0O#EeHHA N0AA20€ 8 yMOYHEHHI MepcrekKmusHUX Hanpamis
po38UMKY MIONPUEMHUYMEA Y cghepi 20CMUHHOCMI 3a yMOo8 naHoemii ma no2icmuyHux
obmexceHb, @ MAKOXH 062pyHMYBAHHA KOHUEmMyasbHUX nepesaz eKko2omesbHoz20 i
2/1emriH208020 MiONPUEMHUYMBA, AK CKAA008UX PO3BUMKY 8HYMPIUWHbL020 Mypu3my
ma nepedymos po36’A3aHHA npobaemu 3aliHAMocmi mepumopianbHUX 2pomao.
Po3pobneHo pekomeHOayii Mo hopmy8aHHIO KOHKYpeHmMHuUx repesaz nionpuemcms
iHOycmpii 2ocmuHHocmi 8 ymosax riaHoemii.

Kntouosi cnoea: comenvHa cpepa; iHOycmpia 2ocmuHHocmi; Covid-19; iHHo8ayil;

2omerie.

Axmyanvnicmo.

[TinmpuemcTBa  TOTENBHOI  cdepH
€ OJIHIEI 13 rayjy3eidl EKOHOMIKH, Ha
SKi TaHJEMis, CIpPUYHUHEHA BIPyCOM
COVID-19 BrumHyna HaltHEraTUBHIIIE,
JI0[aJ1a HOBUX BUKJIMKIB Ta 1€ Oiiblie
YCKIIQJHWIIA Tporiec (OpMyBaHHs Bi-
TYU3HSHOTO TYpPH3MY SK BHCOKOE(EK-
TUBHO{, KOHKYPEHTOCIIPOMOXKHOI Talry3i.

3a  OoQIMIHHUMH  JOCTIHKEHHIMHU
BcecBiTHROI TypUCTHYHOT oOprasizariii
OOH, BOpoOIOBX OCTAaHHIX JIBOX POKIB
BiZIOYJTHCSl 3MIHH B TYpUCTHYHIN cdepi
3a TAKUMH OCHOBHUMH HaIIPSIMKaMHU:

—  BHYTpIIIHIA TypHU3M JI€MOH-
CTpY€ TO3UTHBHI ITOKa3HUKH, OCKLIBKA
JEOAM TIOYANK OLUIBIIEC TOIOPOKYBATH
BIIACHUMH KpaiHaMH ¥ oOupaTd JecTH-
HaIlil OJIvbKYe JI0 IOMY;

—  IUIAHYIOYM CBOI MOI3[KH, MaH-
IPIBHUKH BCE YACTIIIE TTOYANIH 3BEPTaTH
yBary Ha aBTEHTUYHICTh, CKOJIOTIYHICTh
Ta JOKAIEHUN OpeHI;

—  BYMOBaxX TOTaJbHUX KapaHTUH-
HUX OOMEXEHb HaI3BHYAWHOIO IIOITY-
JSIPHICTIO TEep KOPUCTYETHCS 3CIICHHUI
a00 CUTBCHKUI TYpH3M, M0 MaKCUMaJb-

HO 3a0e31euye ColialbHy JUCTAHIIIO Ta
yCaMiTHEHHS,

— y 2021 pori 30uIbIINIACE CE-
PEIHS TPUBAIICTH MOJAOPOKEH, a BiAIIO-
BIJTHO ¥ BIIOYJ0CS 3HAUHE 301IbIICHHS
Butpar (UNWTO, 2021).

3p0o3yMmisio, IO TOTENBbHI MiIIpH-
€MCTBa YKpaiHM B CYYaCHHX YMOBax
(DYHKIIIOHYIOTh B CEpEIOBHIII Oararo-
BUMIPHOT KOHKYPEHIIiT, IpU SAKil edek-
TUBHE TOCIIOJAPIOBAHHS 3aJICKUTH BiJ
CBOEYACHOTO BIIPOBAKEHHS iHHOBAIIH
Ta BUKOPHCTaHHS HOBUX TPEH/IIB 1 e(ek-
TUBHUX KOHKYPEHTOCTIPOMOKHHX (POpM
TYPUCTHIHUX TTOCIYT.

Amnaniz ocmannix 00cniorneHv ma
ny6nikauiii

JIOCHIKEHHIO MMUTaHb  PO3BUTKY
MiANPUEMCTB FOTEIBHOT ChepHr B yMOBaxX
nangemii Covid-19 mpucesiueHi mparii
HaykoBIliB B. O. boiika, 1. B. JlaBunen-
ka, T. I. Tkauenko, T. JI. MocTeHCBKOI,
I I. MuxaiiniyeHko Ta iHmmx. Ae mnm-
TaHHS [IOJI0 PO3BUTKY IHHOBAI[IHUX
HAIMpsIMIB MiIPUEMCTB TOTEJIBHOT ce-
PH 3aTUIIAIOTHCS MaJl0 BUBUCHUMU.
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Mema oocnioxncenns. J1oCaimKeHHS
TCOPETHIHUX MPOOJeM 3a0e3MeueHHs
KOHKYPEHTHUX IIepeBar MiIIpHEMCTB,
po3pobka pekoMeHaamlid 1mo (Gopmy-
BaHHIO KOHKYPCHTHHX TIepeBar ImiIpH-
€MCTB 1HIyCTpPil TOCTHHHOCTI B yMOBax
mangemii Covid-19.

Mamepianu ma memoou
00CTTiONCeHHS.

JlaHe JOCIi/KEHHS TPOBEJACHO Ha
OCHOBI CHCTEMHOTO ITiJIXO/y 3 BUKOPHC-
TaHHSIM [IAPOKOTO KOJIa METOJIB Hay-
KOBOTO IMi3HAHHS HAIPUKIIAJI, aHaJi3y 1
CHHTE3Y, HAyKOBOTO y3araibHEHHs, iH-
JYKIT Ta JeIYKIlii, a TAKOX BIIKPUTHX
JDKeper MIXKHAPOTHOT CTAaTUCTHYHOI 1H-
(hopmariii Ta oiiHHUX JaHUX POPYMIB.

Pesynvmamu docnionenns
ma ix 0620680peHHs

B ymoBax py#HHIBHOTO BILIMBY
naugeMii Covid-19 Ha MiKHApOTHUHA
TYpU3M  OCOOJHMBOI BaXJIMBOCTI Ta
3HAYCHHs HaOyBae po3poOka e(heKTHB-
HUX MiIXOAIB o0 (HOpMYBaHHS Ta
HapOIIyBaHHSI KOHKYPEHTHHX Tiepe-
Bar BITYM3HSHUMH TiANPHUEMCTBAMH
IHAYCTPii TOCTHHHOCTI 3 ypaxyBaHHIM
TEHJICHIIH PO3BUTKY CBITOBOi E€KOHO-
MiKH, 1[0 JTO3BOJHUTH B MailOyTHHOMY
YCHINIHO MPOTUCTOATH KOHKYPEHIIT Ha
MDKHApOJTHOMY PHHKY.

HeoOximHO 3a3HauMTH, IO BITYM3-
HSHUH Typu3M Ha ChOTOIHIIIHIA JCHB
craB CIMEHHHMM Ta €KOJIOTIYHUM, O€3-
MEYHIIIEe CTal0 MaHJIPyBaTH BCEpeIu-
Hi KpaiHW, Jie¢ MEHIIe JIIoeH, BerKa
TEPUTOPIs 1 caMe roJoBHE, He TOTPio-
HO JIOTPUMYBATHUCh CaMOI30JISIIT MiCs
noBepHeHHst. OJTHUM 3 HOBHX Ta Tep-
CIICKTHBHHX HANpPsIMIB TYPUCTUYIHOT Ii-
SIUTBHOCTI, SIKUH y CBITI QyHKITIOHYE BiKe
O1TBIIIEe IECATH POKIB, € BIJAMOUYHHOK Y

mieMnax Ha npupomi. Jins po3BUTKY
IEMIIHTY B YKpaiHi € BC1 epeyMOBH,
30KpeMa HasiBHICTh 3HAYHOI KUIBKOCTI
MaJIbOBHUYUX IPUPOTHHUX MICIIb Ta Pi3-
HOMAHITTS JIAHTIAPTHOTO CEPEIOBH-
11a, JOCTYIHICTh JIO HUX, TOOTO MUIAXH
CIIONTy4YeHb, i aKTHBHI JIFOIU HA MICITIX,
SIKI HaTaBaTHMYTh TypUCTaM MOCIYTH
(boiiko, 2021).

Tako, Ha CHLOTOAHIIIHINA JIE€Hb IIi-
KIYBaHHSA IIPO OTOUYYIOYE CEpPEeIOBH-
e Ta eKoloriuHa Oe3meka CTaiu He-
BiJI’€MHOIO YaCTHHOIO CYYacHOi cepu
TOCTHHHOCTI. Exonoriuynmii rorensr He
TIJIBKU JIAaHWHA CydacHid Momi, mepe-
JIOBI TEXHOJIOTII O3BOJITIOTH CYTTEBO
CKOPOTHUTH BUTPATH Ha pecypcHe 3a0e3-
MIEYCHHST MiANpUeEMCTBA. BHKopHcTaH-
Hsi eHepro30epirarouux TEXHOJIOTIH,
COPTYBaHHS CMITTs Ta Iepeaada Horo B
nepepoOKy, 3aCTOCYBaHHS CKOJOTIIHHX
MUIOUYHX 3aC001B, BUKOPUCTAHHS E€KOJIO-
TYHO YHCTUX IMPONYKTIB XapuyBaHHS,
BUKOPHCTAHHS €KOJIOTIYHO YHCTHX Oy-
JUBEJIIBHUX MarepialliB, BUKOPUCTAHHS
BiJTHOBITIOBAHHX [DKEPEN SHEprii CTBO-
PIO€ TIO3UTHUBHHUH IMI/DK «CKOJIOTIYHO-
ro» TOTEII0, II0 CTac KOHKYPEHTHOIO
nepeBaroro (Bovsh et al., 2021).

TennmeHmis 10 3I0pPOBOTO CIIOCOOY
JKUTTS BUKJIMKAJIA MepeopieHTairo 0a-
raThOX FOTEJIB Ha el CErMEHT i 3MYCH-
Ja X BIIKPUTH TpPEHaXKepHi 3aiu, (it-
HECIICHTPH, Spa-cajioHH, MOOyIyBaTh
OaceliHu, OHOBUTH MeHIO (Oe3MTFOTEHO-
Be, Ji€ETHYHE) a00 BIIKPUTU TOJATKOBI
pEeCTOpaHH 31 «3I0POBOIO KYXHEION.

Came ToMy, Ha Hamly IyMKY, Hep-
CICKTUBHUMHU  HampsMaMH  MiAIpH-
€MCTB TOTENIFHOI C(epH Ha CyIacHO-
My €Tali € PO3BHTOK EKOTOTEIHHOTO 1
IeMIiHroBoro mignpueMannTa (/a-
BuieHKO, 2017).

[memminr nepenbadyae BiAMOYMHOK
Ha MPHUPOJi, HABITh Yy MPHPOITOOXOPOH-
HUX TEPUTOPISX, OJHAK 3 yciMa HeoO-
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XIIHUMH yMOBaMH JUJISl PO3MIIIEHHS.
OpHak Ha BiIMIHY BiJl TOTENIB, TJIEM-
MIHTY MOYKHA BCTAHOBJIOBATH OyIb-1e,
nepeMillyBaTi 3 MiCIsl Ha Micie, Ha-
BITh TYy/H, Ji¢ 3a00pOHEHE Oy/Ib-sKe Oy-
IIBHHIITBO, 110, OYCBHIHO, HEMOKITIBO
3MIHCHUTH 3 TOTEISIMH.

[TepepaxyemMo OCHOBHI pHCH TIIEM-
MIHTY:

- HasiBHICTh KOM(OPTHOTO, TPOCTO-
poro 3aco0y po3MilllcHHs (HameTyIa-
Tpa, OyIMHOUKY, TOIIIO);

- BUKOPHCTAHHS HE3BUYANHUX VIS
CKOTYpHU3MYy Ta KEMITIHI'Y MeOJIiB - Be-
JIUKUX CTIIBIIIB, Kpicel, 00iqHIX CTOJIIB,
3pYYHUX JIIKOK;

- YMOBH IJISl THMYACOBOTO TPOXKHU-
BaHHS CTBOPIOIOTECS 13 3a0€3IICUCHHM
KOM(DOPTY SIK JIJIs1 IOCTIHHOTO JKUTTS.

Jlns opraHizamii mIeMITiHTY ToTpio-
HI CITIYI0Yi CKJIAIOBI:

- crieliaybHI HaMETH 1 OyJIMHOYKH,
SKI MOBUHHI BIANOBIAATH €KOJIOTIYHUM
CTaHIapTaM, CTBOPIOBATUCH 13 BHKO-
PHCTaHHSM CyYacHUX OyHiBEeIbHUX TEX-
HOJIOTIH;

- TIeMIIiHT-HaMeTH a0o marpu
OCHAIIYIOTHCSI CYyYaCHUMH IH)KCHEPHH-
MH CHCTEMaMH, HaBITh Iepen0davyacTb-
Cs1 HasIBHICTH BOJIOIIPOBIIHOI CHCTEMH,
enektpuku 1 Wi — Fi;

- TOCUTH BUCOKI BUMOTH JI0 €JIeMEH-
TiB KOM(OPTY Ta OCHAIIICHHS HAMETIB,
HANPHKIAA, MOXIMBA HAsBHICTh Ba3
JUTSL KBITIB, KHJIUMKIB, KAPTHH, TOIIIO.

[lepeBaru TIEMITIHTY TOJSATAIOTH Y
TOMY, IO, TO-TICpIIIe, BiH OKYIAETHCS
Habararo MIBH/IIE TOTETI0, a caMe 3a
2-3 pokwu; TO-JApyre, yCTaHOBKA IJIEM-
MIHTYy HE BUMAara€ HisAKoi J03BUIBLHOI
nokymenranii. FOpuaumgao memn Kia-
cudikyeThcsl SK 3BHYAHA TayiaTKa,
HOro MOKHA IIOCTaBUTH HPAKTHYHO
JIe 3aBTOJHO, Xi0a III0 BapTO Y3rOJHUTH
IIe 3 JICHUIITBOM, SIKIIO II¢ TIEMITIHT Y
Jici abo 3armoBiAHUKY, a00 3 MiMPUEM-

CTBOM, sIKE Mae€ Ii¢ Micle Ha OamaHci.
IHO/I 32 BCTAHOBJICHHS TJIEMITY MOXYTh
CTATyBaTH BIANMOBIAHY mary. Kpim
TOTO, YCTAHOBKA IVIEMITIHTY HE 3aBJIA€
IIKOJIH HABKOJMIITHLOMY CEpPEIOBHIILY.
I'meMn — 1ie KOHCTPYKIIiSL 3 MeTaly, Jie-
peBa it TenroBoi Tkannuu (I paHOBCHKa
& boiiko, 2020).

MoskHa cKa3aTH, 10 IIEMITIHT — JIFOK-
COBHH BIJIMOYMHOK HA TIPUPOII Y Oymu-
HOYKAxX 31 3pyYHHMH JIDKKAMH 3aMiCTh
HaMETIB Ta CIIAJILHAX MIIIKIB, a TaKOX
KOM(pOPTHOI BAHHOKO 3aMICTh TyaJeTy
mig nepeBoM. Came Takuil CTWIb M-
XOIUTh JJISl TUX, XTO TIPArHe €JHAHHS 3
MIPUPOJIOKO, aJie HEe X04e MPOBOUTH BiJl-
MYCTKY y HE3PYYHHUX YMOBAX.

Crnii HaroJIOCUTH, IO PO3BUTOK
IJIEMITIHT TYypU3My CIHPUYMHCHHUH Tie-
PETHHOM IHTEPECIB K CIIOXKHBAYIB TaK
i mianpuemiis. [Ipu mpomMy crioxxuBadi
MOCTIHHO MOTPEOYIOTh  yPI3HOMAHIT-
HEHHsI Ta 1HAMBITyasti3allii Mpono3uilii,
a MiIIPUEMII — 3/CIIEBICHHS co0iBap-
TOCTI TIOCIYTH Ta (POPMYBaHHSI CTIHKO-
r0 TPHUBAJIOTO IJIATOCIPOMOXHOIO Ce-
TMEHTA.

Cepen CIIOXKUBAYiB TIEMITIHT BiATO-
YUHKY BUAUISIOTH TaKi KaTeropii:

- MOJIOZII TTapH, KOMITaHii 3Haio-
MHX MDK c000r0 Jrrojeii, abo, HaBIIaKH,
HE3HaWoMIII;

- CIMEiHI mapH 3 JITbMH;

- KOMIIaHi1 CIiBpOOITHUKIB ITiJ|
4ac MPOBEACHHS CIMITBHUX BiAMOYHHKO-
BO-KOMaHI0y TBOPIOIOYHX 3aXO/IiB;

- Kareropis cCHokuBadiB luxury
CErMeHTa, SIKi 3apOOJISFOTh BHILE CEPE/I-
HBOTO, MAFOTh BEJIMKHH J0CBIJT TIO0PO-
JKyBaHHSI.

3a3HayMMo, M0 BCi Ii TPyIH CIO-
JKUBAYIB TIIEMIIIHIIB 00’ €THY€E €TUHUMA
TICUXOJIOTTUHUI (paKTOp — BCl BOHH JKH-
TeJIl BEJTUKUX MEraroJjiciB 31 CKIagHUM,
PO3MHCAaHUM, HANPYKECHUM TIpadikom,
TOMY BOHH BCE YacTillle MParHyTh yca-
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MITHEHHS Ta CITOKOIO. AJIe € 1 aKTUBHHH
CErMEHT CIOKMBAYiB TJIEMITIHTY 1HIIIOTO
XapakTepy, sKi MParHyTh 10 aKTUBHHUX
BH/IIB BiJIIOYHMHKY, HaBiTh 3 €JCMEHTAa-
MU EKCTPHMY, IIPH IIbOMY BCE OIHE Oa-
YKArOTh MaTH BUCOKHUI piBeHb KOM]OPTY
HAa BIATIOYHHKY Ta 3TO/HI 32 II€ TUIATUTH.

Ha mnardpopmax  Booking.com,
Airbnb mnpencraBieHi mpomno3uiii co-
TeHb [IUKApHUX TIeMmiHriB. Jlimepom
Takux npomo3unid y cBiti € CIIA,
Benuka Bputanis, ABcTpamis. 3a na-
HuMHu Booking.com, HalikpaimumMu Mic-
wamu it miemmiary 'y CHIA e Zion
Wildflower (Virgin), Grand Canyon RV
Glamping (Williams), Alpine Lodge
(Red Lodge). Ognak mepuiiMy 1o Kpe-
aTMBHY HIIy KOHICMIIIHHOTO KHUTIA
moyayid po3BuBaTH OpwurtaHii. [leprri
DJIEMIIIHTH [TOYalH 3 SBISATHCS HA MYy-
3UYHUX (QecTuBaisax y Benukiii bpura-
Hii 15 pokiB Tomy (Glemping, 2018).

Cepen  ykpaiHCBKHX  IJIEMITiHTiB
BrokpemieHo taki: «llarpo Stodolay (c.
Jomunika, JIbBiBcbka 00I1.), TIIEMITIHT
«Iarpoy» (c. Ynauuku, KuiBcbka 06:1.),
mieMminr «Mandra» (3atoka, Onechbka
0011.), miemminr y rorem «LHumkiNNy
(c. Cnop’saka, YepHiriscpka 00I1.),
exo-riemrtiar «Sfera 365» (M. bina Lep-
kBa). CepenHst 1oOOBa BapPTiCTh MPOXKH-
BaHHs y TJIEMITI CTAHOBUTh 2—3 THC. TPH.
(Shcho take hlempinh, 2020).

3a  po3paxyHKamMH  Oi3HEC-KOH-
cantuHroBoi kommanii Grand View
Research, mo 2025 poky cepenHe
3pOCTaHHS PHHKY IJIEMITIHTIB Yy CBITi
craHoBuTuMe 12,5%, a HOro 3arajb-
Huit o6csr pocsrae $ 4,8 mupa. Ha Ki-
npi 2023 pik HaBITh OrOJOCHIN POKOM
memninry. Jusimu Cassac [lepmioc, 3a-
CTYITHUK MIHICTpa TypU3My KpaiHH, 1O-
00IIIAB, 10 B HAHOIMIKYI 1B POKH YPsiJI
CIPHUSITUME PO3BUTKY JIAKIIEPi-KeM-
minriB. [IpaBaa, uis 1bOrO HEOOXiITHO
BHECTH 3MIHH JI0 3aKOHOIABCTBA, aJ[Ke

Hapasi Takuil Oi3HeC y pecmyOuil HisK
He perymoetsest (I1'sTh 3ipok Uit Hame-
Ty, 2022).

Tak, sk Ha CbOTO/IHI B YKpaiHi Ta CBi-
Ti CIIOCTEpIraeThCsl TEHACHIIS J0 30e-
PEKEHHS IPUPOJHUX PECYPCIB, OCKITb-
KM BOHHU He Oe3MeKHi 1 BUUEPITHI, came
TOMY PO3BHTOK €KOTOTENBHOI 1HAYCTpil
y BUIISIZI IVIEMITIB, OCHOBHA JisUTBHICTD
SIKO1 CIIpsSIMOBaHa Ha 30€peXEHHS IIPH-
POIHUX PECYpCiB € BHCOKOIPHOYTKO-
BUM Oi3HECOM, SIKUI 3/1aTeH 3pOOUTH
3HAUHHUW BHECOK Y 3pOCTAaHHS BaJOBOTO
BHYTPIIIHBOTO TMPOXYKTY 32 BiTHOCHO
HU3BKUX 3aTpaT Ta KOPOTKHX TEPMIiHIB
okynHocti (Oliinyk et al., 2019).

KpiM TOroO, mimmpuemMcTBa TrOTElb-
HOi cepu B ymoBax Bipycy Covid-19
BIIPOBA/DKYIOTh KOMIT FOTEPHI TEXHO-
JIOTi1, ITOYMHAIOYH BiJI CIEIiadi30BaHNX
MPOTrpaMHKUX HPOAYKTIB  YIPaBIiHHSI
TOTEIBHUM MiANPUEMCTBOM IO 3aCTO-
CYBaHHS TJOOATBHUX KOMII IOTEPHHUX
Mepex. ToMy y cydacHHX peaiisix, To-
TENbHA I1HIYCTPiS BUKOPHUCTOBYE II0-
CUTh 0arato HOBITHIX 1H(pOpPMAaIIHHUX
TEXHOJIOTIH: MI00aNbHI KOMII FOTEPHI
CHCTEMH pE3epBYBAHHS, IHTEIPOBaHI
KOMYHIKAIlIiHI MEPEeXi, CHCTEMH MYJIb-
TUMenia, 1H(GopMaIiiiHi cucTeMu Me-
HEDKMEHTY Ta iH.

BukopucTaHHs Cyd4acHHX MOO1JTb-
HUX JIOJATKiB B TOTENSX — II€ IOTYX-
HUH MapKeTUHTOBHH IHCTPYMEHT, KM
MOYKE BUPINIMTH 0arato Micii Ta 3a1ad:
CTBOPHUTH CBil BIACHUHN IMIDK, TIATPH-
Matu OpeHH, 3aBOIOBATH JIOSIIBHICTH 3
0OKy CHOXHBa4YiB, 100 ONTHMIi3yBaTH
KOMYHIKAIIIiHI MPOIECH Ta CTBOPUTH
MeBHUH 1H(GOPMAIIHHIIA TPOCTIp.

OueBumHO, MmO TaHIEMis Ta Ka-
PaHTHHHA KpHU3a CIPOBOKYBAIU IIPH-
CKOpEHHS Tepexomy JMA0 MU(PPOBHX
TEXHOJIOTIH SIK CHOXKMBayaMH, Tak 1
mignpuemctBamu. [{ugposizamis crae
OCHOBHUM TPEHJIOM, IIO ITOMITHO IIPO-
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SIBIISIETBCS Y MOJENISAX JUCTPUOYIIT 1Mo-
CJIYT TOTEJIB, & TAKOXK aKTUBHO MPHXO-
JUTh y cdepy aBTOTH3AIllT BHYTPIIIHIX
Oi3Hec-mporieciB  (KOMyHIKaIlii 3 K-
€HTaMHM, PO3MOALI 3aBJaHb YCEPEIHHI
KOMaH/IM, JICKTPOHHI MarnK{H Ta MEHIO
Ta iH.). ABTOMATH3YETbCSA 1 HOMEPHHI
(donx Ta rpomaaceki 30Hu. Ha choron-
HIIIHIA JICHb CyYaCHHU TOTEJb 1€ Mic-
e, Jie BCE CTBOPEHO BHUKJIFOYHO JUISI
3pYYHOCTI Ta KOM(OPTY KITIEHTIB.

Kpim Toro, 3arajibHOBIZIOMO, IO
CTBOPEHHS HOBOTO, SIKICHOTO, TpEH-
JIOBOTO TYPUCTHYHOTO MPOAYKTY Ha
BHYTPIIIHBOMY PHUHKY CTa€ IMepuiodep-
TOBMM 3aBJaHHSM JJIS BIJHOBICHHS
iHAycTpii. Ha Hamry ayMKy, Ha CbhO-
TOJHIIIHIA JIeHb, TOTPIOHO CTBOPIOBA-
TH TYPHCTHYHI O370POBUI MaKETH, SKi
CTOCYIOTBCS 3MII[HCHHS IMYHITETY, a
TaKOX OB’ sI3aHi 3 peaduTiTaIliero mics
MEPEHECEHOT0 3aXBOPIOBAHHS, 30Kpe-
Ma Ha KOpPOHAaBIpyC, JJIS TPOBEICHHS
KOMIUIEKCHOT TEpeBipKA Ta JiarHoc-
THKHA OpraHi3amy. Y MITaT TOTEJIBHOTO
KOMIUIEKCY MOTPIOHO T0AaTH MEIUIHO-
TO MpalliBHUKA, MEIUYHY MPOAYKIIIO Ta
CTBOPHUTH CITIBPOOITHHUIITBO 3 BIIOMUMHU
KIIIHIKaMH, 1Ie Bipa3y * JacTh 3MOTY
MIJBUIIATH KOHKYPEHTOCTPOMOXKHICTb
peKpeaniiHo-0310pPOBYOTO 3aKIATY.

Ha ocHOBI MOTOYHUX TEHIEHIIN Ta
CKOHOMIYHHMX TEPCIICKTHB MOXKHA Te-
pendaynTH TEHACHIT Ta BUAUTUTH aK-
TyaJbHI TPEHIU B IHIYCTPil FOCTHHHO-
CTi Ha HAMOIMKINIA Jac:

—  CONIO-TIOJIOPO’KI — Ha BIAMI-
HY BiJl MIONIEPEHIX POKIB, BCE YacTille
CIIOCTEPIra€ThCs TEHCHINIS TOOMHO-
KHX TIOAOpoKed. MOTHBH MaH/ApIBHU-
KiB € PI3HOMAaHITHUMH: MOJOPOXK HAO-
JIMHII, HOBI 3HAWOMCTBA, CITIJIKYBaHHS,
MomIyK mapu Tomio. [li TeHaeHii Tiib-
KW TIOYMHAIOTh HAOUpaTH 00ePTiB;

—  EKO-TIOJIOPO’KI — BCE YacTillle
MOYMHAIOTh BIUIMBATH HA PIllICHHS TY-

pHCTa IIPU KYIIBI TYPHCTHYHOTO TIPO-
IOYKTy ifeaiqd i MepeKOHaHHS HOBOTO
MOKOMiHHA. EXKO-IToIopoK, HampHKian,
O3Haua€ IMOETHAHHS TypU3MYy i3 3aly-
YeHHSM 0 TPUPOJOOXOPOHHHX POOIT
a00 X MOXJIHBICTh OPEHIYBaTH EJICK-
TpOKap, HasiBHICTh BYIVICIICBHX KpEIH-
TiB TP OPOHIOBAHHI PEHCy TOIIIO;

—  MICUEBUH JOCBiI — 3allyycH-
HS TYPHUCTIB JO MICIEBOI KYJIBTYPH:
HACOJIOAA MICHEBOIO KYXHEIO, y4acTh
y (ecTHBAISAX Ta PI3HOMAHITHUX CBSAT-
KyBaHHSIX TOIIO. TypH, B SIKUX TYPHCT
OTpPHUMY€ HaWKpaIIui TOCBiJ MiCIEBHX
TpamuIiii, B MalOyTHbOMY JJIi HBOTO
CTaOTh YIIOOICHIM HAMPSIMKOM;

—  MepcoHali3allis — CbOTOIHIIIHI
TYPHCTH OYiKyIOTh MOCTYTH, IO TOCHTh
TICHO BIMOBIJAOTH IX OCOOUCTHM YTIO-
IO0aHHSIM: MicIle TPU3HAYCHHS, KHTIIO,
po3Bary, 3amporoHOBaHi iM Ha BiAIO-
yuHKy. HabGararo Gisbliie MIaHciB OTpu-
MaTH TOCTIHHUX KIIEHTIB, KOJIU JTOCBI
TypucTa Oyae TiCHO MIPUCTOCOBAHHHN 10
fioro Oa’kaHb Ta OYIKYBaHb;

—  IUOTYYHUH IHTENeKT HalyBae
BCE OUIBIIOTO 3HAYCHHS ISl TyPUCTHY-
Hol iHxycTpii. [lepconaizarist 10CBiLy
MOIITYKY, OPOHIOBAaHHS TYpiB Ta MOi3-
JIOK, BU3HAYEHHS TIOTPeO TocTs 1 miabip
TOTEJBHOTO HOMepa 3a Horo BmomoOaH-
HSIMH — 3pOOUTH BCE e Ja€ MOKIIHBICTh
TEXHOJIOTiS MAallMHHOTO HAaBYaHHS —
IITYYHAH 1HTENEKT.

OTXe, CTBOPCHHS aeKBaTHOI CHC-
TeMH (OPMYBaHHSIM KOHKYpPEHTHHX
nepeBar MiINPUEMCTB 1HIYCTpii TOC-
TUHHOCTI Ta TYpU3My B YMOBaX BILIH-
By HECIPHUATIUBUX CIMiIeMiOIOTTUHUX
00CTaBUH — OIHE 3 KIIFOYOBUX 3aBIaHb,
SIKE CTOITh CHOTONIHI ITEePe BITIN3HIHH-
MU I ITPUEMCTBAMH I1i€l chepu.

3a pesynpraraMd BIACHUX IOCIHi-
JUKCHb Ta MOTOUKYIOYHCh 3 TYMKOIO
MPOBITHUX BYCHHX, IO TOCIIIKYBaIN
Jany npobnemaruky (Benenypa & 3em-
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niHa, 2021) BBaxkaemo, 110 B Tporieci
(bopMyBaHHS KOHKYPEHTHHX IepeBar
MiIPUEMCTBAMHU 1HIYCTPil TOCTHHHO-
CTi Ta TYpU3MYy CIIiJl KepyBaTHCS TaKH-
MH [OJIOKEHHSIMH:

—  cucrema (GOPMyBaHHsI KOHKY-
PEHTHHX TMepeBar Ccy0’€KTIB iHIycCTpil
TOCTHHHOCTI Ta TYPHCTHYHOTO Oi3He-
Cy MOBHHHA BKIIFOYATH: BU3HAYCHHS Ta
[UIAHYBaHHS KOHKYDEHTHHX [I€PEBar;
BUSIBIICHHSI (DAKTOPIB, 1110 BIUIMBAIOTH HA
KOHKYPEHTOCIIPOMOXHICTh  JISUTBHOCTI
MiIPUEMCTBA THAYCTPii TOCTHHHOCTI,
(bopmyBanHs TOPThENsT KOHKYPSHTHUX
repeBar; po3pooka 3axojiB, II0 JA03BO-
JISIFOTh HAPOIIYBAaTH KOHKYPEHTHI mepe-
Baru; BUSBICHHS MPOOJIEMHUX Hampsi-
MiB JisSTILHOCTI;

—  CTBOpPEHHSI Ta HAPOIIyBaHHSI
KOHKYPEHTHHX TepeBar notpedye 3yCculib
yCIX YYaCHHKIB c(hepr TOCTUHHOCTI;

— ycl 3MIHM PHHKOBOI CHTYyaIlii
MAarOTh CTaTH BUPINIATbHIMH YHHHHUKA-
MH BHYTPIIIHIX IEPETBOPCHb;

—  ympaBiiHHS 013HECOM Ma€ IpyH-
TYBATHCS Ha CTATIOMY PO3BUTKY Ta [PHH-
[MIaX TOCTIHOTO BIOCKOHAJICHHS,

—  OCHOBOK CydYacHOi KOHKY-
PEHTOCIIPOMOXHOCTI € TIepeBart, Mo
HIBUIKO 3MIHIOIOTHCS, TIOB’sI3aHi 3 Hay-
KOBO-TEXHIUYHHUM MPOTPECOM Ta iHHOBa-
I[ISIMU, TOMY BapTo iX 3alpoBajKyBaTH
y cepy AiSTBHOCTI;

—  [OAabIIe MOIIUPEHHS TEXHO-
JIOTi# TpH3Bene 10 e OUIBIIOro CKO-
POUCHHS KUTTEBOTO IHKIY Oy/b-SIKOTO
MPOAYKTY, TOMY BapTO CBOEYAaCHO Oa-
YUTH TOH MOMEHT Y JKHUTTEBOMY IHMKJI
MPOAYKTY, KOJIH BiH MMOYWHAE BTPAYaTH
CcBOi OCOONMBOCTI Ta CTAa€ MAacOBHM,
3/IaTHUM KOHKYPYBATH JIMIIIE 32 I[IHOO;

—  Olnpla YyacTHHA BapTOCTI IMO-
CIIyT 3 PO3MIIICHHS TOBHHHA MPHIIa-
JaTi He Ha Oes3mocepeHiii mpoiec Ha-
JIaHHs, a HAa PO3POOKY HOBHX IOCIYT,
MEHEIKMEHT SIKOCTi, MapPKETHHT.

Bucnoexu ma nepcnexmuéu
nooanvux 00CHiONceHb.

VkpaiHi ChOrojHi HEOOXiJHO CTH-
MYJIFOBATH BHYTPILIHIA TypH3M, MpO-
MOTYBAaTH HOBI JICCTHUHAIIi{, CTBOPIOBATH
TYPUCTHUYHI TIPOJYKTH, SIKi IPUBEPHYTh
yBary TMOJOPOKYHUYMX Ta PO3BHBATH
HOBI TPEHM TYPUCTUYHOT 1HIYCTPil.

AHaJIi3 IEMIIHTY, HAaBEICHUH Yy J1a-
HIA CcTarTi Jax MiJICTaBU PO3MISAAATH
Horo, 3 OHOTO OOKY, SIK HOBY KOHIICII-
IO BIIMOYMHKY B MPUPOIHOMY CEPEI0-
BHIIIi, sIKa Ma€ CBOI OCOOIUBOCTI, mepe-
Baru, IPyny CIOXHBAYiB Ta BHKIIIOUHY
€KO-CIIPSIMOBAHICTh, @ 3 IHIIOT0 — SIK
MEPCIICKTUBHUHN, JOXITHUHA PI3HOBHU]
roTespHOro Oi3Hecy. YKpaiHChKi peaiil
CBIJYaTh MPO 3HAYHHWHA PO3BHTOK TIIEM-
MHTY Ha CBOI TEPEHAX, a/Ke MPAKTHYHO
B yCiX JaHIIa() THUX 30HAX BXKE MPAIiO-
FOTb IJIEMITIHTH.

BinzHaunmo, 1Mo came BHKOPHCTaH-
HSl Cy4acHHX TEXHOJIOTIH Ta 1HHOBAIIK B
MIMPUEMCTBAX TOTENBHOI chepu € He-
BiJI’€EMHOIO YAaCTHHOKO PO3BUTKY TOTEIb-
HUEX TimnpreMctB B ymoBax COVID-19.
[ocriiiHe CcaMOBIOCKOHAJICHHS, pilTy-
YiCcTh Ta TEHEpAalliss HOBHX 1/Iei Jae 3Mo-
Ty TOTEJISIM CTaBaTH JIiJIepaMK PHHKY Ta
MaKCUMAJIbHO  33JIOBOJILHATH TIOTPEOH
CYYaCHHUX CITOYKHMBAYiB FOTEITbHUX MOCITYT.

[lepcrieKTHBH  MOJANBININAX  JTOCITI-
JOKEHb MO0 PO3BUTKY TMiAMPUEMCTB
TOTeNabHOT cepr B yMOBax NaHIeMil
Covid-19 morpebyroTs nepikaBHOI Mi-
TPUMKH Ta KOMITJICKCHOTO TiIXO1y Map-
KETHHIOBOI, PEKJIAMHOI, 1HHOBAIIHHOT
Ta MPOMOLIHHOT O THKH.
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Abstract. In today's conditions, the hotel industry is important for solving a number of socio-

economic problems of Ukraine. That is why the effective development and management of hotels is

gaining relevance and requires the search for new approaches to their operation in the conditions of

the Covid-19 pandemic. The purpose of the article is to study the theoretical problems of ensuring the
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competitive advantages of enterprises, to develop recommendations for the formation of competitive
advantages of enterprises of the hospitality industry in the conditions of the Covid-19 pandemic.
The article substantiates and highlights the development trends of hotel industry enterprises in the
conditions of the Covid-19 pandemic. The main directions of changes that have taken place in the
tourism sphere in recent years have been highlighted. It is emphasized that hotel enterprises of Ukraine
in modern conditions operate in an environment of multidimensional competition, in which effective
management depends on the timely introduction of innovations and the use of new trends, as well as
effective competitive forms of tourist services. The theoretical problems of ensuring the competitive
advantages of enterprises are studied. It is noted that today domestic tourism has become family-
friendly and ecological, it has become safer to travel within the country, where there are fewer people,
a large territory and most importantly, there is no need to observe self-isolation after returning. One
of the new and promising directions of tourist activity, which has been operating in the world for more
than ten years, is recreation in glamping in nature. For the development of glamping in Ukraine, there
are all the prerequisites, in particular, the presence of a significant number of picturesque natural
places and the diversity of the landscape environment, accessibility to them, that is, communication
routes, and active people on the ground who will provide services to tourists. The promising directions
of the hotel industry enterprises at the current stage are characterized, namely the development of
eco-hotel and glamping entrepreneurship. Trends are predicted and current trends in the hospitality
industry are highlighted for the near future - solo travel, eco-travel, local experience, personalization
and artificial intelligence. It was emphasized that the creation of an adequate system for the formation
of competitive advantages of enterprises in the hospitality and tourism industry under the influence of
adverse epidemiological circumstances is one of the key tasks facing domestic enterprises in this field
today. The scientific novelty of the research results lies in the clarification of promising directions for
the development of entrepreneurship in the field of hospitality under the conditions of a pandemic
and logistical restrictions, as well as the substantiation of the conceptual advantages of eco-hotel and
glamping entrepreneurship as components of the development of domestic tourism and prerequisites
for solving the problem of employment in territorial communities. Recommendations on the formation
of competitive advantages of enterprises of the hospitality industry in the conditions of the pandemic
have been developed.
Keywords: hotel industry; hospitality industry; Covid-19; innovation; hotel
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EKOHOMIYHI ACNEKTY BUPOBHULITBA OBOMIB
B YKPAIHI

O. O.YEPEHIYEHKO
KaHOUOam mexHiyHuUx Hayk, doyeHm, 0oyeHm Kageopu eKOHOMIKU
HauioHanbHO20 yHisepcumemy biopecypcis i npupodoKopucmye8aHHA YKpaiHu
yal971@ukr.net

€. A.YAMKA
cmyodeHm 2 poKy mazicmpamypu
HauioHanbHO20 yHisepcumemy biopecypcis i npupodoKopucmyeaHHsa YKkpaiHu
gehr1255@gmail.com

AHomayjia. Memoto cmammi € 0ocnioxweHHa meHOeHyili pieHA eKOHOMIYHOT
ehekmusHocmi 8iMYuU3HAHOI 2ay3i o8oYisHUUMBA Ma o0brpyHmMye8aHHs HANPAMKI8 i
ehekmusHo20 po3sumky. Mamepiaau ma memoou 00cnidceHHs - 8 X00i 00CAI0HEHb
sUKopucmosysasnu abcmpakmHo-no2iYHuli memod, memoodu (HOYKUii, 0edyKuyii i
CUHMe3y, CMamucCmuKo-eKOHOMIYHUU Memod, memoou nopieHAHHA U mabauyHuUx
modeneli. Peaynemamu 00cnioxceHHA: nposedeHuli aHasi3 eKOHOMIYHUX acrekmie
8UPOb6HUYMEa 080oYie 8 YKpaiHi, npedcmasneHa Xapakmepucmuka cy4acHo20 cmaHy
0804e80i2as1y3imadocnioeHaiTeKOHOMIYHA egheKmMUBHICMBb Y CiflbCbKO20CM00aPCbKUX
nionpuemcmeax. BuseneHe nepesuuwjeHHA supobHuymea osoyie malixe 6 1,5 pasu
HQO iXHIM COXUBAHHAM y KpaiHi, @ nonum i npono3uyia marome meHOeHyito 00
3pocmaHHA. 3a 38e0eHUMU CMamuUCMUYHUMU 38iMHUMU OaHUMU nposedeHull aHani3
OCHOBHUX EKOHOMIYHUX MOKA3HUKIi8 8UpOobHULMBa npodyKuyii 08o4isHULMBA 302a710M i
8i0KpumMozo rpyHmy. BcmaHoeneHo, wo cymmegozo 36inbweHHA s8UpobHUYMea 0aHoi
nMpoOyKuiiHe 8idbYynocs Yepe3 He3Ha4yHe Mio8UWeHHS 8POXAlIHOCMIi 0804e8UX Kyabmyp.
Bu3Ha4yeHo, W0 Ha pUHKY 0804i8 criocmepieaemocs binbw cMpimMmKe 3p0CMAHHSA IXHbOI
cobisapmocmi, a 8i0nosioHo U sumpam, HiX yiHu peanizayii —Ha 43 % npomu 18,5 %.
38icHO ye npu3sodume 00 cmpimMKo20o nadiHHA npubymekis, malixce Ha 60 % 3a2as10M
i Ginowe, HiX Ha 70 % - no ogo4Yax 8i0KPUMO20 2pyHMYy. B pe3yssmami ompumaHe
3HUMCeHHA pieHA peHmabenbHocmi 8 3,8 i 5,7 paszie 8ionosioHo. EnemeHmu HayKosoi
HOBU3HU: 06r'pyHMOBAHI OCHOBHI HAMPAMKU PO38UMKY 8iMYU3HAHO20 PUHKY 080Ui8 i3
8paxy8aHHAM nompeb payioHanbHO20 3a6e3rneYeHHA HacesneHHA 8 CY4acHUX ymMosax
i nidsuweHHs ekcnopmHo20 nomeHuyiany 2anysi. [IpaKMu4Ha 3HaYywicmes: 8iomiyeHa
HeobxiOHicmb nocmiliHo20 800CKOHAAEHHA 0if/n6bHOCMI 8iIMYU3HAHUX MiONPUEMCME
i nmiosuweHHa pieHA peHmMabenbHOCMi MPOOAMCY 0804Ye8UX KysaAbmyp B6HACMAIO0K
MoCuUsIeHHA KOHKYpeHUii Yepe3 3auikasaeHicms 3 60Ky 308HiWWHIX MO8aposuUpPobHUKis.

Knwouosi cnosa: o08o4isHUUME0O; BUPOOHUUMEO, CrOMUBAHHA, EKOHOMIYHA
ehekmusHicmo; yiHa peanizayii; piseHo peHmabesnbHocmi.
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Axmyanvnicmo.

OBoul HaJIe)KaTh IO BaXKJIUBUX 1 He-
3aMIHHUX TIPOAYKTIB 3IOpOBOTO Xap-
YyBaHHS, SKi € TAKOX HEOOXITHUMH Ta
MOTPIOHUMH JTFOITUHI, MAlO4M BEITUKHI
CIIEKTp XapuOBUX, CMaKOBHUX, JIIKYBaJb-
HUX 1 JIETUYHHUX BIACTUBOCTEH. 3aBIsIKU
CBOIM BIIACTHBOCTSIM OBOYCBI KYJIBTYPH
BIJIIrPatOTh 3HAYHY POJIb Y TIPOJAOBOIBYIH
Oearmieni kpaiHy, a ramy3b OBOYIBHUIITBA
€ TPaIUIiiHOI B arpapHoOMy BHPOO-
HuuTBi Yipaimu. [i possutok 3anexuts
BiJl IPYHTOBO-KJIIMaTHYHHX YMOB, He-
OOXIJIHUX JUIS BHPOIIYBaHHS; BIKOBHX
TPaJUILIiK 1 TOCBILy HACEJCHHS, sKe 3a-
HMaeThCs AaHOIO IISUTHHICTIO; 3HAYHHUX
BHYTPIIIHIX TOTped y OBOYAX, SKi CHO-
JKMBAIOTh Y CBIKOMY BHIVIAII Ta B MPO-
IYKTax MPOMICIIOBOT IEpepoOKH.

OBOUIBHUITBO € BaYKIIUBOIO, PO3BU-
HCHOIO, E(CKTUBHOIO BHCOKOIPHOYT-
KOBOIO Ta KOHKYPEHTOCIPOMOKHOIO
rajgy33i0 BITYH3HSIHOTO CLIBCHKOTOCIIO-
JAPCHKOTO BUPOOHUIITBA, KA OCTAHHIMU
pokamu Oyiia OfHI€r0 3 JIiZepiB y 301Tb-
meHHi exeropty. OKpiM TOro, OBOYi €
IIHHOIO CHUPOBUHOIO IUISl MIIIPHEMCTB
Xap4oBOl 1 KOHCEPBHOI IMPOMHUCIOBOCTI,
a Ha OCHOBI iXHBOTO BHPOIIYBaHHS W
nepepoOku  (hOPMYIOTBCSI arpoIpoOMUC-
JIOBI MiJIPHEMCTBA Ta 00'€JHAHHS. AJie
3HAYHY YacTKy B 3arajlbHOMY BHPOOHH-
IITBi OBOYIB 3aliMae IXHE BHPOILYBAHHS
B 0COOMCTHUX TOCIIOAAPCTBAX HACCICHHSI.
Taxox mrobaizaliiiii 3MiHU B EKOHOMi-
Il 3aTOCTPIOIOTH NMUTAHHS PO3BUTKY JIe-
SIKUX TaTy3ell CUIbCHKOTO TOCIIONApCTRa,
SIK1 3/1aTHI 3a0e3MevyBaTH CBITOBY IMpPO-
JOBONEYY Oe3reKky, a YKpaiHa BXOIHUTH
J10 riepiioi 20-Ku JTiiepiB 3a BAJIOBUM BH-
POOHHUIITBOM IPOIYKIIiT OBOYiBHHUIITBA.

B 2022 pori 3a iHpopMariierw mpo-
exty “Camu [lepemorn” B Ykpaini Moxe
MPOSIBUTHCS JIeDIIIUT OBOYIB, IO Hera-

THUBHO BiZIOOpa3UThCS Ha €(PEKTUBHOCTI
JUSUTBHOCTI MIANPHEMCTB Y arpapHOMY
Ta MepepoOHOMY CEKTOpaX EKOHOMIKH,
a TakoX Ha 3/70poB'i HacesJeHHs. 3aro-
CTPEHHS TIPOIOBOJIBYOT IPOOJIEMH TIOCH-
JIFOETHCS Yepe3 BIHCHKOBY arpecito pocii,
0OMEKEHHST MOKIMBOCTEN 11010 HalaH-
HSl JICP’KABOKO EKOHOMIYHOI JIOTTOMOTH
TOBapOBUPOOHUKAM 1 3MEHIIICHHS 00Cs-
TiB BUPOOHHUIITBA OBOYIB BHACIIIJIOK CKO-
podeHHS Ta/abo BTpar MOCIBHUX IO Y
30H1 OOMOBHX i 1 HA OKYIOBaHUX Te-
pUTOPISX.

310poB’s Hallli BBAKAETHCS BaXKIIU-
BHUM IHTETPAJIbHUM TIOKA3HUKOM, SIKHM
XapaKTepu3y€e IUBLUII30BAHICTD KpaiHH
Ta 11 COIIaIbHO-CKOHOMIUHHUIA PO3BUTOK.
Tomy, 3a0e3meveHHs W rapaHTyBaHHS
0e3MevHOro Ta MOBHOIIHHOTO XapyuyBaH-
Hsl HACEJICHHS € OIHUM 13 HalBaXXJIMUBI-
IIMX CTPATETiYHUX 3aBJaHb TMOJITHKH
JiepkaBd. BimmoBijHO, CTaH 1 piBEHb
PO3BUTKY BITUM3HSHOI Tajdy3i OBOUYIB-
HUIITBA BIIMBAE HA BHUPIIICHHS SK CKO-
HOMIYHMX, TaK 1 COIlaJbHUX ITMTaHb
Kpainu. 3a0e3eueHHs HaJIeKHOTO PiBHS
MPOTrPECUBHOTO PO3BUTKY 3aJICKUTH BiJI
e(heKTHBHOCTI BUKOPHCTAHHS BCIX MOX-
JMBOCTEH HASBHUX TOTY>KHOCTEH Cillb-
CBKOTOCIIOZIAPCHKOTO Ta MTPOMHUCIIOBOTO
BUpOOHUIITBA. KpiM TOTO, TiIBUIIICHHS
CKOHOMIYHOI e€()EeKTHBHOCTI  TisUTbHO-
CTi cy0'eKTIB JIaHOI Tay3i TpHU3BEIE 10
3pOCTaHHS 3aWHATOCTI HACEJICHHs, Kpa-
IIOT0 PO3BHUTKY CUILCHKHX TEPUTOPIH,
3a0e3reueHHsl BlIacHOI Ta CBITOBOT Mpo-
JIOBOJILYOT OE3ITEKH.

Jlocmi/pkeHHST TIEPCTICKTUBHUX — Ha-
MPSMIB PO3BUTKY BUPOOHHUIITBA TIPOIYK-
il Tajgy3i OBOYIBHHMIITBA, CKOHOMIYHOI
e(eKTUBHOCTI 11 (yHKIIOHYBaHHS, 3a-
Oe3reueHHs 30aIaHCOBAHOTO PIBHS Xap-
YyBaHHS HACeJIeHHS, (OpPMYBaHHS IMpPO-
JIOBOJIBYOTO PHHKY (POPMYE aKTyaTbHICTh
1 BOKJIMBICTH TAHOTO JIOCIIiKEHHS.
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Ananisz ocmanuix 00cioxceHv ma
ny6nikauiii

Haii6inpin  akTyaJbHOK — 100alTb-
HOIO MPOOIEMOI0, 3 SIKOIO CHOTOIHI
CTUKHYJIOCS I[UBLTI30BaHE CYCHIIBCTBO
Ha TJIi BapBapChKOi BIMCHKOBOI POCIid-
CBKOI arpecii, € 3a0e3MeUeHHs JTIOACTBA
MIPOIOBOJILCTBOM. I, SIK BUSBHIIOCS, B
BHpimIeHH] 1€l mpobineMu YkpaiHa Bi-
Iirpae BaXJIHBY pOJb, 30KpeMa B Ha-
CHUYCHHI PUHKY OBOYEBOIO MPOMYKIIEIO
HAJIC)KHOI SIKOCTI, MIMPOKOTO aCOPTH-
MEHTY ¥ y JTOCTaTHIX KigbKocTsax. Hay-
KOBO-BUPOOHWYMI MOTEHIIAN KpaiHu B
3a3HAUYCHOMY aCIEKTi JOCHTh 3HAUHUA,
(haxiBIll MPOJAOBOJIBIOTO PUHKY OIlIHFO-
FOTh 00CST OBOYEBOIO CETMEHTY Ha PiB-
Hi 3 3epHOBUM [1].

BucBiTIEHHAM TpoOIEeM PO3BHTKY
rajiy3i OBOYiBHHIITBA Ta PO3POOICHHIM
TEOPETHYHHUX 1 MPaKTHYHHUX ACIICKTIB
MiJBUINECHHS e()EeKTUBHOCTI  (PYyHKIII-
OHYBaHHS PUHKY OBOYEBOI MPOMYKIIii
MPUCBSUYCHI TyOmiKalii 0ararbox J0-
CJIITHUKIB.

JLM. Tanar akueHTye yBary Ha
CKJIAIHOCTI Ta CETMEHTOBAHOCTI PHHKY
OBOYIB Yepe3 iXHIO PI3HOMAHITHICTb,
0COONMBOCTI BUPOLIYBaHHS, TEPHUTO-
pianbHe PO3MIIICHHS BHUPOOHMIITBA,
CIIOCOOM BHKOPHCTAaHHS, 30epiraHHs
ta nepepodku [2]. P.B. Jloroma 3oce-
PEeIVKYETBCSI HA MOXIIMBOCTI 30aiiaH-
CyBaHHSI BUPOOHHIITBA Ta CIIOKUBAHHS
MPOAYKIli OBOYIBHUIITBA Ha OCHOBI
OpraHi3aliiHOrO0 PO3BUTKY ii PHHKY
[3]. b.B. dyxuuupkuii, O.B. HoBiukoB
i B.M. Ilonmymnan [4], O.B. 3axapuyk [5],
O.1. Ceginosa Ta JI.0O. Jlemenko [6] 00-
IPYHTOBYBAJIM Ba)XKIIMBICTh PO3BUTKY
arpapHoO-IIPOJOBOIBIOTO BUPOOHHIITBA
Ta 3a0e3le4yeHHs HayKOBO-OOTPYHTO-
BaHOTO PiBHSI CIIOKUBaHHS 0BoYiB. JI.B.
€npoBa ta C.T. Omensuyk [7], C.A.
Cerena [8] po3mistHYIH TPOOIEMHU BH-

POOHHMIITBA Ta PAIliOHAIBFHOTO CIIOXKH-
BaHHS MPOJYKIIiT OBOYIBHHUIITBA.

CaiToBi TeHmeHuii momo 3abesrre-
YCHHS MOMUTY Ha MPOXYKTH Xap4yyBaH-
us BuBuaau M. Porkka Ta in. [9]. VBary
0ararbOX HAyKOBI[IB TpUBEpTaIH (hak-
TOPH BIUTHBY Ha CIIO)KUBAHHS OCHOBHHX
MpoayKTiB XapuyBaHHs. M. Long, K.
Marple ta T. Andreyeva BUBYaJIH BILUIUB
uin [10], J. Kinsey - noxomis [11].

BuBUeHHSM CydacHOTO CTaHy pUH-
Ky BITYM3HSHUX OBOYIB 1 TEPCIEKTHUB
OpTaHiYHOTO OBOYIBHHIITBA 3aiMaHCs
B.M. Yepneupkuit i I1.A. HIBuakuii
[12], O.B. Vnbsauenko, 1.B. IlnsH i
10.C. I'epacumenxo [13], I1.O. Cyxwuii i
A.T". TrodTiit [14] Ta iHIII.

EdextuBHIiCTh (YHKIIOHYBaHHS
oBOYeBOT Tamy3i gociimkysaiu €.0.
®ipcos [15], JI1.O. boiiko [16], I1.T. Ca-
Onyk [17] Ta iHmi.

BpaxoByroun 0coOnHBY pONb OBO-
YiBHHUIITBA, SIK CKJIaJ0BOi (hopMyBaH-
HSl TIPOIOBONBIOI OE3MEKH, BUBYCHHS
mpoOJieM ramxy3i Ta MUTaHb €KOHOMiY-
HOT e(EeKTUBHOCTI TIPH BHPOOHHIITBI
OBOUIB HE MOXKHa BBa)KaTW 3aKiH4e-
HUM. OCoOnMBOi yBarm Ta MOJAIBIIO-
r0 JOCTIHKEHHS 3acCIyTOBYE PO3IIS
MOXITUBOCTEH €(EKTUBHOTO PO3BUTKY
OBOYIBHHIITBA B CyYacCHHX yMOBax Io-
CIIOIAPIOBAHHL.

Mema cmammi: BUSIBICHHS Ta aHa-
J1i3 TeHJICHII PO3BUTKY W PIBHS €KOHO-
MIiYHOI €()eKTHBHOCTI CYy4acHOTO OBO-
YiBHHITBA, OOTPYHTYBaHHs HAIPSIMKIB
e(hEeKTUBHOTO PO3BHUTKY Tasly3i OBOYiB-
HUIITBA.

AHani3z ocmannix 0ocnioneHv ma
ny6nikauii

TeopeTHYHOK OCHOBOKO JIOCIIIKEH-
Hs CITyTyBaJIM HAyKOBI Mpalli iHO3eMHHX
1 BITUM3HSHHUX ydeHHUX. Sk 0asy 1miomno
iHpOpMaIliT A1 aHai3y Ta po3paxyH-
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KiB BUKOPHUCTOBYBAIM OQIIiiHI JaHHI
MinicTepcTBa arpapHoi TONITHKHA Ta
MIPOIOBOJILCTBA YKpaiHu Ta Jlep:kaBHOI
CITy)KOH CTaTHCTHKH YKpaiHU.

MeTonoNnoriYHOK OCHOBOK JOCIII-
JUKeHb CIYT'YBaJM HACTYIHI METOIH:
a0CTPaKTHO-JIOTIYHUNA — JIJIST CUCTEeMa-
TH3allli  HEOOXIHOTO TEOPETUYHOTO
Marepiany; 1HIYKI[IHHO-IeTyKIiHHUH
- JUT BU3HAYCHHS y3arajbHEHUX TPUH-
IUIIB  BHACTIJIOK aHAi3y HasBHUX
(akTiB; CHHTE3y — JUISl TPYyIyBaHHS
CJIEMEHTIB  JOCIIJKYBAaHOI CHCTEMH;
CTaTUCTHUKO-CKOHOMIYHUHN — ISl po3pa-
XYHKIB CKOHOMIYHHX MMOKa3HHKIB; IO-
PIBHSIHHS — JIJIs1 OLIIHFOBAHHS pe3yJibTa-
TIB JOCIIKEHHS; TaOJUYHUX MOJeeh
- IUTst BimoOpaXkeHHs iH(popMarrii.

Pesynvmamu ma ix 062080penns.

JlocBiz I1t0ACTBa JOBOAMTD, III0 OBO-
4i Ta OamTaHHI MPOJOBOJBYI KYJIBTYPH
€ B@KJIMBHM IMPOIYKTOM Ui 30ayaH-
COBaHOTO Xap4yyBaHHsS Ta HOPMAJIbHOI
JKUTTEMISTIBHOCTI  JIIoMMHU. B mipa-
Mifl palioOHAJTLHOTO XapuyBaHHS 10
MEPIIOr0 OCHOBOYTBOPIOIOUOIO  Iapy
BITHOCATh TPOJAYKTH 3 IIJIBHOTO 3ep-
Ha, KPyNH Ta MakapOHHI BHPOOH, a JI0
napyroro — (pykta ta oBoui. daxiBii
CTBEP/IKYIOTh, [0 CaMe Il MPOAYKTH 3
HWDKHIX IIapiB MipaMiy € HeOOX1THUMHU
B pAIliOHI IIOHS, OCKUIbKU TXHE BKH-
BaHHsI 3yMOBITIOE 3a0€3MEUEHICTh eHep-
TIERO JIFOJICBKOTO OpraHi3my OibII, HIX
HAIOJIOBHHY. 3a 3aTBep/DKCHUMU Mi-
HICTEPCTBOM OXOPOHHM 37I0pOB'st YKpai-
HU "PekoMeHIaIis MK 111010 3I0pPOBOTO
XapuyBaHHS JIopociux"  IMOA000BHI
PIBCHb CIIO)KUBAHHS OBOYIB TOBHUHCH
oyt we menme 300 rpam [18]. Bonun
HE € BHCOKOKaJIOPIHUMHU, ajie Hachue-
Hi XapuyOBHMH BOJIOKHAMH, BITAMiHAMH,
MIKpOEIEeMEHTaMH1, AHTHOKCHIAHTaMH,
ByIJIeBomaMu  Ta  0io(iiaBOHOTIAMHU.

1liHHICTH OBOYIB MiJCHUIIOETHCS IXHBOIO
MPUIATHICTIO JUTS Pi3HOT TEXHIYHOI ITe-
PEepOOKH, IO T03BOJISIE IOXOBKHUTH 30€-
piraHHsT Ta CIPOCTUTH NEPEBE3CHHI.
KpiM TOro, HaykoBO MiJATBEPIKCHHUIH
TICHUH 3B'SI30K pIBHS CIIOKHBAaHHSI OC-
HOBHHX INIPOIYKTIB XapuyBaHHS, 30Kpe-
Ma OBOYIB, COIabHO-IeMOrpadpiuHuX
IHMKATOPIB JTIFOCHKOTO pO3BUTKY [19] 1
cTaHy 3710poB'st HaceneHHst kpainu [20].

OTxe, AOCTaTHS HAasBHICTH OBOUE-
BOI TPOJYKIIT B PAIliOHI HACEJICHHS €
BOKIMBAM 1 aKTyaJbHHUM ITUTaHHIM
CHOTOJICHHS, a ii BUPOOHUIITBO MOXKHA
BIJIHECTH JIO CTPATETiYHUX HAampsMiB
PO3BUTKY arpapHoi cepu, o rapanrye
HE TUTHKH IIPOIOBOJIBYY O€3IeKy AepiKa-
BU, a i 33/I0BOJTbHSIE CHPOBHHHI ITOTPEOH
Xap4oBOl MPOMHUCIIOBOCTI, SIKA BUTOTOB-
JIsI€ €KCTIIOPTHO-OPIEHTOBAHY MPOIYKIIIIO
3 BUCOKOIO JIOZ@HOIO BapTICTIO.

Jlo moyarky BIfHH PO3BHUTOK OBO-
YiBHUIITBA BITPOIOBX JEKUIBKOX POKIB
XapaKTepH3yBaBCsl TIOPIBHSIHO CTIHKH-
MH TIOCIBHHIMH IUIOIIAMH Ta 00CSTaMu
BHUPOOHHUIITBA TPOAYKINi. 3a JaHUMH
Minarponomitukd B 2021 pomi Haii-
OlmpIMii  0OCST  OBOYIB  BUPOCTHIIH
(depmepu Xepconuuuu. llepeBakHO B
VYKpaiHi BHPOILYIOTH OBOYI B BIAKPH-
TOMY TPYHTI, cepell BUPOOHHUKIB JTOMi-
HYIOTb (epMepCchKi TOCIIOAapCTBa, Ha
ki nmpunaaae nmoHan 86 %. CydacHuid
CTaH Tajy3i, SK 1 1HIIUX, 3HAYHO TOTip-
nmmBest [21]. Arpapii BUMYIIEHO CKO-
pPOYYIOTh TIOCIBHI ILIONI, a JOCTaBKa
BOKJIMBUX U1 OBOYIBHHIITBA PECYpPCIB
crama mpobnmemarnuHoro. lle crocy-
€TbCS HACIHHEBOTO Matepiaily, pi3HUX
3ac00iB BUPOOHUIITBA, 30KpeMa, 00mai-
HaHHS U MAPHHUKIB 1 TETUIAIB TOIIO, a
TaKoXK TOTOBUX OBO4iB. [lopymieHHS B
JIOTICTHII MOCTa4YaHHS OOMEXYE BiJib-
HUI JOCTYIN HACENEHHS IO MPOMYKIIii.
CKIIaIHICTh YMOB [T TIOBHOIIHHOT [ii-
STTBHOCTI BHUPOOHHKIB Ha OKYIOBAHUX
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TEPUTOPISIX 1 TEPUTOPISX 3BIITBHCHHUX,
aJie He PO3MIHOBAaHMX, TAKOXK MOTiPIIYyE
cutyanito. PyliHyBaHHS, morpaOyBaHHS
Ta BUBE3CHHS 31 CKIAAiB MPOMYKINI i
CLTBCBKOTOCIIONAPCHKOI TEXHIKU CTalo
BXKE cTpateriero okymnanTiB. Hebesneka
MOYJIMBOTO JIe(IIUTY OBOYIB, HABITh
HE 3BaKAIOYM Ha 3alPOBADKEHHS 00-
MEKEHb CKCIOPTY COILIAIBHO BaXKITUBOT
nponykiiii, icaHye. Tomy, mpoOnemu B
OBOUIBHUIITBI MOTPEOYIOTh 3aXOMIB IS
IXHBOTO BHPIIICHHS.

OCHOBOIIOJIO)KHOIO ~ XapaKTEPUCTH-
KOIO CTaHy BUPOOHHUIITBA i BUKOPUCTAH-
HST OBOYEBOI MPOIYKIii BBAXKAETHCS Oa-
JIAHC CIIOXKMBAHHS 3 BiTOOpaKeHHSM il
pPyXy Ta pyxy MpOIYKTiB ii mepepoOKu
(Tabm. 1).

3a pO3NITHYTHI MIEPioa MaKCHMAITb-
HUH BaJOBUI 30ip OBOYEBOT MPOMYKIIT
orpuMmanuii y 2019 p. 3a HaBeneHUMH
JaHUMH Ha BITYU3HSHOMY PUHKY CITO-
cTepiraerbesi HeeeKTHBHE (HOPMYBaH-
Hs TIOMUTY, TPOMO3HUIT 1 PO3MOIITY
MPOMYKI[1 OBOUYIBHHUIITBA. AHAIZYHOUYH
0aJyaHC MMOMUTY Ta IMPOMO3UIIiT BU3HAYE-
HO, III0 EMHICTh BHYTPIIIHBOTO PUHKY 32
2015 - 2020 pp. 3pocna Ha 3,6 %. [Ipote
He BiOymocst 30UIbIIeHHS (POHTY CHO-

JKMBaHHS, @ HABIIAKH — BiH 3MEHIITYETHCS
Ha 0,6 %.

BesmnocepenHpo crioxuBaHHS Hace-
JICHHSIM OBOYIB 1 OaIlITAHHUX MPOIYKTO-
BUX KYJBTYp, TOOTO 32 MPSIMUM TIPHU3HA-
YEeHHSM, MOCTiHHO 3pocTtae. B 2020 p. Ha
1 oco0y Oyso crioxkuTo 164 Kr qaHoi mpo-
JyKIii, o oinbire Ha 2 %, Hix y 2015
p., 1 TIOBHICTIO BimmoBifae (izionoriy-
HuM HopMam (161 kr) [23]. HaiiOinbIe
CIIOXKMBAHHS OBOYECBOI MPOMYKIIii CIIO-
ctepirasiocst B KipoBorpaachekiii oonacti
- o 186,6 kr Ha 1 ocoly, a HalMeHIIe
B Jlyrancekiii oomacti — Bcboro 106,5 kr
Ha 1 ocoly. Takok HEIOCTATHE CIOXKH-
BaHHsI OBOYIB 32 JOCIIPKYBaHUN TIepioj
Biamivasiocst B JloHenpkii, IBano-dpan-
KiBChKil 1 PIBHEHCBKIH 00MacTsX.

3pocTaHHST 3arajlbHOTO CIIOKHBAaH-
HST OBOYEBOI MPOAYKIIi{, X0 i HE3HAUHE,
CBIJIYUTH MIPO O3HAKHU CTAOLTI3aIl]l BHY-
TpillHBOrO BUpOOHMITBA. [Ipudomy,
skio B 2015 p. Ha 1 monuHy Oyii0 BHU-
pobmneno 228,5 kr oBode-OamTaHHOL
MPONYKIIil, a (HaKTHUHO OYJIO CIOXKHTO
tineku 160,8 kr Ha 1 ocoby, To B 2020
p. ipu BUPOOHUIITBI 243 Kr IaHOT Mpo-
JyKIii Ha 1 JTFoauHy, crioxuTo juiie 164
kr. ToOTo, Gimbme 30 % ToBapHOI Mpo-

1. basianc oBouiB i 0alITAHHUX NPOAYKTOBHUX KYJbTYP, THC. T

IMoka3uuku 2015 p. 2017 p. 2019 p. 2020 p. 2020 p.y %
10 2015 p.

BupoOuunreo 9792 9721 10244 10148 103,6
Immopt 95 129 313 292 307,4
Excriopt 212 434 284 297 140,1
DoHJT CIIOKUBAHHS, BCHOTO 6890 6783 6924 6846 99,4
Ha 1 0co0y, KT 160,8 159,7 164,7 164,0 102,0
Ha 1 ocoly B KipoBorpaacekiit 174,5 172,5 184,6 186,6 106,9
o0macrti, KT
Ha | ocoOy B Jlyrancekiit obmacri, kr | 114,7 119,3 117,6 106,5 92,9
Yacrka GOHIY CIIOKUBAHHS B 70,4 69,8 67,6 67,5 X
BHPOOHUITBI, %
% EKCIOPTY 10 IMITOpTY 2232 336,4 90,7 101,7
% immopty 10 GoHmy criokuBanHs | 1,4 1,9 4,5 4,3 X
% excriopty 110 GpoHIy criokuBaHHsA | 3,1 6,4 4,1 43 X

Jlxepero: po3paxoBaHO aBTOpaMH 3a JaHUMHU JleprkaBHOT CIIy)kOU cTaTHCTHKN YKpainu [22].
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IOYKIIT BATPAYAETHCS Ha KOPM, ITOCATKY
Ta eKcropt. [103UTHBOM BiJT EKCITOPTHUX
orepanii 3BHYAHO € 3pOCTaHHS 00-
CSTIB HAJOXOKECHb BATIOTHHUX KOIITIB.
3a 2015 - 2020 pp. peaizaliis OBOiB i
0amTaHHUX TPOXYKTOBHX KYJBTYp Ha
30BHIIIHLOMY PHHKY 3pocia 1,4 pasu.

OmHuM i3 OCHOBOIOJNOXKHUX —elle-
MEHTIB, 5IKi (POPMYIOTh CYKYITHHIA 00CsT
MPOMO3HUIIT MEBHOI MPOAYKINI € Ti M-
MopT. 3a OCIiKYBaHUH mepion oOcsT
IMIIOPTY OBOYE-OAIITAaHHUX TPOIYKTO-
BUX KYJBTYp 3pic OUTbINE, HIX Y 3 pa3u.
3az1s BU3HAYCHHS MipH PU3UKIB iMIIOP-
Ty, 3aCTOCOBYIOTh BiTHOCHI TOKa3HUKU
EKCTIOPTY IMOJO0 IMIOPTY Ta IMIOPTY
mono (GOHIY CIOXKHBaHHS. BigHorieH-
HSI €KCTIOPTY OBOUE-0AMITaHHOT MPOIYK-
i1 10 ii IMITOPTY 3MEHIIMIIOCS OijbIIe,
HIK y/IBiYi, 10 BKAa3y€ HAa 3pOCTaHHSI IM-
MOPTO3aJICKHOCTI JAHOI TPYIH MPOIYK-
TIB 1 MOCTA0JICHHS MO3MIIIN 1O TXHBOMY
ekcriopty. BimmopimHo, 1momo GoHIy
CTIIOKMBAHHS YacTKa EKCIOPTY 3pocia
Ha 1,2 BiJICOTKOBUX IyHKTH, a YacTKa
iMIopty - Ha 2,9.

Pesymeratu anamizy CTpyKTypH BU-
POOHHIITBA OBOYIB BITYM3HSHUMH BH-

pPOOHHMKAaMH TMOKa3ylTh 11 BHUCOKY IH-
BepcudikoBaHicTh. [IpoTe 0CHOBY Bee K
TaK{ CKJIaJal0Th MPOIYKTH OOPIIOBOTO
Ha0O0pYy, IO MiJAKPITUTIOETHCS TPAIHIIIH-
HUMH BIOJOOAHHSIMH yKpaiHimiB. Ha-
MAararunch 3aJ0BOJIBHUTH 3pPOCTar0di
MoTpeOH CHOKUBAUIB, OCTAHHIM 4acoM
arpoOBUPOOHUKH TOPSA 13 3BHYHUMHM
OBOYCBUMH KYJIBTYpaMH TIOYAIH BUPO-
IIyBaTH YMOBHO €K30THYHI iXHI BH/IH,
30KpeMa apTHIIIOK, CIIapxKy, Oarar, cele-
py ToIio. Po3IIMpeHHs aCOPTUMEHTY Ta
MOKPAIIEHHSI SIKOCTI BUTOTOBJICHOT MPO-
JYKIIii CIpUSIE MIIBUIIICHHIO MPHOYTKO-
BOCTI Ta MOCHJICHHIO TO3MIIN ITiIpH-
€MCTB Ha PHHKY.

CydaCHUM B&XJIMBUM 1 aKTyallb-
HUM € TMTaHHS e(QEKTHBHOCTI BH-
POOHHMIITBA OBOUIB, OCKIJIBKH came Iie
JIO3BOJIIE  C(HOPMYBATH PpaIliOHATEHUHA
1 30aJaHCOBaHMU PAIliOH Xap4yyBaHHS
Ta 3a0e3MEYNTH CIIOKHMBAYIB I[IHHUMU
1 HEeoOXiTHMMHU BiTaMiHaMH, (DiTOHIIHU-
JAMH Ta aMiHOKHCIOTaMH. Pe3ymbraTu
JIOCTIDKCHHST TUHAMIKH e(EKTHBHOCTI
JUSUTBHOCTI BITYM3HSHUX MIAITPHEMCTB
y rajy3i OBOUYIBHHIITBA TPEICTABICHI B
Tadumui 2.

2. E¢exTHBHiCTH BUPOOHMITBA 0BOYiB CLIbCHKOTOCNOAAPCHKUMU
nignpueMcTBaMu B YKpaiui

IMoka3uuku 2015 p. 2020 p. 2020 p.y % 10
2015 p.
Beroro | BTu. Bin- | Beworo | BT.u. Bin- | Beworo | B T.UL Bin-
KPHUTOTO KPHTOTO KPHTOTO
IPyHTY IPyHTY IPyHTY
VpoxaitHicTh, 1i/Ta 206,1 195,6 207,4 199,1 100,6 101,8
Kinbkictb peasnizoBaHol 956,4 859,6 1054,9 905,8 110,3 1054
IPOYKIi, THC. T
[ToBHa cobiBapricTs mpoxyk- | 2348,9 1277,3 3705,9 2108,5 157,8 165,1
1ii, MJTH TpH
Bupyuka, MJIH TpH 3063,4 1884,2 4002,3 2283,5 130,7 121,2
[1pubyTOK, MITH 'pH 714,5 606,9 296,4 175,0 41,5 28,8
TloBHa cobiBapricTh 1 11, rpH 245.6 148,6 351,3 232.8 143,0 156,7
Iina peamisarii 1 11, rpH 320,3 219,2 3794 252,1 118,5 115,0
PiBens perTabensHOCTI, % 30,4 475 8,0 8,3 X X

JDxepeno: po3paxoBaHO aBTOpaMH 3a JaHUMU [lep>kaBHOT ciiykOu cTaTUCTUKU YKpaiHu [22].
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ITporsirom 2015 — 2020 pp. criocTe-
piraeTecst He3HauHE 30UIBIICHHS 00CS-
TiB peaizaiii 0BOYeBOT MPOAYKILT Cllb-
CHKOTOCTIONAPCHKAMH ITiAPHEMCTBAMHU
- Ha 5,4 % OBOUIB BIAKPUTOTO TPYHTY U
Ha 10,3 % 3aranom. Ha Take HecyTTeBe
301IBIICHHST OOCSTIB BUPOOHHUIITBA Ta
peaizanii JgaHOi MPOIYKINT BIUTMHYIIO
HE3HaYHE 3POCTAaHHS BPOXKAHOCTI OBO-
4eBuX KynbTyp. OmHaK TOBHA coOiBap-
TICTh OBOYEBOT MPOAYKIIiT, & BIAMOBIIHO
1 BUpOOHHMYI BUTPATH, 3pOCIH Ha 57,8 —
65,1 %. 3okpema, MaTepiaibHI BUTpaTH
cTaHoBIATEL 77 % BiJI 3arajibHUX, 3 SKUX
npunagae Ha HaciHHS puomu3Ho 70 %,
a Ha oruiary mpari - Maibke 13 %. Oxpim
TOTO, OBOYIBHHIITBO € YK€ TPYHAOMICT-
KOIO TaITy33I0, Ie B 3araJibHiid CTPYKTypi
cO0IBapPTOCTI OBOYIB BIIKPUTOTO IPYHTY
YacTKa BUTpAT TIpalli CTAHOBUTH NOHA[
30 %.

OCHOBHOI0O  METOI0  BUPOOHUKIB
3aBKIH € peHTa0CTbHUH 30y T IPOYKIIIi.
B pesymerari mocimimKeHHS BUSBICHO,
IO y3araJbHIOIOYl IMOKA3HUKH IisIh-
HOCTI CLIBCHKOTOCIIOMAPCHKHUX TTiIIPHU-
€MCTB BKa3ylOTh Ha BiIIIKOJOBYBaHHS
BUTPAT I[IHAMH peatizallii OBO4iB, POTe
HE CIIPUSIIOTH MOJKJIUBOCTI (POPMYBaHHS
BIJINIOBIJTHOTO PiBHS MPHUOYTKOBOCTI TSI
PO3BUTKY. B mincymKy me mpH3BOIUTH
JI0 YCKIIQJHCHHSI IIHOBOI CHUTYyaIlii Ha
OBOYCBOMY DPHHKY, 3yMOBJIO€ CTPiMKe
3pOCTaHHS IiH y HEBPOXKaiHI POKU Ta
HEBHITPaBIaHE iXHE 3HIKCHHS MPU Ha-
CHYCHHI IILOTO PUHKY [24].

OCKIJTBKH 3arajioM Ha PHHKY OBO-
YeBOi  MPOJYKIIi  CHOCTEpIraeThes
3pOCTaHHS COOIBAPTOCTI OLIBII IIBHI-
KHMH TEMIITaMH TOPIBHAHO 3 IIIHOIO
peamizanii — Ha 43 % mpotu 18,5 %,
e MPHU3BOJUTH IO CTPIMKOTO TaIiHHS
npuOyTKiB. B 1iJToMy 1O OBOUYIBHHUIITBY
CIIOCTEPIraeThCsl SMEHIIICHHS IPUOYTKIB
Maibke Ha 60 %, a Mo 0BOYax BIAKPUTO-
TO rpyHTy — OlnbIre, Hix Ha 70 %. Taka

TEHJCHITIS CIPHYMHUIIA CIIaJ PIBHSI PEH-
tabenpHOCTI BigmosigHo B 3,8 Ta 5,7
pasis.

YMOBH KOHKYPEHIIii B OBOYiBHHUIITBI
MOTpeOyIOTh MOCTIHOTO BIOCKOHAJICH-
HA BUPOOHWYOI JiSUTBHOCTI 3aisTHUX
MIAMPUEMCTR 1 T1IBUIIIEHHS peHTa0eIb-
HOCTI TPOIaKy OBOYECBHX KYIBTYp, KA
PO3KpPHUBAE CTYMiHb IXHBOI IIHOBOT KOH-
KypEHTOCIIPOMO)KHOCTI  Ta  IiJCHITIOE
CKOHOMIYHE OOIPYHTOBYBaHHS IIPOIIO-
3WIIH MOA0 YIOCKOHAJICHHS CTPYKTYPH
OBOYIBHHUIITBA 3 METOIO ITiIBUIICHHS
E€KOHOMIYHOT e(EKTHBHOCTI JOCIIKY-
BaHOI Tajys3i.

[lepen BITYUN3HSIHUMU BUPOOHUKAMHU
CTOITh 3aBOAHHS 30UIBIICHHS EKCIIOPTY
OBOUIB 1 MPOAYKIIii 3 HUX. HaykoBo-Tex-
HIYHHH TIporpec, PO3BUTOK HOBITHIX
TEXHOJIOTIH 1 3pOCTaHHS IOMUTY Ha
OpraHiuHy MPOAYKINIO € PYIIIHHAMH
(axTopaMu PO3MIUPEHHST BHPOOHUIITBA
Ta eKCIOpTHUX BigHOCHH. [Ipote, gacTo
B TOPTOBEJBHIN Mepeki acOPTHMEHT
OBOUEBOI MPOIYKIIiT MPEICTABICHUN Be-
JIUKOIO KUTBKICTIO TOBApiB, 3aBE3CHUX 3
IHIINX KpaiH, a He BUPOLICHNMH B YKpa-
THi. ToMmy, BHYTPIIIHLOPHHKOBA KOHKY-
PCHIIISI TOCUITIOETHCS Yepe3 BIUIUB 1HO-
3eMHHX MOCTaYaJbHUKIB, & HE BIACHUX
BUpOOHHKIB OBOYiB. OIHAaK, 3pOCTaro-
YU TOITUT caMe Ha YKPATHCHKY IMPOIYK-
IIF0 CTBOPIOE JTIOJATKOBI MOKITUBOCTI.

Bucnoexu ma nepcnexmueu
noodanviuux 00cioNceHy.

3M0pOBUI pallioH JKOAMHUA 00OB'SI3-
KOBO MICTHUTh PIi3HI OBOYI, OCKIJIBKH
BOHH € JDKEpPENIoM 0ararboxX MOKUBHHIX
PEUYOBHH 1 HEBEJTMKOT KUTBKOCTI KaJIOPii.
@axiBUsSIMH 3T0pOBOTO XapyyBaHHS J0-
BEJICHO, YMM OLIbIIE JTFOANHA CIIOKUBAE
OBOYIB, TUM MCHIIIC BOHA CXIIbHA IO
XPOHIYHHMX 3aXBOPIOBaHb. A B Tepion
nargemii COVID-19 3Bepranu yBary Ha
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CHOKUBAHHA 1€ O1IbLIOT KIJIBKOCTI OBO-
YEeBHX CTPAB.

BiTuu3HsIHE OBOYIBHHIITBO € Tpa-
JIMIIIAHO 30pIEHTOBAHOI TaTy33[0 Ha
3a0e3MeucHHs] BHYTPIIIHBOTO PHHKY Ta
MEHIII 3aJI€KHOK0, HIK 1HIII, Bi/l 30BHIII-
HbOI KOH IOHKTYPH W IIIHOBOI BOJIATHB-
HocTi. BimmoBigHo, edekTUBHMI po3-
BUTOK BHPOOHUIITBA OBOYIB B YKpaiHi
€ EKOHOMIYHO Ta COLIAIFHO 3HAYUMHUM.

OyHKIIOHYBaHHS CTPYKTYPHHUX
(hopMyBaHb OBOYEBOI TaTy3i B Cy4acHHX
YMOBaX YCKJIaJHIOETBCS EKOHOMIUHOIO
HECTaOLIBHICTIO, PYHHYBaHHSM JIOTIC-
TUYHHX JAHIIOTIB 3 MOCTaYabHUKAMHU
EHepropecypciB, J0OpHB, XiMIKaTiB,
HEeOoOXi1HOI TeXHiKHU Too. Ha choromni
KPH30BI SBUINA ITOCHIIOIOTHCS TAKOXK Y
(hiHaHCOBIH 1 IHBECTHIIIHHIN cUCTEMaX.

Cy0'ekTaM rocrioaproBaHHs B rajy-
31 OBOYIBHHUIITBA HEOOX1THO TIPOBOIUTH
MapKETUHTOBI JTOCITIDKEHHS PHHKY M
po3po0IIATH e(hEKTHUBHY CTpaTerito BU-
poOHMIITBA Ta peaiizamii MPOAYKIIL,
BPaXOBYIOYH BCI YUHHUKH CHOTOACHHS.

Bracniiok arpecii pocii nporaosy-
€TbCA HeNoOTpuUMaHHs 46 % ypoxaro
1uoyIi, 10 36 % - KapTOIUIi Ta CTIIBKH
kK Oypsky, 32 % - xamyctu. [HO3eMHI
acorriarii BUpOOHHUKIB OBOYIB YK€ BH-
CITOBIJIM TOTOBHICTB JOTIOMOTTH YKpaiH-
CBKHM arpapisiM OTPAMATH [IbOTOPIIHHN
ypokail i MATPUMYIOTh 1XHI 3yCHIIIS B
YpI3HOMAaHITHEHHI aCOPTHUMEHTY BH-
porryBaHoi mpoaykiii. Tak, B SIKOCTI
TYMaHITapHOT JIOTIOMOTH MIKHAPOIHI
oprasizaiiii Ha/JlaBaTUMYTh HACIHHS OC-
HOBHHX OBOYCBHX KyJbTyp. [lepikaBa
TaKOX 3a0X0UYE IMiTPUMATH THILIaTHBY
"Caau nepemoru", sika Bxe Oyia anpo-
OoBaHa ¥ Majia 3HAYHWH EKOHOMIYHHH 1
comianbHui eext B yacu Jlpyroi cBi-
TOBOT BiffHH. AJDKE TIPU HEMOXKJIMBOCTI
3a0e3MeueHHs] BHYTPIIIHBOTO IIOIHTY
CaMOCTIHHO, BCE HEOOXIigHe IocTada-
€TBCS 330BHI. AJle, IPU IO3UTHBHUX IS

CTIIOKHMBAYiB 301IbIIICHHI IMIIOPTY ¥ 3HU-
JKCHHI I[iH PU3UKHU BITYM3HSIHUX BHPOO-
HUKIB 301TBIIYOTHCS.

3a J0CBIZIOM TIONEPEAHIX POKIB
MO’KHA CTBEPDKYBATH, 0 YKPAiHCHKHN
PHHOK OBOYIB € BHCOKOITOTCHIIAIbHUM
IUTSL PO3BUTKY, a MiAIIPUEMCTBA OBOUCBOT
raiy3i MOXYTh OCSATaTH BHCOKUX IIPH-
OyTKiB, TIPAIfOIOUN SK Ha BHYTPIIIHIMH,
Tak 1 30BHIMHIA puHKH. OqHAM 3 TIep-
CIIEKTHBHUX KPOKIB, SIKHH MOXE CIIPH-
STH MIiHIMI3aIil PU3KUKIB HABITh MOMPH
BilfHY, € BUPOIIyBaHHS TaK 3BaHIX €K30-
THYHUX JJIS1 HAIIOT KPaiH! OBOYIB.

s ehekTHBHOTO (DYHKI[IOHYBaHHS
OBOYCBOIO PHUHKY Ta OICPIKAHHS [0-
CTaTHIX TPHOYTKIB BUPOOHUKAMHU BaXK-
JHMBO TIPHIULTH yBary pO3IIMPEHHIO
ACOPTHMEHTHOTO CKJIaJy, MOKPAIICHHIO
SKOCTI Ta MiABUIEHHIO LIHOBOI KOH-
KypPEHTOCIIPOMO)KHOCTI  BJIACHOI  TIPO-
JYKIIii, YAOCKOHAJICHHIO OpraHizarii
nporieciB e(heKTUBHOTO 30epiraHHs Ta
MepeBE3CHHsI, BUPOOHHIITBY POIYKIIIi 3
BHCOKHM TIOITUTOM, peastizallii 1 3a npu-
WHATHUMM Ta BUTIIHUMHU [IIHAMH.
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Abstract. The purpose of the article is research and analysis of development trends and the
current level of economic efficiency of vegetable production, substantiation of directions for effective
development of the vegetable growing industry. Research materials and methods - the abstract-logical
method, methods of induction, deduction and synthesis, statistical-economic method, methods of
comparison and tabular models were used during the research. Research results: an analysis of the
economic aspects of vegetable production in Ukraine was carried out, a description of the current
state of the vegetable industry was presented, and its economic efficiency in agricultural enterprises
was investigated. It was found that the production of vegetables exceeded their consumption in the
country by almost 1.5 times, and the demand and supply have an upward trend. An analysis of the
main economic indicators of the production of vegetable growing products in general and open soil
was carried out according to the consolidated statistical reporting data. It was established that a
significant increase in the production of these products did not occur due to a slight increase in the
yield of vegetable crops. It was determined that on the market of vegetables there is a faster growth of
their cost price and, accordingly, costs than sales prices - by 43% versus 18.5%. Of course, this leads to
a sharp drop in profits, by almost 60% in general and more than 70% - for open ground vegetables. As
a result, the level of profitability fell by 3.8 and 5.7 times. Elements of scientific novelty: substantiated
main directions of development of the domestic market of vegetables, taking into account the needs
of rational support of the population in modern conditions and increasing the export potential of
the industry. Practical significance: it is noted that competition requires constant improvement of the
activities of enterprises and increase in the profitability of the sale of vegetable crops. The results of
the research can be used in the formation of programs for the development of the vegetable growing
industry.

Keywords: vegetable growing; production; consumption; economic efficiency; sale price;
profitability level.
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